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They're  Using 
Us  Again 

AND  THERE^S  OVER  A  MILLION  REASONS  WHY 

Over  a  million  New  Yorkers  are  reading  and  using  us  every  week  for  the  values  we  bring 
to  they're  home  every  issue.  Inside  the  Marketeer  they  find  the  best  deals  on  everything  they 
need  from  the  local  pizzeria  to  their  favorite  grocer,  the 
finest  restaurants  to  the  best  deals  on  cars. 

Major  department  stores  and  supermarkets  are  using 
our  near- 1 00%  penetration  level,  high  quality  delivery 
system  to  distribute  their  free  standing  inserts  to 
customized  market  areas  throughout  the 
metropolitan  area,  leaving  no  wasted  circulation. 

Local  mom  and  pops  and  major  retailers  along  the 
streets  of  Brooklyn  and  Staten  Island  are  using  us 
as  the  most  cost  effective  way  of  delivering  their 
message  through  our  strong  ROP  and  exciting 
new  direct  mail  programs.  So  if  you  want  to  do 
business  in  Brooklyn  and  Staten  Island  you 
should  be  using  us  because... 
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Your  Complete  Market  Research 
Tool  -  With  Both  Quantitative  and 
Qualitative  Market  Data 

•  Includes  data  for  the  1 ,706  daily 
newspaper  market  cities  in  the  U.S.  and 
Canada,  and  all  3,141  counties  in  the  U.S. 

•  The  latest  census  figures  and  exclusive 
1995  E&P  projections  for  demographics  and 
retail  sales. 

•  Only  $100.  (Also  available  on  CD-ROM  for 
$395.)  To  order  look  for  the  convenient  order 
card  bound  in  this  issue  of  Editor  &  Publisher. 
Or  call  (212)  675-4380. 
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SEPTEMBER 

T"9  —  Maryland-Delaware-D.C.  Press  Association  Convention, 
Sheraton  Hotel,  Ocean  City,  Md. 

8>  1  O  —  Society  of  Newspaper  Design  Conference,  Hotel  Arts, 
Barcelona 

1  4-  15  —  International  Newspaper  in  Education  Rights  of  the 
Child  Conference,  Stockholm  City  Conference  Centre,  Stockholm 
1  4"  15  —  Illinois  Press  Association  Convention,  Radisson  Hotel, 
Lisle,  111. 

1  4- 16  —  Mid-America  Newspaper  Conference,  Lake  of  the  Ozarks 
Holiday  Inn,  Osage  Beach,  Mo. 

1  4-  16  —  Western  Newspaper  Production  Conference,  Pointe 
Hilton  Resort,  Phoenix 

1  4- 17  —  U.S.  Marine  Corps  Combat  Correspondents  Association 
Convention,  Sheraton  Sand  Key  Resort,  Clearwater  Beach,  Fla. 

1  6*  16  —  Suburban  Newspapers  of  America  Publishers  Confer¬ 
ence,  Kiawah  Island  Resort,  Kiawah,  S.C. 

1  7-20  —  Southern  Newspaper  Publishers  Association  Convention, 
Broadmoor  Resort,  Colorado  Springs,  Colo. 

20-22  —  Interstate  Advertising  Managers  Association  Conven¬ 
tion,  Seven  Springs  Resort,  Seven  Springs,  Pa. 

20-23  —  National  Conference  of  Editorial  Writers  Convention, 
Plaza  Hotel,  San  Antonio 

20-23  —  National  Newspaper  Association  Convention,  Radisson 
Hotel,  St.  Paul 

21  -23  —  Newspaper  Association  of  America  Libel  Conference, 
Ritz-Carlton,  McLean,  Va. 

2 1  -24  —  Newspaper  Operations  Association/New  England  News¬ 
paper  Association  Convention,  Mount  Washington  Hotel  and  Resort, 
Bretton  Woods,  N.H. 

27  —  Audit  Bureau  of  Circulations  U.S.  Coupon  Forum,  Waldorf- 
Astoria  Hotel,  New  York  City 

27-26  —  Media  Alliances  Conference,  Hyatt  Regency,  La  Jolla, 
Calif 

27- 30  —  International  Newspaper  Marketing  Association  Europe 
Conference,  Rome 

28- 26  —  North  Atlantic  Co-Op  Network/New  England  Newspa¬ 
per  Association  Co-Op  Advertising  Conference,  Sheraton  Tara  Hotel, 
Nashua,  N.H. 

28-30  —  Southern  Newspaper  Circulation  Managers  Association 
Convention,  DeSoto  Hilton,  Savannah,  Ga. 


OCTOBER 

1  -4  —  International  Newspaper  Marketing  Association  Western  Re¬ 
gion  Conference,  Vancouver 

5  —  Audit  Bureau  of  Circulations  Canadian  Coupon  Forum,  Shera¬ 
ton  Centre,  Toronto 

5-7  —  International  Newspaper  Marketing  Association  Central  Re¬ 
gion  Conference,  Hyatt  Regency,  Columbus 

5- 7  —  Missouri  Press  Association  Convention  and  Trade  Show, 
Capitol  Plaza  Hotel,  Jefferson  City 

8-1  1  —  International  Newspaper  Marketing  Association  Southern 
Region  Conference,  Tradewinds  Hotel,  St.  Petersburg 

6-  12  —  IFRA  Congress  and  Expo,  Rai  Convention  Center,  Am¬ 
sterdam 
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E&P  unveils 
upgraded  home  page 

EDITOR  &  PUBLISHER  Co.,  parent  company  of  Editor  & 
Publisher  magazine,  has  redesigned  and  expanded  its  home 
page  on  the  Internet’s  World  Wide  Web. 

Called  Editor  &  Publisher  Interactive,  the  site  offers  sev¬ 
en  areas  related  to  journalism  and  the  newspaper  industry. 

“Our  Web  site  is  essential  in  our  mission  to  comprehen¬ 
sively  cover  all  aspects  of  newspapering,”  said  Colin  Phillips, 
co-publisher  of  Editor  &  Publisher  magazine. 

One  area,  the  Web  Edition  of  E&P,  offers  a  selection  of 
articles  from  the  weekly  newspaper  trade  journal.  West 
Coast-based  online  services  consultant  Steve  Outing  adds 

his  contribu¬ 
tion:  a  daily 
column  on  in¬ 
teractive  news¬ 
papers,  “Stop 
the  Presses!” 

The  Online 
Newspapers 
Directory  pro¬ 
vides  users 
with  listings  of 
online  news¬ 
papers  around 
the  world, 
including 
those  ava  ilable 
via  Internet, 
dial-up  and 
bulletin  board 
services,  and 
those  available  on  commercial  services  such  as  America  On¬ 
line,  Prodigy  and  CompuServe.  The  directory  contains  hy¬ 
perlinks  to  more  than  250  publications,  as  well  as  screen 
shots  and  subscription  information. 

E&P  Interactive’s  Vendor  Virtual  Gallery  lists  companies 
that  can  assist  newspapers  in  their  interactive  ventures. 

The  E&P  Research  feature  links  users  to  essays,  papers, 
publications  and  consultants  dealing  in  interactive  services. 
Editor  &  Publisher  Co.’s  research  department,  which  pro¬ 
duces  the  Editor  &  Publisher  International  Year  Book  and 
Market  Guide,  provides  useful  facts  about  newspapers,  in¬ 
cluding  circulation  figures,  ad  rates  and  market  data. 

The  E&P  Interactive  Store  offers  information  about  such 
annual  directories  as  the  Year  Book  and  Market  Guide, 
which  are  sold  separately,  and  the  Syndicate  Directory  and 
journalism  Awards  and  Fellowships  Directory,  which  are  dis¬ 
tributed  as  part  of  the  weekly  magazine. 

The  Conference  Center  has  scheduling  and  registration 
information  about  meetings  that  focus  on  online  services 
and  also  provides  same-day  coverage  of  some  events. 

Online  Classifieds  takes  Editor  &  Publisher  magazine’s 
popular  classified  ad  department  into  cyberspace,  at  the  ad¬ 
vertiser’s  option.  Classifieds  are  being  phased  in  electroni¬ 
cally  by  category. 

E&P  has  published  every  Saturday  since  1884. 


2 


Editor6?Publisher  •  September  2,  1995 


Legal  Briefs 


Suit  against 
columnist  dismissed 


A  JUDGE  HAS  dismissed  a  defamation 
suit  against  Minneapolis  Star  Tribune 
columnist  and  radio  personality  Sid 
Hartman,  ruling  that  the  plaintiff  was  a 
public  figure. 

According  to  the  December  1993 
suit,  Hartman,  co-host  of  the  call-in 
show  “Sports  Huddle”  on  WCCO-AM, 
said  on  the  air  that  Dr.  Robert  Hunter 
unsuccessfully  operated  on  12  football 
players  in  1982  and  that  none  ever  re¬ 
turned  to  football. 

Hunter,  an  orthopedic  surgeon  who 
now  works  in  Aspen,  Colo.,  is  a  former 
physician  for  the  University  of  Min¬ 
nesota  football  team. 

Judge  Delores  Orey  last  month  grant¬ 
ed  Hartman  summary  judgment,  ruling 
Hunter  was  a  public  figure  and  would 
have  had  to  prove  actual  malice  on 
Hartman’s  part. 

The  suit  contended  that  Hartman 
made  the  comments  because  he  was  up¬ 
set  Hunter  had  been  interviewed  for 
the  book  Under  the  Tarnished  Dome, 
which  criticized  Notre  Dame  football 
coach  Lou  Holtz.  Hartman  and  Holtz 
are  longtime  friends,  according  to  the 
suit. 

Hunter  contended  that  he  had  oper¬ 
ated  on  six  players.  Of  those,  three 
graduated  in  1982  and,  therefore, 
couldn’t  play  the  following  season,  and 
the  other  three  went  on  to  earn  varsity 
letters.  —  AP 

Trademark  suit 
dismissed 

A  FEDERAL  JUDGE  has  dismissed  a 
trademark  infringement  lawsuit  by  the 
Duluth  (Minn.)  N ewS'Tribune  against 
the  Mesabi  Daily  News  of  Virginia  and 
the  Hibbing  Daily  Tribune. 

The  suit  alleged  that  the  name  of  the 
joint  product  of  the  Daily  News  and 
Tribune,  the  Saturday  Daily  News  & 
Tribune,  created  public  confusion  over 
ownership  of  the  Iron  Range  news¬ 
papers. 

U.S.  District  Judge  Michael  Davis  re¬ 
jected  the  argument,  saying  the  Duluth 
News-Tribune  failed  to  show  that  the 
dominant  element  of  its  title  was  News- 
Tribune  and  failed  to  provide  evidence 
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establishing  the  effect  of  its  mark  on 
area  consumers. 

The  News-Tribune  filed  suit  last  De¬ 
cember.  The  joint  Saturday  newspaper 
was  first  published  in  June  of  last  year. 

“The  name  Saturday  Daily  News  & 
Tribune  was  always  intended  to  reflect 
the  names  of  the  two  newspapers, 
Mesabi  Daily  News  and  Daily  Tribune 


of  Hibbing,”  said  Scott  Asbach,  general 
manager  of  the  Daily  News.  “It  had 
nothing  to  do  with  the  Duluth  newspa¬ 
per,  and  we  have  never  heard  one  com¬ 
plaint  from  a  subscriber  or  advertiser  re¬ 
garding  confusion  over  the  name.” 

News-Tribune  publisher  James  Gels 
said  the  paper  was  considering  an 
appeal.  —  AP 


lariOfi  Wright  Edleltnan 

president  and  founder 
of  the  Children’s  Defense  Fund, 
excerpted  from  Parade. 


"  if  recent  trends 
ccntfnuei  by  the  end 
of  the  century^  poverty 
will  overtake  cne  in 
every  four  children/' 


One  more  example  of  the  kind 
of  editorial  that  unfolds  before  you 
in  the  pages  of  Parade. 

PARADE 

Every  Sunday,  it  involves 
81,000,000  readers. 


©  1995  Parade  Publications 
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NEWS 

9  Small  Daily  Exposes 
Census  Glitch 

After  the  Oshkosh  (Wis.)  Northwestern 
uncovered  flawed  1990  census  soft¬ 
ware,  an  investigation  revealed  that 
even  though  the  Census  Bureau  knew 
about  the  problem,  it  made  no  effort  to 
fix  it. 

H  O  Return  To  The 
Table  In  Detroit 

Striking  unions  and  management 
restart  talks  under  federal  mediation. 
Meanwhile,  more  strikers  cross  the 
picket  lines. 

1  1  Justice  ‘Reviews’ 

Antitrust  Charges  Vs. 
Detroit  Newspapers 

The  AFL-CIO  argues  that  the  Detroit 
Newspaper  Agency  should  lose  its  ex¬ 
emption  from  antitrust  law. 

1  !2  Knight'Ridder 

Buys  Lesher  Chain 

The  nation’s  second-largest  newspaper 
group  is  spending  $360  million  for  four 
San  Francisco  Bay  Area  dailies. 

1 4  Combined  Effort 

Two  dailies  on  opposite  sides  of  Idaho 
collaborate  on  a  series  about  a  river 
they  have  in  common. 


SECTIONS 

1  6  Campus  Journalism  —  A  study 
holds  some  good  news  for  journalism 
school  grads 

I  8  Newspeople  in  the  News 

1  9  Circulation  —  News  deliverer 
works  to  combat  rack  theft  in  L.A. 

20  Advertising/Promotion  —  News¬ 
papers  welcome  new  telemarketing 
rules 


2  Calendar 

3  Legal  Briefs 

5  Writer’s  Workshop 

Once  upon  a  cliche:  examples  of  well- 
worn  phrases  recently  published  in 
otherwise  respectable  newspapers 

6  Editorial 

7  Letters  to  the  Editor 
7  Newspaperdom 


40  Shop  Talk  at  Thirty 
Forget  hustling,  chiseling  and  TV;  com¬ 
mit  to  serving  core  readers 


25  Interactive  Communications  — 
Electronic  newsletter  sues  Disney  over 
copyright 


26  Syndicates/News  Services  — 
Armstrong  is  a  hit  with  festival  crowd 


32  Classified 


1  7  Book  Reviews 
A  Mathematician  Reads  the  Newspa¬ 
per;  Television:  Today  and  Tomorrow 
—  It  Won’t  Be  What  You  Think 


—  Earth'friendlier 


22  News  Tech 
soy-based  inks 
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1  5  Stock  Tables 


Page  10  Violence  in  Detroit 
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nee  upon  a  time,  Spy  magazine 
critic  Ignatz  Raztwikzwizki  skewered 
his  New  York  Times  counterparts  for 
their  reliance  on  “once  upon  a  time.” 
Six  of  them  managed  to  launch  their 
ruminations  with  that  tired  phrase 
during  one  two-week  period,  a  point 
Raztwikzwizki  proved  by  parading  each 
lame  lead  past  his  readers. 

All  six  of  these  introductory  sen¬ 
tences  exude  the  distinct  aroma  of  des¬ 
peration,  wrote  Raztwikzwizki,  whose 
unpronounceable  byline  consumed  the 
magazine’s  entire  monthly  quota  for 
rare  consonants. 

“The  reviewer  who  begins  his  essay 
‘Once  upon  a  time’  does  so  not  be¬ 
cause  the  phrase  captures  his  thought 
precisely  but  because  his  deadline  is 
looming  and  he  wants  to  go  home.” 

Exactly.  A  cliche  is  a  quick  out.  A 
substitute  for  thinking. 

And  —  as  Raztwikzwizki’s  examples 
illustrated  —  they’re  also  likely  to 
cause  a  newspaper  contagion.  Once 
they  strike,  they  charge  through  the 
columns  of  type.  Weeks  later,  restraint 
and  embarrassment  finally  banish  the 
offending  phrases,  but  not  before  we’ve 
saturated  the  very  newsprint  with 
them.  Remember  “kinder,  gentler”? 
“Window  of  opportunity”?  “Sending  a 
message”? 

Then  there  was  “jump  start,”  as  in 
the  headline,  “Jump  start  your  day  with 
a  bowl  of  cereal.”  We’re  still  partial  to 
“level  playing  field,”  as  in  “...  said 
Thursday  all  they  want  is  a  level  play¬ 
ing  field.” 

Hart,  a  reporter,  editor  and  journalism 
professor,  is  senior  editor  for  writing  and 
staff  development  at  the  Oregonian.  He 
welcomes  comments  and  examples  — 
identified  by  publication,  date  and  page 
—  at  1320  S.W.  Broadway,  Portland, 
Ore.  97201. 


And  here  are  some  more  well-worn 
examples,  all  recently  published  in  oth¬ 
erwise  respectable  newspapers: 

•  “He  then  led  cameramen  on  a 
spirited  chase  across  Corrections  De¬ 
partment  grounds  .  .  .  .” 

A  dispirited  chase  might  actually  be 
worthy  of  note.  And  the  St.  Petersburg 
Times  did  once  print  a  hilarious  story 
about  a  slow-speed  chase  involving  a 
deaf  woman  in  her  90s.  But  let’s  just 
assume  that  most  chases  are  spirited. 

•  “He  forged  blindly  down  the  Dome 
Building,  with  television  cameramen 
in  hot  pursuit  .  .  .  .” 

Ahhh.  A  hot  pursuit.  Surely  that’s 
quite  a  different  thing  than  a  cold  pur¬ 
suit.  It  may,  in  fact,  even  qualify  as  a 
spirited  chase. 

•  “The  phone’s  been  ringing  off  the 
hook.” 


I  his  one  clearly  dates  back  to  when 
phone  receivers  actually  hung  on 
hooks.  It’s  hard  to  believe  any  rang  off 
their  supports  then.  And  it’s  certain 
that  they  don’t  now. 

•  “That’s  just  one  example  of  the 
program  that  operates  in  the  lap  of 
luxury,  thanks  to  the  benevoalence 
(sic)  and  undying  support  of  Nebraska 
fans  and  taxpayers.” 

A  single  cliche  suggests  that  the  cra¬ 
nial  circuits  have  shut  down.  And  this 
example,  in  turn,  demonstrates  that 
once  a  single  cliche  appears,  more 
cliches  —  and  other  thoughtless  errors 
—  are  on  the  way. 

•  “Six  trials  .  .  .  were  the  focus  of  a 
heated  community  debate.” 

Resulting  no  doubt,  in  a  storm  of 
controversy,  a  clash  of  wills  and  angry 
exchanges.  “Heated  debates”  are  a  sta¬ 
ple  of  journalese,  cliches  that  have 
worked  their  ugly  way  into  a  perma¬ 
nent  place  in  the  journalistic  lexicon. 

“.  . .  hope  to  gain  some  ground  when 


they  hit  the  road  Wednesday  .  .  .  .” 

You  might  say  that  these  cliches  are 
bumper  to  bumper. 

•  “It  can’t  even  be  said  that  Oregon 
skiers  have  been  left  out  in  the  cold.” 

Unfortunately  for  them. 

•  “The  nationwide  vote  sounded  the 
death  knell  for  the  political  monopoly 
held  by  the  Liberal  Democratic  Party.” 


ust  what  does  a  death  knell  sound 
like,  anyway? 

“Workers  voted  with  their  feet  by 
hitting  the  road  in  massive  numbers  for 
sunnier  economic  climes.” 

Dragging  a  trail  of  cliches  after 
them,  no  doubt. 

“.  .  .  have  taken  a  back  seat  to  wor¬ 
ries  about  the  deadly  AIDS  virus.” 

The  AIDS  virus  is  deadly?  If  we’d 
only  known  that. 

•  “The  hammer  throw  isn’t  every¬ 
one’s  cup  of  tea  .  .  .  .” 

A  cup  of  tea  sure  is  an  odd  image  to 
connect  with  a  hammer-thrower. 

•  “Maeda  said  the  window  of  oppor¬ 
tunity  for  securing  top  candidates  after 
Aug.  20  shrinks  each  year.” 

There  it  is  again!  NASA  started  this 
window  business  with  “launch  win¬ 
dow”  in  the  late  ’50s  or  early  ’60s.  Too 
bad  it  didn’t  end  with  that. 

•  “The  task  force  was  formed,  but  it 
was  still  like  looking  for  a  needle  in  the 
proverbial  haystack.” 

Note:  Recognizing  a  cliche  with  a 
qualifier  such  as  “proverbial”  doesn’t 
make  it  any  less  a  cliche. 

•  “New  admission  standards  leave 
students  out  in  cold.” 

Too  bad  the  skiers  couldn’t  join 
them. 

•  “Rockets  fall  like  rain  during  fight 
for  Afghan  city.” 

•  “The  eggs  fell  like  rain.” 

Which  do  you  suppose  is  worse? 

Raining  rockets  or  raining  eggs? 
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A  job  well  done 

PLAUDITS  TO  SOCIETY  of  Professional  Journalists’  president,  Regi¬ 
nald  Stuart,  for  the  aggressive,  outspoken  positions  he  has  taken  in  de¬ 
fense  of  the  First  Amendment. 

In  recent  weeks,  Stuart  has  taken  on  the  U.S.  Postal  Inspection  Service 
for  having  postal  inspectors  pose  as  journalists,  and  Sen.  Robert  Byrd  (D- 
W.  Va.)  for  proposing  that  reporters  credentialed  in  the  Senate  press  gal¬ 
leries  must  publicly  disclose  their  outside  sources  of  income. 

Stuart  has  always  been  available  when  called,  never  ducks  a  question 
and  always  offers  well  thought  out  responses. 

His  term  expires  during  the  SPJ’s  annual  convention  in  St.  Paul  in 
October.  He  will  be  difficult  to  replace. 


A  PR  nightmare 

IT’S  MADDENING  ENOUGH  when  our  associate  editors  try  to  contact 
a  newspaper  editor  to  get  some  information  for  a  story  and  are  told  they 
must  speak  to  the  newspaper’s  public  relations  person. 

It’s  even  more  maddening  when  they  are  told  the  public  relations  per¬ 
son  is  too  busy  to  come  to  the  phone,  or  to  return  the  call. 

Welcome  to  the  newspaper  business  of  the  mid-90s,  when  even  the  PR 
people  have  PR  people. 

One  of  our  editors  recently  called  a  newspaper’s  PR  office  and  was  told 
not  only  that  the  PR  person  was  not  available  but  that  she  was  probably 
too  busy  to  call  back. 

“just  give  her  the  message  that  1  need  to  speak  to  her,”  our  editor  said. 
“Okay,”  replied  the  PR  person  for  the  PR  person,  “but  I  can  tell  you  now 
that  she  probably  won’t  call  you  back.” 

She  didn’t.  But  we  bet  the  PR  person  was  never  given  the  message  by 
her  PR  person. 

Newspapers  guilty  of  this  practice  should  really  get  their  houses  in  or¬ 
der  —  or  stop  blaming  the  messenger  for  all  those  “one-sided  stories.” 


Capitalist  tool? 

IT  WAS  INTERESTING  to  read  recently  (E&P,  Aug.26,  p.22)that  Rus¬ 
sia’s  Tass  news  agency,  the  longtime  Communist  Party  mouthpiece,  is  now 
covering  news  more  objectively  and  looking  to  turn  a  profit.  How  times 
change!  —  J.C. 
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Letters  to  the  Editor 

Farewell  to  the  tab  that  wasn’t 


AFTER  WAITING  A  discreet  amount 
of  time  before  talking  about  the  dead, 
it  is  important  now  for  people  in  news- 
papering  to  discuss  the  demise  of  New 
York  Newsday  (E&P  Aug.  25)  in  terms 
other  than  the  familiar  idiom  of  news¬ 
paper  eulogies. 

Those  of  us  who  have  been  bruised 
during  our  careers  by  mergers  and  clos¬ 
ings  know  the  deep  hurt  suffered  by 
the  staff  and  the  irreplaceable  loss  suf¬ 
fered  by  regular  readers  and  the  New 
York  community. 

But  good  journalism  and  Pulitzer 
prizes  aside,  significantly  missing  from 
the  flood  of  reporting  on  the  death  of 
one  of  the  city’s  three  “tabloids”  was 
that  New  York  Newsday  never  really 
was  a  tabloid  at  all,  except  in  physical 
form. 

The  characterization  of  the  paper  as 
a  ‘tabloid  in  a  tutu”  by  Gil  Spencer, 


Newspaperdom* 

50  YiARS  AGO  ...  On  Thurs¬ 
day,  Aug.  30,  the  New  York  Times 
published  a  special  16-page  section 
containing  the  Official  Pearl  Har¬ 
bor  Report  on  the  tragedy  of  Dec.  7, 
1941.  With  supplementary  state¬ 
ments,  the  report  totaled  675  pages 
of  copy.  White  House  reporters 
were  given  one  hour’s  notice  that  it 
was  coming. 

After  surveying  the  newsprint  sit¬ 
uation  in  Europe,  a  mission  of  the 
War  Production  Board’s  Printing 
and  Publishing  Division  reported 
that  the  U.S.  could  not  expect  any 
newsprint  from  Scandinavian  mills 
until  the  following  June  because  of 
the  urgent  demand  for  paper  by 
most  European  countries.  England’s 
newspapers  had  been  getting  along 
with  25%  of  their  normal  prewar 
consumption,  for  example. 

From  Editor  &  Publisher 
Sept.  I,  1945 


former  editor  of  the  Daily  News,  was 
not  a  competitor’s  putdown,  but  a  pro¬ 
found  insight.  The  paper  never  started 
out  with  and  never  seemed  to  develop 
the  touch  of  a  popular  urban  paper. 
The  New  York  Times  often  managed  to 
be  more  irreverent. 

The  texture  created  by  advertising 
from  lumber  superstores  on  Long  Is¬ 
land  —  spinoff  business  from  its  parent 
—  did  not  help  to  identify  the  paper  as 
a  city  institution. 

Contrary  to  your  naive  editorial  car¬ 
toon  —  in  which  the  cliched  money 
man,  responding  at  graveside  to  a  com¬ 
ment  about  the  paper’s  class,  says  “that 
don’t  mean  nuthin’  to  us  bottom  line 
guys”  —  the  paper’s  closing  was  not  ex¬ 
actly  a  Philistine  corporate  decision. 
Not  after  10  years  and  some  $100  mil¬ 
lion  in  losses. 

Sadly,  New  York  Newsday  died  be¬ 
cause  it  never  found  the  voice  with 
which  to  speak  to  a  constituency  of 
readers,  which  in  turn  made  it  impos¬ 
sible  to  become  a  credible  advertising 
medium. 

Phillip  Ritzenberg 

Ritzenberg,  a  newspaper  design 
consultant,  is  a  former  assistant 
managing  editor  of  the  New  York  Daily 

News  and  former  editor  and  publisher 
of  Jewish  Week. 

Amazed  and  amused 

I  WAS  AMAZED  and  amused  to  read 
your  report  on  the  EIEj  meeting  in  Paris 
and  the  resolution  adopted  at  that 
meeting  regarding  newsprint  prices 
(E(S?P,june  17). 

I  understand  that  newspapers 
throughout  the  world  are  unhappy  with 
rapidly  rising  newsprint  prices,  and  I 
understand  these  increases  present 
them  with  difficult  business  decisions. 
But  do  newsprint  price  increases  really 
“pose  a  fundamental  threat  to  the  exis¬ 
tence  and  availability  of  information 
and  the  pluralism  of  the  press?” 

And  are  they  really  going  to  cause  a 
loss  of  democracy  through  a  “reduction 
in  the  diversity  of  opinion?” 


Come  now! 

All  we’re  experiencing  here  is  a  cycli¬ 
cal  swing  in  a  commodity  market  to 
bring  prices  back  to  historical  levels. 

It’s  no  secret  to  EIEj  members  that 
newsprint  prices  over  the  last  four  years 
were  in  their  deepest  depression  in  his¬ 
tory,  and  that  all  newsprint  manufactur¬ 
ers  suffered  severe  financial  losses.  De¬ 
spite  five  price  increases  in  the  last  14 
months,  newsprint  is  now  approaching 
the  same  price  at  which  it  sold  in  1988, 
when  adjusted  for  inflation. 

If  EIEJ  members  believe  these  prices 
are  threatening  democracy,  they  should 
ponder  what  would  happen  had 
newsprint  companies  remained  unprof¬ 
itable  and  simply  gone  out  of  business. 

Frank  Breese  III 

Breese  is  president  and  CEO  of 
Newsprint  South  Inc.,  Jackson,  Miss. 

How  to  avoid 
religious  faux  pas 

IN  “RATING  COVERAGE  of  the 
Catholic  Church”  (E&P,  July  29),  Rus¬ 
sell  Shaw  of  the  Knights  of  Columbus 
says  reporters  often  misuse  religious 
terms.  For  example,  he  says,  reporters 
said  Pope  John  Paul  “conducted”  a  Mass. 

Reporters  and  editors  can  find  a  great 
deal  of  help  with  these  terms  in  the 
Washington,  D.C. -based  Catholic 
News  Service’s  Stylebook  on  Religion:  A 
Reference  Guide  and  Usage  Manual.  At 
the  60-line  entry  for  Mass,  for  instance, 
the  manual  states,  “The  presider  cele¬ 
brates  or  says  Mass.  He  does  not  read, 
recite,  conduct  or  perform  it.” 

Mary  Beth  Protomastro 

Protomastro  is  editor  and  publisher  of 
the  Copy  Editor  Newsletter. 

Corrections 

IN  THE  AUG.  12  issue,  an  article 
headlined  “News  Value  Vs.  Gore”  con¬ 
tains  a  typographical  error.  Sacramento 
Bee  assistant  managing  editor  Kent  Pol¬ 
lock  is  quoted  incorrectly  as  mention¬ 
ing  an  apology.  He  actually  said,  “Ob¬ 
viously,  we  agonized  over  use  of  the  pic¬ 
ture.”  An  incorrect  headline  in  an  Aug. 
12  story  read  “Hollinger  will  buy  19 
Canadian  dailies  from  Thomson.”  In 
fact,  Hollinger  is  acquiring  12  dailies 
and  seven  nondailies. 
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Ttif  tioiiKi  bHffiina  siopifs  • 

pday's 
news¬ 
paper  readers  are  being 
■  .  informed  and  entertained  by  a 
livelier,  more  colorful  newspaper. 
Newspapers  recognize  the  impact  of 
color  on  readership  and  are  putting  greater 
emphasis  on  the  creative  use  of  color  than  ever 
before.  Since  advertisers  have  become  more 
demanding  in  their  color  requirements,  newspa- 
.  pers  are  no  longer  able  to  otter  just  a  page  or  two  for 
spot  color. 

The  creative  process  for  increased  use  of  color  extends 
from  photography  and  graphic  images  to  overall 
design,  from  imposition  sheets  .to  press  configurations, 
from  imaging  to  press  reproduction. 

How  newspapers  are 
using  color  and  new  technologies  enhancing  color 
use  are  the  themes  of  this.special  editorial  pullout  sec-.. 
1  tion  in  Editor  &  Publisher  or>  September  30. 

Virtuolly  all  of  our 

readers  have  an  inherent  interest  in  the 
successful  use  of  color  in  newspo- 
pers  and  the  content  of  this  mm 
section:  publishers,  edi¬ 
tors,  designers,  pho¬ 
tographers,  pro- 
d  u  c  t  i  oVi 


man¬ 
agers,  advertising 
managers,  advertisers,  ad 
agency  personnel  and  many 
others.  Advertising  in  this  section  will 
reach  this  primary  audience  among  our 
more  than  83,000  readers. 


If 


you're  a  newspaper  industry  supplier,  you  will 
want  to  use  this  section  to  tell  newspapers  how  you 
can  help  them  be  more  successful  with  color:  better 
reproduction,  increased  efficiency,  more  versatile 
processes,  greater  quality  control... 

If  you're  a  newspaper,  you  will 
want  to  promote  your  advanced  color  capabilities. 
Showcase  your  best  editorial  work,  your  innovative  and 
"effective  use  of  color  in  advertising  programs.  Tell  our 
readers  how  your  newspaper's  color  capabilities  are 
helping  advertisers  be  more  successful  in 
your  market. 


m 


Thursday  September  14th 

COPY  DEfDUnf 
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Small  Daily 
Exposes  Census  Glitch 

Oshkosh  (Wis.)  Northwestern  uncovers  flawed  1990  census 
software,  reports  Census  Bureau  knew  of  the  error  but  never  fixed  it 


by  Dorothy  Qiobbe 

AT  FIRST,  IT  seemed  like  a  small 
glitch. 

Professor  Ed  Sylvester  of  Arizona 
State  University  was  using  a  U.S.  Cen¬ 
sus  Bureau  CD-ROM  to  coach  a  room¬ 
ful  of  reporters  at  the  Oshkosh  (Wis.) 
Northwestern  about  computer-assisted 
reporting. 

But  as  they  manipulated  the  data, 
the  group  realized  that  some  of  the 
census  numbers  couldn’t  possibly  be 
accurate.  For  example,  data  on  the 
CD-ROM  put  the  total  population  of 
Milwaukee  city  at  115,400.  The  actual 
figure  is  approximately  625,000. 

“I  thought  either  there’s  a  mistake 
here,  or  there’s  a  really  good  story,” 
Sylvester  said.  “That’s  the  virtue  of 
databases;  they  help  you  spot  trends.” 

A  little  more  digging,  and  a  trip  by 
Sylvester  to  Census  Bureau  headquar¬ 
ters  in  Maryland,  uncovered  a  scoop: 
5,000  of  the  CD-ROMs  with  1990  cen¬ 
sus  data  contained  flawed  software. 
Even  bigger:  While  the  Census  Bureau 
had  been  aware  of  the  problem  for 
years,  it  had  made  no  effort  to  correct 
the  problem,  and  only  a  half-hearted 
effort  to  notify  the  public. 

Reporters  from  the  Northwestern 
jumped  on  the  case  and  turned  out  a 
front-page  story.  Accompanying  art 
used  color  graphics  to  illustrate  the 
software  problem. 

According  to  the  Northwestern  in¬ 
vestigation,  the  faulty  software  jumbled 
population  numbers  during  download¬ 
ing  from  the  CD-ROM.  In  all,  figures 
for  areas,  defined  by  the  Census  Bu¬ 
reau  as  Metropolitan  Statistical  Areas, 
in  19  states  were  affected. 

The  Northwestern  took  what  might 


have  been  a  short  item  about  an  ob¬ 
scure  software  glitch  and  drove  home 
the  relevancy  to  readers:  A  wide  vari¬ 
ety  of  consumers  use  census  informa¬ 
tion  as  a  planning  tool.  Businesses  use 
it  to  decide  where  to  open  a  new  loca¬ 
tion.  Governments  use  it  to  determine 
how  much  money  programs  get. 

The  fact  that  the  Census  Bureau 
knew  there  was  a  problem  but  made  no 
real  effort  to  fix  it,  other  than  posting 
a  correction  on  an  obscure  bulletin 
board,  gave  the  story  a  bigger  punch. 

After  the  story  ran,  the  Census  Bu¬ 
reau  announced  plans  to  contact 
everybody  who  had  purchased  the  disk 
in  order  to  explain  the  problem  and  to 
offer  a  free  replacement. 

But  that  might  not  be  the  end  of  it. 
U.S.  Rep.  Thomas  Petri,  (R-Wis.),  an¬ 
nounced  that  he  is  seeking  a  congres¬ 


sional  investigation  into  why  it  took 
the  Census  Bureau  over  two  years  to 
issue  a  widespread  alert. 

“I  want  to  know  why  this  happened 
and  be  sure  they  don’t  attempt  to  keep 
this  glitch  under  the  rug,”  Petri  told  the 
Associated  Press.  “I  believe  it’s  very  se¬ 
rious.  It’s  unacceptable.  It  hurts  the 
credibility  of  our  government.” 

Back  at  the  Northwestern,  the  story 
gave  the  staff  a  page-one  example  of 
the  benefits  that  can  come  from 
searching  databases  and  examining 
data. 

“Computer-assisted  reporting  is  one 
way  small  newspapers  can  break  big 
stories,”  said  Thomas  Lee,  executive 
editor.  “The  better  journalism  schools 
are  way  ahead  of  many  newspapers 


(See  Census  on  page  30) 


Journalism  professor  Edward  Sylvester  of  Arizona  State  University  instructs 
Oshkosh  (Wis.)  Northwestern  reporters  on  crunching  census  data. 
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Return  To 
The  Table 
In  Detroit 

Striking  unions  and  management  restart  talks  under  federal 
mediation;  sides  remain  far  apart;  more  strikers  cross  picket  lines 


by  Mark  Fitzgerald 

BOTH  SIDES  IN  the  Detroit  news¬ 
papers  strike  remained  hunkered  down 
for  a  long  fight  after  briefly  emerging 
to  negotiate  under  the  aegis  of  a  feder¬ 
al  mediator. 

As  the  strike  lengthened  into  its 
seventh  week,  these  were  major  devel¬ 
opments: 

•  Separate  talks  aimed  at  restarting 
stalled  negotiations  were  held  Aug.  17 
between  the  newspapers,  their  agency 
and  six  striking  unions. 

Little  progress  was  reported  in  the 
talks  between  the  newspapers  and  the 
two  Newspaper  Guild  locals  —  and 
talks  with  the  Teamsters  served  only  to 
show  the  sides  are  growing  further 
apart. 

The  Detroit  Newspaper  Agency 
(DNA),  which  runs  production  and 
business  operations  of  Gannett  Co.’s 
Detroit  News  and  Knight-Ridder  Inc.’s 
Detroit  Free  Press,  announced  that  be¬ 
cause  of  the  anticipated  long-term  ef¬ 
fects  of  the  strike,  it  would  need  to  cut 
even  more  Teamster  jobs  in  mailroom 
and  circulation  operations. 

•  The  National  Labor  Relations 
Board’s  Region  7  office  in  Detroit  is¬ 
sued  an  unfair  labor  practice  complaint 
against  the  DNA  and  said  the  joint  op¬ 
erating  agency  unlawfully  reneged  on 
an  agreement  to  bargain  economic  is¬ 
sues  with  all  six  unions  as  a  group. 

Striking  unions  said  the  NLRB  com¬ 
plaint  bolstered  their  argument  that 
since  they  .are  engaged  in  a  strike 
brought  on  by  management’s  unfair  la¬ 
bor  practice,  they  cannot  lose  their 
jobs  to  permanent  replacements. 

By  itself,  however,  the  single  com¬ 
plaint  is  not  enough  to  trigger  that 
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An  injured  demonstrator  uses  his  shirt 
to  dab  blood  off  himself  after  being  hit 
in  the  head  during  a  clash  Aug.  19  be- 
tween  police  and  strike  supporters  at 
the  Detroit  Newspapers  production 
plant  in  Sterling  Heights,  Mich.  Several 
strikers  were  arrested  and  several  more 
were  injuured. 


finding  by  the  NLRB.  For  its  part,  the 
DNA  said  the  complaint  was  unjusti¬ 
fied. 

“We  believe  that  at  all  times  we  bar¬ 
gained  properly  with  the  unions,”  said 
DNA  chief  executive  Frank  Vega. 

•  The  Detroit  Free  Press  ordered  its 
Guild-represented  newsroom  employ¬ 
ees  to  return  to  work  by  Aug.  11  or 
face  permanent  replacement  —  and 


many  obeyed. 

At  the  Free  Press,  117  of  265  em¬ 
ployees  who  went  out  on  strike  were 
back  on  the  job  by  Aug.  24,  said  Susie 
Ellwood,  the  DNA’s  vice  president  of 
market  development. 

At  the  News,  71  former  or  current 
Guild  members  crossed  the  picket  line, 
Ellwood  said.  Some  190  newsroom 
workers  were  unionized  when  the 
strike  began. 

Both  papers  have  so  far  hired  only  a 
few  replacement  journalists,  but  they 
have  advertised  widely  for  replace¬ 
ments. 

•  Some  98  production  workers  have 
crossed  the  picket  lines,  Ellwood  said. 
At  the  start  of  the  strike,  there  were 
about  2,000  unionized  production 
workers. 

About  800  replacement  workers 
have  been  hired,  Ellwood  said. 

•  Editorially,  the  strike  edition,  com¬ 
bining  the  News  and  Free  Press  seven 
days  a  week,  began  to  look  more  and 
more  like  a  normal  combined  Saturday 
or  Sunday  edition. 

Many  familiar  columnists  have  re¬ 
turned  and,  in  contrast  to  the  first 
weeks  of  the  strike,  the  labor  dispute 
itself  is  no  longer  constant  front-page 
news. 

•  Advertisers,  however,  are  still  not 
coming  back  to  the  paper  in  the  way 
management  officials  had  predicted. 

Some  are  concerned  about  circula¬ 
tion  levels  while  others  are  heeding  ad¬ 
vertising  boycotts  being  conducted  by 
union  locals  —  and  several  major  in¬ 
ternational  unions. 

For  instance,  the  United  Auto 
Workers  is  asking  its  Michigan  locals 
to  urge  members  not  to  patronize  auto 
dealerships  that  “advertise  in  the  scab 
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newspapers. 

•  Sporadic  episodes  of  minor  vio¬ 
lence  continued.  Strikers  were  arrested 
in  an  incident  at  the  Sterling  Heights 
production  plant.  A  driver’s  personal 
vehicle  was  firebombed.  And  tires  were 
punctured  on  delivery  trucks. 

Editors  balk  at 
naming  deadbeats 

MAINE  NEWSPAPER  EDITORS  have 
balked  at  the  state’s  appeal  to  publish 
the  names  of  nearly  2,400  people  said  to 
be  at  least  two  months  behind  in  pay¬ 
ing  child  support. 

The  editors  questioned  the  reliability 
of  information  provided  by  the  Depart¬ 
ment  of  Human  Services  and  the  ethics 
of  printing  it  without  editorial  scrutiny. 

“We  could  not  be  sure  that  the  list 
was  accurate  and  did  not  want  to  make 
a  mistake  by  indicting  someone  who  is 
not  at  fault,”  said  Warren  Watson,  exec¬ 
utive  editor  of  the  Kennebec  Journal  of 
Augusta  and  Central  Maine  Morning 
Sentinel  of  Waterville. 

Portland  Newspapers  managing  edi¬ 
tor  Jeannine  Guttman  said  the  2-inch- 
thick  listing  might  yield  future  stories, 
but  standard  journalistic  rules  would 
apply.  “For  fairness,  all  of  those  people 
would  have  to  be  contacted,”  said 
Guttman,  whose  company  publishes 
the  Portland  Press  Herald  and  Maine 
Sunday  Telegram. 

The  Bangor  Daily  News  ruled  out 
running  the  list  for  similar  reasons,  ac¬ 
cording  to  assignment  editor  Julie 
Murchison.  “The  publisher  says  that  he 
would  consider  running  an  ad  from  the 
state,”  she  said. 

Human  Services  Commissioner 
Kevin  Concannon  released  the  list  last 
month.  He  said  the  people  who  were 
named  collectively  owed  more  than  $30 
million  in  court-ordered  child  support. 
The  average  debt  is  $12,592,  and  one 
man  owes  nearly  $250,000. 

State  Attorney  General  Andrew  Ket- 
terer  said  that  because  the  state  had 
thoroughly  reviewed  the  list,  he  be¬ 
lieved  newspapers  would  be  immune 
from  “any  criminal  or  civil  liability”  as¬ 
sociated  with  publishing  it. 

Concannon  said  the  state  had  no 
plans  to  buy  ad  space. 

Editors  at  Maine’s  two  afternoon  pa¬ 
pers,  the  Journal  Tribune  of  Biddeford 
and  the  Brunswick  Times  Record,  kept 
open  the  possibility  of  running  the 
names  within  their  readership  areas. 
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by  Mark  Fitzgerald 

THE  U.S.  JUSTICE  Department’s  An¬ 
titrust  Division  says  it  is  “reviewing” 
complaints  from  the  AFL-CIO  and 
striking  Detroit  newspaper  employees 
that  the  joint  agency  that  operates  the 
Detroit  Free  Press  and  Detroit  News  is 
acting  as  a  “price-fixing  cartel.” 

In  a  petition  to  U.S.  Attorney  Gen¬ 
eral  Janet  Reno,  the  unions  argue  that 
the  Detroit  Newspaper  Agency  — 
which  runs  business  and  production 
operations  for  Knight -Ridder  Inc.’s  Free 
Press  and  Gannett  Co.’s  News  while 
the  papers  continue  to  compete  edito¬ 
rially  —  should  lose  its  exemption 
from  antitrust  laws  because  it  has  vio¬ 
lated  terms  of  the  government-ap¬ 
proved  joint  operating  agreement,  or 
JOA. 

The  two  papers  —  which  lost  mil¬ 
lions  during  the  1970s  and  1980s  while 
fighting  a  newspaper  war  to  a  virtual 
tie  —  began  operating  under  the  JOA 
in  late  1989.  Until  last  year,  losses  con¬ 
tinued  under  the  JOA  despite  substan¬ 
tial  increases  in  the  rates  charged  to 
advertisers  and  readers. 

Those  increases,  the  unions  charge, 
represent  an  abuse  of  the  JOA’s  an¬ 
titrust  protection. 

Also  under  study,  an  antitrust  divi¬ 
sion  spokesman  said,  is  the  JOA’s  pub¬ 
lication  of  a  combined  News  and  Free 
Press  since  the  strike  began  July  13. 
Normally,  the  Free  Press  publishes 
mornings,  the  News  afternoons,  and 
on  Saturdays,  Sundays  and  major  holi¬ 
days,  they  publish  a  combined  edition. 

Detroit  Newspaper  Agency  has  said 
it  believes  it  is  well  within  its  legal 
right  to  produce  continuing  combined 
editions  during  the  strike  because  it 
specifically  amended  the  JOA  agree¬ 
ment  in  1992  to  include  just  such  a 
provision  for  strikes. 

However,  that  amendment  “doesn’t 
necessarily  grant  them”  antitrust  pro¬ 
tection,  said  Bill  Brooks,  spokesman 
for  the  U.S.  Antitrust  Division. 


“It’s  sort  of  a  vague  situation  at  the 
moment,”  Brooks  said  in  a  telephone 
interview.  “They  technically  can 
amend  the  JOA  sort  of  any  (way)  they 
desire.  There’s  a  period  of  time  when 
they  (can)  amend  (a  JOA),  they  file 
the  changes,  and  we  either  don’t  do 
anything  and  it  becomes  effective,  or 
we  file  objections. 

“In  1992,  we  had  no  objections,” 
Brooks  said.  Nevertheless,  the  division 
is  reviewing  the  combined  editions, 
along  with  other  issues  raised  in  the 
union  complaint,  he  said. 

Officials  at  both  newspapers  have 
said  in  recent  days  that  they  want  to 
return  to  separate  publication  as  soon 
as  possible. 

“There’s  no  date  set  for  that,  but  we 
both  are  eager  to  resume  separate  pub¬ 
lication  —  as  is  the  agency,”  said  News 
editor  and  publisher  Robert  H.  Giles. 

However,  there  are  a  number  of  un¬ 
resolved  production  issues  about 
putting  out  two  papers  during  the 
strike  —  although  it  has  already  been 
decided  that  the  News  will  resume 
evening  publication,  said  Susie  Ell- 
wood,  vice  president  of  market  devel¬ 
opment  for  the  newspaper  agency. 

“Absolutely.  We  don’t  have  any 
choice  in  that,  honestly,”  she  said. 

When  and  if  separate  papers  reap¬ 
pear,  given  the  volatility  of  the  strike, 
DNA  is  unlikely  to  give  much  advance 
notice  of  the  development. 

Hearings  closed 

ETHICS  COMMITTEE  HEARINGS 
on  allegations  of  sexual  misconduct 
against  Sen.  Bob  Packwood  (R-Ore.) 
will  take  place  behind  closed  doors,  de¬ 
spite  efforts  on  the  Senate  floor  to  open 
the  proceedings.  The  Senate,  by  a  52- 
48  vote,  defeated  an  amendment  from 
Sen.  Barbara  Boxer  (D-Calif.)  that 
would  have  required  open  hearings. 

The  committee  has  said  it  will  release 
all  relevant  material. 
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Knight'Ridder 
Buys  Lesher  Chain 

Nation’s  second  largest  newspaper  group 
is  spending  $360  million  for  four  S.R  Bay  Area  dailies 


by  M.L.  Stein 

KNIGHT'RIDDER  INC.  announced  it 
will  buy  the  profitable  Lesher  Commu¬ 
nications  Inc.  in  Northern  California 
for  $360  million. 

The  deal,  expected  to  close  by  the 
end  of  the  year,  will  give  Knight -Ridder 
a  commanding  place  in  the  San  Fran¬ 
cisco  Bay  Area,  where  it  also  owns  the 
San  Jose  Mercury  News. 

Lesher,  a  privately  held  company, 
publishes  four  dailies  in  Contra  Costa 
and  Alameda  counties:  its  flagship  pa¬ 
per,  the  Contra  Costa  Times  in  Walnut 
Creek,  West  County  Times,  Antioch 
Ledger  Dispatch,  and  San  Ramon  Val¬ 
ley  Times,  all  in  the  growing  East  Bay 
region.  The  papers  have  a  combined 
circulation  of  more  than  190,000  daily, 
206,000  Sunday. 

Lesher  also  publishes  several  week¬ 
lies  and  inserts  and  operates  a  com¬ 
mercial  printing  arm. 

“We  are  delighted  to  have  the  Lesh¬ 
er  papers  join  Knight-Ridder,”  chair¬ 
man  and  CEO  Tony  Ridder  said.  “We 
have  said  for  some  time  we  would  be 
interested  in  acquiring  the  right  paper 
in  the  right  market.” 

Ridder  called  the  Lesher  chain,  led 
by  publisher  Ceorge  Riggs,  a  “well- 
managed  group  of  newspapers  in  an  at¬ 
tractive  market  with  good  growth  po¬ 
tential.” 

The  Knight-Ridder  chief  flew  to 
California  on  Aug.  28,  the  day  the  deal 
was  announced,  to  address  the  Lesher 
staff  in  Walnut  Creek. 

“Basically,  he  told  them,  ‘You  guys 
are  doing  a  great  job.  Keep  it  up,’  ” 
Lesher  spokeswoman  Kathleen  Colla 
said.  Ridder  and  other  executives  from 
the  Miami-based  company  toured  the 
other  Lesher  sites  with  Riggs. 

Polk  Laffoon,  K-R  vice  president 
and  corporate  relations  director,  said 
in  an  interview  that  the  Lesher  man- 
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The  West  County  Times,  one  of  the  four 
Bay  Area  dailies  Knight-Ridder  is 
buying. 


agement  team  is  expected  to  remain  in 
place. 

Lesher’s  editor  and  vice  president  for 
news  is  John  Armstrong,  who  was 


is  to  work  with  existing  management,” 
Laffoon  said,  citing  one  of  Lesher’s  at¬ 
tractions  as  its  commitment  to  the 
communities  it  serves. 

“People  like  the  Lesher  papers,”  Laf¬ 
foon  remarked.  “They’re  top  quality 
and  we  see  them  as  a  very  good  fit  for 
Knight-Ridder.” 

Armstrong  said  the  staff  reaction  to 
the  sale  was  “very  favorable.” 

“I  think  they  recognize  that  Knight- 
Ridder  is  arguably  the  best  newspaper 
company  in  the  country,”  he  said.  “We 
look  forward  to  its  assistance  in  mak¬ 
ing  very  good  newspapers  great  news¬ 
papers.” 

Armstrong  stressed  that  the  Lesher 
group  will  continue  to  emphasize 
“strong  community  coverage.  Our  pa¬ 
pers  will  stand  or  fall  on  the  basis  of 
the  quality  of  our  local  reporting.” 

With  the  Lesher  group,  K-R’s  hold¬ 
ings  will  include  32  dailies,  among 
them  the  Philadelphia  Inquirer,  Detroit 
Free  Press,  Miami  Herald  and  Long 
Beach  Press-Telegram. 

Its  Bay  Area  circulation  will  increase 
to  480,657  weekdays  and  540,842  on 
weekends. 

Mercury  News  publisher  jay  Harris 
said  that  in  keeping  with  K-R  practice, 
the  Lesher  group  will  operate  com¬ 
pletely  independent  of  the  Mercury 


“I  gave  my  vote  not  so  much  to  Knight-Ridder  as 
to  Tony  Ridder  for  being  the  best  person  to  take 
our  papers  down  that  road.” 


hired  recently  to  replace  editor  Clay 
Haswell.  Haswell  and  two  other  top  ed¬ 
itors  resigned  in  a  dispute  —  reported¬ 
ly  over  their  bid  to  buy  the  company 
—  with  Riggs  (E&P,  Aug.  19,  p.  14). 

“Knight -Ridder’s  style  in  acquisitions 


News,  which  dominates  the  San  Fran¬ 
cisco  Peninsula  across  the  bay. 

“There  are  no  plans  for  cooperative 
initiatives  between  the  Mercury  News 
and  the  Lesher  papers,”  he  stated. 

Colla  said  the  staff  greeted  the  an- 
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nouncement  with  relief.  “A  sale  had 
been  in  the  air  for  several  weeks  and 
everyone  is  glad  that  it’s  over  and  that 
it  turned  out  to  be  Knight-Ridder,”  she 
related. 

The  Lesher  chain  was  founded  by 
the  late  Dean  S.  Lesher,  a  successful 
lawyer  turned  publisher.  After  buying 
and  selling  a  Nebraska  paper,  he 
moved  west  and  bought  his  first  Cali¬ 
fornia  paper,  the  Merced  Sun-Star, 
which  is  now  under  different  owner¬ 
ship. 

Envisioning  the  growth  of  the  East 
Bay  region  as  a  bedroom  community 
for  San  Francisco  and  Oakland  com¬ 
muters,  Lesher  bought  a  semi-weekly, 
the  2,000-circulation  Walnut  Creek 
Courier,  later  named  the  Contra  Costa 
Times.  Its  current  circulation  is  96,335. 

The  Contra  Costa  County/eastern 
Alameda  County  area  is  the  fastest 
growing  section  of  the  Bay  Area.  The 
number  of  households  is  projected  to 
increase  35%  by  2010,  and  the  average 
household  income  in  1994  was  $57,399, 
the  fifth  highest  in  California.  Average 
per-capita  income  is  $21,268,  the  sec¬ 
ond  highest  in  the  state. 

Dean  Lesher’s  widow,  Margaret, 
LCI’s  major  shareholder,  said  in  an  in¬ 
terview  that  a  major  reason  for  selling 
was  Knight-Ridder’s  ability  to  deal  with 
the  trend  toward  electronic  publishing. 

“My  husband  always  told  me  to  look 
at  the  big  picture,  so  I  had  to  look 
down  the  road  for  10  or  20  years  to  the 
future  of  newspapers,”  she  continued. 
“I  gave  my  vote  not  so  much  to  Knight- 
Ridder  as  to  Tony  Ridder  for  being  the 
best  person  to  take  our  papers  down 
that  road.” 

She  recalled  how  her  husband  often 
lauded  Ridder  and  his  company  for 
their  commitment  to  quality  journal¬ 
ism  and  their  treatment  of  employees. 

She  also  noted  that  K-R  was  the 
only  newspaper  company  listed  in  the 
hook  The  1 00  Best  Companies  to  Work 
for  in  America  and  commended  the 
purchaser  for  retaining  Riggs,  whom 
she  termed  “one  of  the  brightest  news¬ 
paper  publishers  in  America.  They’re 
lucky  to  get  him.” 

The  sale  is  likely  to  heat  up  newspa¬ 
per  competition  in  the  Bay  Area, 
where  the  San  Francisco  Chronicle  and 
Dean  Singleton’s  Alameda  Newspaper 
Group  also  are  fighting  for  circulation 
and  advertising. 

Tom  Goldstein,  dean  of  the  Gradu¬ 
ate  School  of  Journalism  at  the  Uni¬ 
versity  of  California,  Berkeley,  predict¬ 
ed  a  lively  rivalry. 


A  CALIFORNIA  LAW  allowing  pri¬ 
vate  citizens  to  get  quick  dismissal  of 
frivolous  libel  suits  also  protects  news¬ 
papers,  a  state  appeals  court  has  ruled. 

The  1992  law  was  designed  to 
counter  the  Strategic  Lawsuit  Against 
Public  Participation,  or  SLAPP.  Typical¬ 
ly,  a  developer  will  claim  libel  by  oppo¬ 
nents  of  a  proposed  project  and  will  file 
a  suit  that  has  no  legal  merit  but  that 
imposes  ruinous  costs  on  the  oppo¬ 
nents. 

Under  the  law,  anyone  sued  for  exer¬ 
cising  their  free-speech  rights  can  get 
the  suit  dismissed  at  an  early  hearing 
unless  the  opponents  can  show  they 
have  a  likelihood  of  winning  the  suit. 
SLAPP  filers  must  also  pay  defendants’ 
legal  fees  when  the  suit  is  dismissed. 

The  law  also  applies  to  frivolous  suits 
against  corporations,  such  as  news¬ 
papers,  for  exercising  their  constitution¬ 
al  rights  of  expression,  the  1st  District 
Court  of  Appeal  ruled  last  month. 


A  19-YEAR  EMPLOYEE  of  the  Jack¬ 
sonville,  Florida  TimeS'Union  has 
charged  the  newspaper  and  his  former 
supervisor  with  sexual  harassment  and 
age  discrimination. 

In  a  twist  on  conventional  sexual 
harassment  cases,  William  Champion, 
former  retail  advertising  manager  for 
the  TimeS'Union,  claims  that  he  was 
fired  after  he  complained  about  the 
conduct  of  his  supervisor,  Ray  Dall- 
man. 

Charging  that  Dallman  created  a 
hostile  work  environment.  Champion 
said  that  Dallman  made  unwanted  sex¬ 
ual  advances  to  a  number  of  female 
TimeS'Union  employees,  including 
Champion’s  girlfriend. 

After  Champion  confronted  Dall¬ 
man,  according  to  the  complaint,  he 
was  terminated  and  replaced  with  a 
younger  employee  at  a  lower  salary. 

The  complaint,  filed  in  Duval 


The  court  upheld  a  San  Francisco 
Superior  Court  judge’s  dismissal  of  a  li¬ 
bel  suit  against  several  San  Francisco 
Chronicle  reporters  and  the  Chronicle 
Publishing  Co.  The  suit  was  filed  by 
More  University,  an  institution  near  the 
town  of  Lafayette  offering  degrees  in 
“sensuality”  as  well  as  traditional  sub¬ 
jects. 

A  series  of  Chronicle  articles  detailed 
a  zoning  dispute  between  the  school 
and  Contra  Costa  County  supervisors, 
neighbors’  complaints  against  More, 
and  various  lawsuits  filed  by  and  against 
the  school.  The  stories  referred  to  More 
as  a  “sensuality  school”  and  said  it  of¬ 
fered  a  “unique  course  in  carnal  knowl¬ 
edge.” 

The  libel  claim  in  More’s  suit  against 
the  Chronicle  was  dismissed  by  a  judge 
who  relied  on  the  SLAPP  law  and  said 
the  school  had  failed  to  offer  any  proof 
the  articles  were  false.  The  appeals 
court  agreed.  —  AP 


County  Circuit  Court,  seeks  damages, 
back  pay,  and  court  costs. 

The  complaint  charges  that  because 
of  Dallman’s  conduct,  which  included 
making  sexual  advances  to  Times- 
Union  employees,  sexually  inappropri¬ 
ate  remarks  in  the  presence  of  employ¬ 
ees,  and  giving  preferential  treatment 
to  a  woman  with  whom  Dallman  al¬ 
legedly  was  having  an  affair,  all  em¬ 
ployees  were  subjected  to  a  hostile 
work  environment. 

In  court  papers.  Times- Union  coun¬ 
sel  denied  the  sexual  harassment  and 
age  discrimination  charges.  The  news¬ 
paper’s  lawyers,  Fisher  &  Phillips, 
asked  that  the  case  he  dismissed,  and 
that  Champion  pay  legal  fees  relating 
to  the  case. 

Carl  Cannon,  publisher  of  the 
TimeS'Union,  said  that  “we  consider 
the  case  to  be  completely  without  mer¬ 
it.”  —  Dorothy  Giobbe 


Fired  advertising  exec 
sues  Florida  Times-Union 
for  sexual  harassment 
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Combined  Effort 

Family'Owned  dailies  on  opposite  sides  of  Idaho 
collaborate  on  a  series  about  a  river  they  have  in  common 


by  M.L.  Stein 

A  RIVER  RUNS  through  them,  so  two 
Idaho  newspapers  with  different  family 
ownerships  agreed  to  combine  their  ef- 
forts  for  a  yearlong  series  on  the  water¬ 
way  —  even  though  they  are  located 
on  opposite  sides  of  the  state. 

Actually,  the  Snake  River,  some¬ 
times  called  the  Nile  of  Idaho,  cours¬ 
es  through  44  Idaho  counties  and  is  an 
important  economic  and  recreational 
resource. 

The  Lewiston  Morning  Tribune  and 
the  Idaho  Falls  Post^Register  are  shar¬ 
ing  stories,  photos  and  graphics  to  ac¬ 
quaint  their  readers  with  the  Snake’s 
many  facets. 

For  Lewiston,  the  river  is  a  fishing 
bed  and  the  artery  for  the  state’s  only 
seaport.  The  Snake  feeds  into  the 


Columbia  River,  which  flows  into  the 
Pacific  Ocean. 

The  Post-Register  covers  the  1,038- 
mile  Snake  as  a  trout  habitat  and  a  wa¬ 
ter  supply  for  Eastern  Idaho’s  famed 
potato  crop.  Part  of  the  river  is  har¬ 
nessed  to  generate  electricity. 

“The  goal  was  to  put  together  a  se¬ 
ries  that  gets  beyond  the  obvious  — 
and  counterproductive  —  parochial 
approach  to  resource  reporting,”  ex¬ 
plained  Kevin  Richert,  Sunday  and 
projects  editor  for  the  Post-Register. 
“We  are  trying  to  teach  readers  about 
the  river  in  a  way  that  is  as  compre¬ 
hensive  as  it  is  innovative.” 

Post-Register  executive  editor  Mei 
Mei  Chan  added  that  the  series,  “The 
River  Between  Us,”  promotes  the  no¬ 
tion  that  “the  river  is  a  common  re¬ 
source,  not  necessarily  one  that  has  to 
divide  us.” 

Richert  said  the  two  dailies,  which 


are  509  miles  apart,  have  exchanged 
reporters  and  photographers  whose  ex¬ 
penses  in  the  other  city  are  paid  by 
their  own  paper. 

However,  he  added,  the  costs  are 
lowered  considerably  by  having  the 
visitors  stay  in  the  homes  of  host  edi¬ 
tors. 

The  out-of-tqwn  reporters,  accord¬ 
ing  to  Richert,  “were  able  to  provide  a 
fresh  perspective  when  interviewing 
people  we  had  talked  to  before.” 

Richert  said  page  designers  for  the 
two  papers  gave  up  their  original  idea 
of  laying  out  identical  packages,  “but 
overall,  the  products  are  remarkably 
similar.” 

The  stories  produced  appear  in  both 
newspapers.  The  first  installment  ran 
in  February,  and  others  followed  in  Au¬ 
gust.  A  harvest  series  will  run  in  Octo¬ 


ber.  Later,  a  “Snake  Summit”  will  be 
held  in  which  officials  and  decision 
makers  around  the  state  will  meet  to 
discuss  the  river. 

Richert  said  the  idea  for  the  partner¬ 
ship  sprang  from  a  management  retreat 
involving  the  Post-Register,  Morning 
Tribune,  Moscow-Pullman  Daily  News 
and  the  Missoula,  Mont.,  Missoulian. 
The  Snake  also  wends  its  way  through 
Wyoming,  Washington  and  Oregon. 

“They  spent  most  of  the  time  talk¬ 
ing  about  the  newspaper  business,  but 
the  Post-Register  and  Morning  Tribune 
later  began  talking  about  the  Snake,” 
recalled  Richert,  one  of  the  series’  edi¬ 
tors. 

Tribune  managing  editor  Paul  Emer¬ 
son  said  it  was  the  kind  of  “big  picture” 
series  he’d  had  in  mind  for  a  long  time. 

“It  struck  me  how  really  the  prob¬ 
lems  and  the  issues  along  the  river  are 
the  same,”  he  commented. 


In  summing  up  the  the  project, 
Richert  observed: 

“It  hasn’t  been  easy,  but  staffers  say 
it’s  been  worth  it.  They  learned  more 
about  the  limitations  of  modems  and 
e-mail  than  through  any  formal  com¬ 
puter  training. 

“It’s  proven  interesting  just  to  set  up 
a  conference  call  between  editors  at  a 
morning  paper  and  an  afternoon  paper 
in  different  time  zones.” 

Will  this  be  a  model  for  future  joint 
ventures? 

“It  may  be,”  he  said,  “perhaps  involv¬ 
ing  more  than  just  two  newspapers. 
But  for  the  first  time  out,  two  papers 
were  plenty.  A  match  made  in  heaven? 

A  marriage  of  convenience?  An  ex¬ 
tended  and  dysfunctional  family?  At 
times,  it  felt  like  all  three.  But  it’s  been 
worth  the  travel  and  the  hassle,  the 
phone  calls  and  the  haggling.  It  served 
to  jump  start  the  staffs  and  it’s  served 
our  readers  well.” 

Libel  suit  over 
Foster  reporting 
is  dismissed 

A  $2-MILLION  LIBEL  lawsuit  against 
reporter  Christopher  Ruddy,  over  re¬ 
ports  that  White  House  aide  Vincent 
Foster  was  murdered,  has  been  dis¬ 
missed. 

A  federal  judge  in  Maryland  ruled 
that  U.S.  Park  Police  Officer  Kevin 
Fornshill  was  not  the  subject  of  a  report 
by  Ruddy  that  alleged  Foster  did  not 
commit  suicide  but  instead  was  mur¬ 
dered,  despite  investigative  conclusions 
to  the  contrary. 

Fornshill’s  lawsuit  was  premised  on 
the  notion  that  he  and  his  career  were 
hurt  by  Ruddy’s  assertions  that  Park  Po¬ 
lice  officers  participated  in  the  alleged 
cover-up,  since  Fornshill  was  among 
those  who  were  first  on  the  scene 
(E&P,  Sept.  17,  1994,  P.  12). 

Fornshill’s  attorney  reportedly  will 
file  an  appeal. 


“A  match  made  in  heaven?  A  marriage  of 
convenience?  An  extended  and  dysfunctional 
family?  At  times,  it  felt  like  all  three.” 
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In  Brief 


Poynter  fully  owns 
St.  Pete  Times 

FIVE  YEARS  AFTER  the  St.  Petersburg  Times  ended  a  bit¬ 
ter  dispute  with  Robert  M.  Bass,  the  Poynter  Institute  for  Me¬ 
dia  Studies  has  gained  100%  of  the  daily’s  stock. 

Poynter  exercised  an  option  to  acquire  the  last  42  out¬ 
standing  shares  in  Times  Publishing  Co.  from  Stanford  Uni¬ 
versity  for  $1  million.  A  Bass  partnership  gave  Stanford  the 
shares. 

“Now  we  can  focus  fully  on  building  a  great  school  and  a 
great  newspaper,”  said  Andrew  Barnes,  chairman  of  the  insti¬ 
tute  and  editor  and  chief  executive  of  the  Times. 

The  Pulitzer  Prize-winning  newspaper  is  the  nation’s  24th 
largest,  with  daily  circulation  over  350,000. 

The  nonprofit  Poynter  Institute  offers  advanced  courses  for 
journalists  and  media  executives. 

The  dispute  between  the  Bass  investment  group  and  the 
Times  started  in  1988,  when  the  group  purchased  a  minority 
interest  of  200  shares  from  the  nieces  of  Nelson  Poynter,  the 
last  individual  owner  of  the  paper.  His  controlling  interest 
was  left  to  the  institute  when  he  died  in  1978. 

In  August  1990,  the  Bass  group  and  the  Times  reached  a 
settlement  whereby  the  paper  bought  150  shares  for  $53  mil¬ 
lion  and  agreed  to  acquire  the  remaining  50  shares  over  time. 
Three  years  later,  the  Times  paid  $3  million  for  eight  shares 
the  Bass  group  had  retained  and  the  remaining  42  shares 
were  donated  to  Stanford. 

Times  Publishing  also  owns  the  magazines  Florida  Trend, 
Governing  and  Congressional  Quarterly  and  Florida  Directo¬ 
ry  Publishing. 

Black  settles  suit  vs.  VNU 

CONRAD  BLACK,  HEAD  of  the  Toronto-based  newspaper 
holding  company  Hollinger  Inc.,  has  won  a  substantial  hut 
undisclosed  amount  of  money  in  an  out-of-court  settlement 
of  his  libel  suit  against  Business  Age,  the  U.K.  magazine  pub¬ 
lished  by  a  unit  of  the  Dutch  firm  VNU. 

Black  sued  over  an  article  last  April  about  plans  to  reorga¬ 
nize  Hollinger’s  international  holdings.  Headlined,  “Who  is 
he  trying  to  kid?  Will  Conrad  Black  get  away  with  it?”  the 
piece  suggested  Black,  chairman  of  the  London-based  Tele¬ 
graph,  was  trying  to  mislead  investors. 

In  addition  to  paying  him,  VNU  apologized  to  Black  and 
promised  an  apology  in  the  magazine. 

Copley  papers  switch  to  a.m. 

THREE  LOS  ANGELES-area  newspapers  owned  by  Copley 
Press  will  switch  from  afternoon  to  morning  publication  this 
month. 

The  Santa  Monica  Outlook,  Torrance  Daily  Breeze  and 
San  Pedro  News-Pilot  are  converting  because  market  surveys 
showed  that  residents  overwhelmingly  preferred  morning  de¬ 
livery,  said  publisher  Thomas  J.  Wafer  Jr.  —  AP 


Editor  &  Publisher 
U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 


Stock 

8/30/95 

8/23/95 

8/30/94 

A.H.  BeloCorp.  (NY)* 

34.25 

35.00 

34.8125 

American  Media  Inc.  (NY)  ** 

5.375 

5.25 

9.50 

American  Publishing  Co.  (NDQ) 

12.375 

12.00 

14.25 

Capital  Cities/ABC  Inc.  (NY) 

115.375 

116.75 

82.125 

Central  Newspapers  Inc.  (NY) 

28.375 

27.875^ 

27.25 

Dow  Jones  &.  Co.  Inc.  (NY) 

36.50 

36.12^ 

31.625 

Gannett  Co.  Inc.  (NY) 

53.375 

53.625 

50.00 

Gray  Communications  Sys.  (NY)  ***29.625 

27.625 

14.453 

Harte-Hanks  Comm.  (NY) 

27.25 

27.375 

19.00 

Knight'Ridder  Inc.  (NY) 

56.25 

56.50 

51.875 

Lee  Enterprises  Inc.  (NY) 

38.00 

38.25 

34.75 

McClatchy  Newspapers  Inc.  (NY) 

1  22.00 

21.875 

26.50 

Media  General  Inc.  (AM) 

36.75 

37.125 

29.125 

Multimedia  Inc.  (NDQ) 

42.75 

42.50 

31.375 

New  York  Times  Co.  (AM) 

25.25 

25.375 

24.50 

Pulitzer  Publishing  Co.  (NY)  * 

48.125 

47.75 

28.031 

E.W.ScrippsCo.  (NY) 

32.75 

33.625 

28.625 

Times  Mirror  Co.  (NY)  ^ 

30.375 

30.75 

22.00 

Tribune  Co.  (NY) 

66.625 

66.625 

52.125 

Washington  Ptist  Co.  (NY) 

283.00 

276.00 

234.50 

*  Adjusted  for  2  for  1  stock  split  as  of  6/14/95 

**  Name  changed  from  Enquirer/Star  Group;  adjusted  for  $7  special  dividend 
payable  1/3/95 

***  Effective  June  30,  1995,  Gray  Communications  Systems  is  listed  on  NYSE 
«  Adjusted  for  25%  stix;k  split  as  of  l/25/S'5 

=»  Adjusted  for  distribution  of  Cox  Communications  shares  on  2/1/95 


Editor  &  Publisher 
Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 


Stock 

8/30/95 

8/23/95 

8/30/94 

Hollinger  Inc.  (a) 

11.125 

11.25 

13.75 

News  Corp.  Ltd.  (c)  (d) 

22.625 

22.75 

18.125 

Pearson  Ltd.  (b) 

6.00 

6.09 

6.64 

Quebecor  Inc.  Class  A  (a) 

20.625 

21.00 

19.50 

Reuters  Holdings,  ADR  (c) 

53.50 

54.25 

47.125 

Southam  Inc.  (a) 

13.875 

13.875 

17.50 

Thomson  Corp.  (a) 

18.25 

18.125 

16.375 

Toronto  Sun  Publishing  Corp.  (a) 

11.50 

11.375 

14.75 

Torstar  Corp.  (a) 

20.125 

19.75 

24.50 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quotes  are  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

(d)  Adjusted  for  2  for  1  stock  split  —  November  18,  1994 

Prepared  for  E&P  by  Schroder  Wertheim  &  Co.  Inc. 

British  agency  moves 
from  Fleet  Street 

THE  PRESS  ASSOCIATION,  Britain’s  national  news 
agency,  has  moved  out  of  its  Fleet  Street  offices. 

It  was  the  last  major  news  organization  headquartered  in 
what  once  was  the  heart  of  the  country’s  newspaper  industry. 

The  100  journalists  who  work  for  the  agency  set  up  shop  in 
the  town  of  Victoria. 

The  beginning  of  the  end  came  in  the  mid-1980s,  when 
national  newspapers  began  relocating  to  the  suburbs. 

A  single  link  with  the  past  remains.  About  25  reporters 
from  the  D.C.  Thomson  Group,  based  in  Dundee,  Scotland, 
still  operate  from  Fleet  Street. 
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Campus  Journalism 


Some  good  news 
for  j -school  grads 

For  the  first  time  since  1 988,  pay  for  grads 
outpaced  inflation,  and  benefits  grew,  too 


by  Tony  Case 

JOURNALISM  GRADUATES  LAST 
year  experienced  something  their  pre¬ 
decessors  could  have  only  dreamt 
about:  increase  in  both  employment 
and  pay. 

Recipients  of  bachelor  degrees  last 
year  were  more  likely  to  find  full-time 
work  than  graduates  the  previous  year, 
and  median  salaries  rose  by  some 
$1,500. 

For  the  first  time  since  1988,  gradu¬ 
ates  received  wages  that  grew  faster 
than  inflation.  They  also  had  better 
benefits. 

These  were  the  key  findings  of  the 
Annual  Survey  of  journalism  and  Mass 
Communication  Graduates,  conducted 
by  the  Ohio  State  University  School  of 
journalism. 

The  median  salary  for  a  1994  bache¬ 
lor’s  degree  recipient  was  $20,000,  an 
increase  of  8%,  as  inflation  in  urban 
centers  was  2.7%,  according  to  the  Bu¬ 
reau  of  Labor  Statistics. 

In  1988,  salaries  for  graduates  rose 
on  average  5.2%  from  the  year  before, 
while  inflation  was  4-6%.  Every  year 
since,  salaries  have  grown  at  a  lower 
rate  than  inflation. 

But  just  because  salaries  have  im¬ 
proved  doesn’t  mean  journalists  are 
well  paid. 

A  $385-a-week  paycheck  works  out 
to  just  $9.63  an  hour.  The  average 
hourly  wage  in  this  country  is  $11.40 
and  the  average  yearly  salary  is 
$23,000. 

“It  may  be  helpful  to  tell  a  young 
person  contemplating  a  career  in  jour¬ 
nalism  and  mass  communication  that 
she  or  he  will  make  more  than  the 
minimum  wage,”  survey  directors  said. 
“The  student  will  quickly  learn,  how¬ 
ever,  that  fast  food  restaurants  also  of¬ 


ten  beat  the  minimum  wage  substan¬ 
tially.” 

While  calling  the  improvement  in 
job  opportunities  and  pay  “long  over¬ 
due,”  researchers  said  the  good  news 
might  not  continue  into  this  year,  giv¬ 
en  newspaper  closures  and  industry 
cutbacks.  They  cited  the  shutdown  of 
the  Houston  Post,  Baltimore  Evening 
Sun  and  Neiv  York  Newsday  and  the 
elimination  of  1,000  jobs  at  Times  Mir¬ 
ror  Co. 

“Under  such  circumstances,  it  would 
be  surprising  if  salaries  increased  for 
1995  graduates  as  they  have  for  1994 
graduates,”  said  those  who  adminis¬ 
tered  the  survey. 

“Substantial  growth  in  salaries  for 
the  entry-level  workers  in  the  increas¬ 


ingly  important  fields  of  professional 
communication  is  called  for,”  they 
maintained. 

“Employers,  as  well  as  graduates  of 
journalism  and  mass  communication 
programs,  will  gain  if  1994  is  the  start 
of  a  period  of  increased  investment  in 
human  resources.  There  is  reason  to  be 
cautious  in  predicting  that  such  a 
change  has  really  taken  place.” 

The  survey  also  found  the  following: 

•  While  interest  in  both  print  jour¬ 
nalism  and  broadcasting  increased,  in¬ 
terest  in  advertising  and  public  rela¬ 
tions  declined. 

•  The  newspaper  industry  accounted 
for  9.4%  of  the  jobs  taken  by  1994 
graduates.  Radio  and  TV  accounted 


for  8.1%,  ad  agencies  and  departments 
5.4%  and  public  relations  companies 
and  departments  5.3%.  These  figures 
weren’t  much  changed  over  the  previ¬ 
ous  year. 

•  Less  than  one-fourth  of  under¬ 
graduates  sought  jobs  with  daily  news¬ 
papers.  About  25%  looked  for  jobs  in 
television,  public  relations  or  advertis¬ 
ing,  while  13%  worked  toward  careers 
in  cable  TV.  Magazine  jobs  were 
sought  by  13.2%  and  9%  tried  to  get 
into  book  publishing. 

•  About  seven  out  of  10  bachelor  de¬ 
gree  recipients  had  at  least  one  job  of¬ 
fer  upon  graduation. 

•  Ten  percent  of  those  with  full-time 
employment  said  the  jobs  were  intern¬ 
ships  or  other  temporary  positions. 

•  job  satisfaction  held  steady,  up 
only  slightly  over  1993. 

•  While  the  job  market  for  under¬ 
graduates  improved  last  year,  the  em¬ 
ployment  rate  and  salaries  remained 
flat  for  those  receiving  master’s  de¬ 
grees. 

•  Respondents  were  heavy  users  of 
the  media.  Ninety-three  percent  re¬ 
ported  using  radio  the  day  before  an¬ 
swering  the  survey,  82.9%  watched 
television  news,  82.1%  read  the  paper 
and  half  read  a  book. 

•  journalism  and  mass  communica¬ 


tion  graduates  weren’t  absolutists  about 
protecting  First  Amendment  rights. 
Many  held  restrictive  attitudes.  Re¬ 
spondents  were  most  supportive  of 
journalists  protecting  their  sources, 
high  school  papers  reporting  on  con¬ 
troversy,  reporters  siding  with  foreign 
governments  against  the  United  States 
and  the  press  covering  public  officials 
who  made  mistakes. 

More  than  2,200  bachelor’s  degree 
and  150  master’s  degree  recipients  re¬ 
turned  questionnaires. 

The  students  came  from  86  schools 
around  the  country,  representing  about 
37,000  graduates  of  the  431  U.S.  pro¬ 
grams  of  journalism  and  mass  com¬ 
munication. 


Calling  the  improvement  “long  overdue,” 
researchers  said  the  good  news  might  not  continue 
into  this  year,  given  industry  cutbacks. 
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Book  Reviews 


A  Mathematician  Reads  the 
Newspaper.  John  Allen  Paulos.  (Ba- 
sicBooks,  10  E.  53rd  St.,  N.Y.  10022- 
5299),  212  pages,  $18. 

just  as  a  sports  fan  might  think  of 
game  plans  while  reading  the  news,  a 
theologian  sees  the  hand  of  God  in 
events,  an  actor  sees  drama,  or  a  child 
sees  a  fairy  tale,  math  professor  John 
Paulos  sees  math. 

He  is  reminded  of  some  shared  lan¬ 
guage  —  as  there  is  a  formula  in  news¬ 
paper  journalism’s  five  W’s.  He  is  inter¬ 
ested  in  verification  of  the  solutions  of 
problems.  Do  the  facts  hold  up  under 
testing  by  other  means? 

He  doesn’t  succeed  in  each  of  the 
more  than  50  short-short  chapters 
centered  around  the  events  of  the  day 
in  finding  something  mathematical  in 
the  reporting  and  presentation,  but  he 
has  some  opinions,  often  humorous, 
on  what’s  happening  anyway. 

He  reprises  the  warnings  others 
have  made  about  simplification,  partic¬ 
ularly  dealing  with  statistics.  There 
may  be  more  than  meets  the  eye,  some 
important  unmentioned  variable  over¬ 
looked.  For  example,  he  says,  studies 
have  shown  “that  children  with  longer 
arms  reason  better  than  those  with 
shorter  arms,  but  there  is  no  causal 
connection  here.  Children  with  longer 
arms  reason  better  because  they’re 
older!” 

Paulos  discusses  the  “dyscalculia” 
syndrome  of  the  media.  One  aspect  is 
the  “availability”  error,  “a  strong  dispo¬ 
sition  to  make  judgments  or  evalua¬ 
tions  in  light  of  the  first  thing  that 
comes  to  the  mind  (or  is  ‘available’  to 
the  mind).”  Another  is  a  bias  called 
“anchoring  effects,”  which,  for  in¬ 
stance,  “plays  a  role  in  the  perception 
of  health  risks:  People  generally  remain 
anchored  to  the  first  number  they  hear, 
whether  accurate  or  not.” 

He  ventures,  without  saying  so,  into 
the  turf  of  logical  positivism  and  lin¬ 
guistic  analysis  philosophy,  which  ar¬ 
gue  for  the  rooting  of  language  in  ver¬ 
ification  procedures.  Ideas  and  words 
must  be  tested,  as  in  science. 

He  is  fond  of  referring  to  Austrian 
philosopher  Ludwig  Wittenstein,  who 
noted  that  language  is  made  up  of  dif¬ 
ferent  language  games  and  its  own 
oddities  and  rules.  “Nowhere  is  this 
dictum  better  exemplified  than  in  the 


daily  newspaper,”  says  Paulos,  “where 
the  earnest  narrative  language  of  the 
news  sections  is  juxtaposed  with  gos¬ 
sip,  opinion,  exhortation,  analysis, 
lament,  persuasion,  and  advice.  Usual¬ 
ly  it  is  clear  which  language  game  is 
being  played,  but  confusion  is  not  un¬ 
common.  People  who  talk  or  write 
about  a  criminal  trial  “sending  a  mes¬ 
sage”  to  society,  for  example,  are  not 
really  playing  the  legal  game;  sending 
messages  is  not  the  purpose  of  a  trial.” 
Paulos,  who  teaches  at  Temple  Univer¬ 
sity  in  Philadelphia,  is  author  of  the 
best-selling  book,  Innumeracy,  and 
other  books. 

Telavision:  Today  and  Tomorrow 
—  It  Won't  Bo  What  You  Think. 

Gene  E.  Jankowski,  David  C.  Fuchs. 
(Oxford  University  Press,  198  Madison 
Ave.,  New  York,  N.Y.  10016-4314),  237 
pages,  $25. 

While  hi-tech  soothsayers  see  the 
television  set  and  the  computer  con¬ 
verging,  and  talk  about  interaction 
with  the  audience  and  a  promise  of 
some  500  channels  to  choose  from, 
two  men  who  have  served  as  executives 
with  CBS,  wonder  what  all  the  fuss  is 
about. 

Gene  Jankowski  and  David  Fuchs 
concede  that  there  are  a  lot  of  mergers 


going  on,  linking  companies  of  differ¬ 
ent  backgrounds  and  communication 
specialties.  But,  they  say,  “there  is  a 
major  difference  between  merging  and 
converging.” 

For  a  merger  such  as  Time/Warner 
to  mean  anything  to  the  consumer, 
they  say,  some  result  “has  to  show  up 
in  the  living  rooms  of  America.  For 
Time  and  Warner  to  share  a  corporate 
home  is  one  thing;  for  them  to  share  a 
home  screen  is  another.  Mergers  do 
not  make  words  into  pictures.” 

They  illustrate  their  point  further  by 
suggesting  that  just  because  Barbra 
Streisand  has  a  contract  with  Sony 
Records  doesn’t  mean  she  will  show  up 
in  a  Sony  Motion  picture.  “A  merger 
does  not  expand  the  talent  base,”  they 
say. 

They  believe  the  day  of  the  big  net¬ 
works  is  not  over.  The  major  networks 
are  already  ingrained  in  the  structure 
of  society,  they  point  out.  While  there 
is  room  for  a  few  more  networks,  there 
may  not  be  500  permanent  channels  to 
choose  from,  as  is  being  predicted.  No 
new  technology  has  the  promise  of 
reaching  90%  of  Americans  as  the  ma¬ 
jor  networks  do,  they  say. 

Seeing  a  triumph  of  the  past  in  the 
future,  they  suggest,  “Given  the  fact 

(See  Book  Reviews  on  page  30) 


Applications  Invited  For 

Tri-Lateral  Journalist  Exchange 
Canada  -  Mexico  -  United  States 
April  -  June  1996 

The  Institute  of  International  Education,  an  independent  educational  exchange  agency  with  more 
than  75  years  of  experience,  armounces  the  Tri-Lateral  Journalist  Exchange  program  for  Canadian.  Mexican  and 
U.S.  Joimialists.  The  program  is  sponsored  by  The  Freedom  Forum,  a  nonpartisan  international  foundation  ded¬ 
icated  to  free  press,  free  speech  and  free  spirit  for  all  people.  Through  the  program,  a  journalist  from  each  of  the 
three  countries  will  sharpen  reporting  skills,  study  key  issues  in  North  American  international  relations,  and 
obtain  first-hand  experience  in  another  country. 

Recipients  of  the  all-expense-paid  fellowships  will  spend  three  months  in  the  North  American  host 
country  of  their  choice  on  assigrunent  to  a  newspaper  or  periodical.  They  will  be  provided  with  facilities  to 
enable  them  to  research  and  write  stories  of  their  choice  for  their  home  publications. 

Selection  Criteria: 

1.  At  least  three  years  of  professional  experience  as  a  print  Joumallat  (newspaper  or  periodical). 

2.  Current  employment  (mid-career  level)  with  an  Independent  media  organization.  The 
employer  must  support  the  applicant’s  participation  In  the  program,  continue  salary  during 
the  fellowship  and  guarantee  continued  employment  on  return. 

3.  Good  to  excellent  command  of  the  language  of  the  host  country. 

The  deadline  for  receipt  of  completed  applications  Is  November  30,1995. 
For  further  information,  and  to  obtain  an  appiication,  piease  contact: 

Patricia  S.  Link,  Manager,  Tri-Lateral  Journalist  Exchange 
Institute  of  Internationai  Education,  809  United  Nations  Plaza  New  York,  NY  10017 
Telephone:  212-984-5390  FAX:  21 2-984-5393  E-mail: /plink@iie.org 
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NewsDeocle  in  the  News  Compiled  by  Ian  E,  Anderson 


John  (Ed)  Norlin  Qwen  Knapp  Chris  Lavin  Walter  F.  Roche  Jr. 


John  E.  (Ed)  Norlin,  city  circulation 
manager  at  the  Daily  Oklahoman,  Ok¬ 
lahoma  City,  has  been  promoted  to  cir¬ 
culation  manager  as  part  of  a  reorgani¬ 
zation  of  the  circulation  department. 

Tom  Browor,  promotion  and  train¬ 
ing  manager,  was  named  circulation 
marketing  manager. 

Charles  Stover,  assistant  state  cir¬ 
culation  manager,  was  appointed  state 
circulation  manager. 

Milton  Byrd,  south  metro  manag¬ 
er,  was  promoted  to  metro  manager. 

Bill  Mosterson,  north  metro  man¬ 
ager,  becomes  home  delivery  manager. 

Ron  McClure,  state  circulation 
manager,  and  Hal  Young,  director  of 
educational  services,  have  retired. 

Fred  D.  Crisp,  general  manager  at 
the  Raleigh  News  &  Observer,  has 
been  elected  president  of  the  North 
Carolina  Press  Association. 

Ren  Paris,  publisher  of  the  Forest 
City  Daily  Courier,  was  elected  vice 
president. 

Tim  Dearman,  publisher  of  the 
Statesville  Record  &  Landmark,  was 
named  president  of  the  Associated 
Dailies  and  Los  High,  managing  edi¬ 
tor  at  the  Whiteville  News  Reporter, 
was  appointed  president  of  the  North 
Carolina  Association  of  Community 
Newspapers. 

Judith  Zolmor  Smith,  publisher  at 
the  Curry  Coastal  Pilot,  Brookings,  has 
been  elected  president  of  the  Oregon 
Newspaper  Publishers  Association. 

Other  officers  elected  include  J. 
Michael  O'Brian,  Ashland  Daily 
Tidings  —  president-elect;  and 
William  R.  Hunter,  Gresham  Out' 
look  —  treasurer. 


Gwen  Knapp,  a  sports  writer  at  the 
Philadelphia  Inquirer,  has  joined  the 
San  Francisco  Examiner  as  a  sports 
columnist. 

Chris  Lavin,  ed  itor  of  the  Sunday 
Floridian  and  Tuesday  Discovery  at  the 
St.  Petersburg  Times,  has  been  named 
world  editor. 

Trish  K.  Dresser,  corporate  promo¬ 
tion  director  at  Journal  Register  Co., 
Trenton,  N.j.,  has  been  promoted  to 
vice  president  of  marketing  and  pro¬ 
motion. 

Anthony  Simmons,  circulation 
director  at  the  Fall  River,  Mass.,  Herald 
News,  was  appointed  corporate  circu¬ 
lation  director  at  journal  Register. 

T.  Paul  Mahony,  corporate  circu¬ 
lation  director,  was  promoted  to  pub¬ 
lisher  of  the  Pawtucket,  R.I.,  Times. 

James  F.  Normandin,  publisher 
at  Bristol  (Conn.)  Press,  was  promoted 
to  the  additional  position  of  publisher 
of  the  New  Britain  (Conn.)  Herald. 

Michael  R.  Vanacore,  Journal 
Register’s  national  sales  representative 
for  New  England,  was  named  general 
manager  in  Bristol. 

Ren  Beach,  former  classified  adver¬ 
tising  director  at  the  San  Jose  Mercury 
News,  has  been  named  Western  re¬ 
gional  account  manager  at  Classi- 
FACTS. 

Brian  Storey,  controller,  SATRN 
Project,  Southam  Newspaper  Group, 
Calgary,  Alberta,  has  been  elected 
president  of  the  International  Newspa¬ 
per  Financial  Executives  association. 

Other  officers  elected  include 


Dianna  Williams,  St.  Petersburg 
Times  —  vice  president;  Robert  D. 
Carothers,  Home  News  Enterprises, 
Columbus,  Ind.  —  treasurer;  and 
James  J.  Filiaggi,  Billings  (Mont.) 
Gazette  —  secretary. 

Walter  F.  Roche  Jr.,  47,  an  inves¬ 
tigative  reporter  at  the  Philadelphia  In' 
quirer,  has  been  appointed  executive 
political  and  investigative  editor  at  the 
Boston  Herald. 

Enrique  Fernandez,  former  writer, 
editor  and  columnist  at  the  Village 
Voice,  New  York,  has  been  named  edi¬ 
tor  of  Exito!,  a  Miami-based  Spanish- 
language  weekly  news  and  entertain¬ 
ment  magazine. 

David  C.  Scott,  publisher  of  elec¬ 
tronic  information  services  at  the  At¬ 
lanta  Journal  and  Constitution  and  vice 
president  of  Cox  Newspapers,  has  been 
named  to  the  newly  created  position  of 
vice  president  of  Internet  for  Cox 
Newspapers. 

Michael  P.  Gordon,  succeeds 
Scott. 

Antonie  Peglianich,  assistant  direc¬ 
tor  of  benefits  at  the  Associated  Press, 
has  been  appointed  director  of  employ¬ 
ee  benefits. 

Josh  Lemieux,  Harlingen,  Texas, 
correspondent,  was  named  correspon¬ 
dent  in  St.  Paul. 

Lisa  Holewa,  Grand  Rapids, 
Mich.,  correspondent,  was  appointed 
correspondent  in  charge  of  AP’s  Tam¬ 
pa  bureau. 

Ed  White,  Champaign,  111.,  corre¬ 
spondent,  takes  over  in  Grand  Rapids. 
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News  deliverer 
works  to  combat 
rack  theft  in  L. A. 


by  M.L.  Stein 

THERE’S  A  LOT  of  outrage  and  hand 
wringing  these  days  about  newspaper 
rack  thefts,  but  Tom  Ponton,  a  major 
distributor  in  Los  Angeles,  has  done 
everything  but  personally  put  the  cuffs 
on  one  thief. 

Ponton,  president  of  Ponton  News’ 
“News  to  Go,”  has  furnished  the  police 
department  with  detailed  information 
about  the  culprit  gleaned  from  eyewit¬ 
nesses,  including  himself  and  people 
who  work  for  him. 

But,  he  said,  it  still  took  more  than 
a  month  for  the  LAPD  to  act  on  a  June 
8  letter  he  mailed  to  the  department 
along  with  photos  from  a  videotape  of 
the  suspect. 

Ponton,  who  asserts  he  is  the  city’s 
largest  deliverer  of  newspapers  and 
magazines  with  30  clients,  told  police 
in  the  letter  that  his  firm  has  seen  a 
“huge  increase  in  theft  since  recycling 
buy  back  prices  have  soared.” 

The  looting  of  free  papers  has 
jumped  in  the  past  three  months,  de¬ 
spite  warning  stickers  on  racks  that 
only  one  copy  is  free  and  the  offer  of  a 
$250  reward  for  information  leading  to 
the  arrest  of  a  culprit.  Ponton  wrote. 

The  reward  also  was  extended  to 
Ponton’s  employees  and  contract  work¬ 
ers. 

One  of  them,  the  letter  stated,  spot¬ 
ted  “the  man  we  were  looking  for” 
emptying  boxes  in  Century  City.  A 
Ponton  driver  saw  the  same  person  in 
another  part  of  town,  he  related.  The 
names  of  the  two  witnesses  and  the 
dates  they  observed  the  removals  were 
contained  in  the  letter. 

Then,  to  top  if  off.  Bill  McCullough, 
publisher  of  Apartment  Magazine,  one 
of  Ponton’s  customers,  videotaped  the 
same  individual  doing  his  thing.  And 


Ponton  recalled  that  he  personally  saw 
the  man  lift  papers  from  racks  on 
Olympic  and  Wilshire  boulevards  and 
gave  police  the  exact  locations. 

All  witnesses  agreed.  Ponton  report¬ 
ed,  that  the  man  was  approximately  5 
feet,  eight  inches  tall,  weighed  150 
pounds  and  drove  a  red  Mazda  truck. 
Its  license  number  was  listed. 

An  open  and  shut  case?  Not  exactly, 
according  to  Ponton,  who  said  prose¬ 
cution  was  very  much  in  doubt. 


In  addition  to  the  letter.  Ponton 
made  three  trips  to  a  Westside  police 
precinct  station  to  state  his  case. 

Finally,  he  said,  a  detective  came  to 
his  office  and  took  a  report. 

“The  officer  told  me  that  if  the  man 
was  arrested,  he  probably  would  be 
taken  before  a  magistrate  —  not  a 
judge  - —  and  most  likely  would  get  off 
with  a  slap  on  the  wrist  for  a  misde¬ 
meanor,”  Ponton  recounted.  However, 
the  distributor  vowed  to  pursue  serious 
criminal  charges  against  the  suspect. 

“We  have  received  hundreds  of  re¬ 
ports  from  our  delivery  people  of  racks 
missing  papers  that  had  been  delivered 
the  day  before,”  Ponton  told  E&P. 
“This  one  man  has  been  committing 
multiple  petty  thefts  day  after  day,  for 
two  or  three  months,  taking  news¬ 
papers  worth  thousands  of  dollars.” 

To  Ponton,  the  acts  add  up  to  grand 
theft. 

“I  hope  it  will  be  treated  as  such,”  he 
(See  Theft  on  page  29) 


your  cw- 
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Goodson  Newspaper  Group 

has  sold 

SHENANDOAH  (PA)  iEupntn^  UfralJi 

(9,400  Daily  Circulation) 

to 

J.H.  Zerhey  Newspapers 

of  Pottsville,  Pennsylvania 
We  are  proud  to  have  represented 
Goodson  Newspapers  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

123  East  Marcy  St.  -  Suite  207,  Santa  Fe.  NM  87501 

(505)  820>2700 
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Newspapers  like 
telemarketing  rules 

After  opposing  parts  of  earlier  proposals , 
industry  groups  are  all  smiles  over 
new  federal  rules  governing  telemarketing 


by  Debra  Qersh  Hernandez 

THE  FEDERAL  TRADE  Commission 
has  released  its  final  regulations  on 
telemarketing  after  removing  or  revis¬ 
ing  many  issues  objected  to  by  the 
newspaper  and  advertising  industries. 

The  finished  regulations  —  subject¬ 
ing  violators  to  civil  penalties  of 
$10,000  per  infraction  —  more  closely 
resemble  revised  rules  promulgated  by 
the  FTC  after  widespread  opposition 
to  its  initial  proposals  (E&P,  May  6,  p. 
26;  June  24,  p.  76). 

“This  rule  makes  it  illegal  for  fraud¬ 


ulent  telemarketers  to  steal  consumers’ 
money.  It  exposes  many  of  the  worst 
problems  we’ve  seen  in  their  boiler 
room  schemes,  and  it  provides  solu¬ 
tions  that  we  believe  will  help  shrink 
the  problem  significantly,’’  said  Jodie 
Bernstein,  director  of  the  FTC’s  Bu¬ 
reau  of  Consumer  Protection. 

Bernstein  said  that  about  10%,  or 
$40  billion,  of  the  $440  billion  of  the 
U.S.  telemarketing  industry  is  fraudu¬ 
lent  —  what  he  called  the  “dark  side” 
of  the  business. 

“Unfortunately,  some  telemarketers 
are  like  a  lot  of  cockroaches.  When 
you  chase  them  out  of  one  location, 
they  run  somewhere  else,”  commented 
Wisconsin  Attorney  General  James 
Doyle,  chairman  of  the  Consumer  Pro¬ 
tection  Committee  of  the  National  As¬ 


sociation  of  Attorneys  General. 

“When  we  have  closed  down  scam 
artists  in  Wisconsin,  we  have  sent 
them  off  to  another  state  where  they 
can  victimize  other  consumers,”  he 
said.  “Through  nationwide  injunc¬ 
tions,  we  can  stop  bad  businesses  from 
doing  damage  all  over  the  country.” 

While  many  states  have  their  own 
laws  governing  telemarketing,  and  they 
are  not  preempted  by  the  FTC  action, 
this  is  the  first  time  there  is  a  nation¬ 
wide  standard,  Doyle  said. 

In  addition,  anyone  who  loses  more 
than  $50,000  through  telemarketing 


fraud  would  be  able  to  sue  in  federal 
court. 

Most  calls  initiated  by  customers  in 
response  to  advertising,  and  unsolicit¬ 
ed  calls  from  customers,  are  exempt 
from  the  regulations. 

The  rule,  which  goes  into  effect 
Dec.  31,  requires  telemarketers  to  dis¬ 
close  promptly  the  nature  of  the  call, 
who  the  seller  is,  the  type  of  products 
or  services  being  offered,  and  the  fact 
that  no  purchase  is  necessary  in  prize 
promotions. 

Before  sellers  can  take  credit  card  or 
bank  account  information  or  can 
arrange  for  a  courier  to  collect  pay¬ 
ment,  they  must  disclose  orally  or  in 
writing  the  total  cost  of  the  goods  and 
any  restrictions  on  obtaining  or  using 
I  them;  terms  for  refunds,  if  available; 


how  to  enter  prize  promotions  and  the 
odds  of  winning. 

Telemarketers  are  prohibited  from 
debiting  the  customer’s  bank  account 
without  express,  verifiable  authoriza¬ 
tion. 

As  in  Federal  Communications 
Commission  rules,  the  FTC  prohibits 
telemarketers  from  calling  before  8 
a.m.  or  after  9  p.m.,  and  do-not-call  re¬ 
quests  must  be  respected. 

Under  the  rule,  it  is  a  federal  viola¬ 
tion  to  lie  about  required  disclosures, 
and  anyone  who  knowingly  aids  a 
fraudulent  telemarketer  faces  civil 
penalties. 

Regulations  also  require  telemar¬ 
keters  to  keep  for  two  years  records  of 
substantially  different  ads,  brochures, 
scripts  and  promotional  material;  the 
name  and  address  of  people  awarded 
prizes  worth  over  $25;  the  name  and 
address  of  customers  and  details  of 
transactions,  including  authorizations; 
and  the  name,  address  and  phone 
number  of  telephone  salespeople. 

National  Newspaper  Association 
president  and  CEO  Tonda  Rush  ex¬ 
presses  satisfaction  that  every  NNA 
recommendation  was  included  in  the 
final  regulations. 

“This  is  a  good  example  of  a  govern¬ 
mental  agency  being  responsive  to  the 
public  and  addressing  legitimate  con¬ 
cerns  in  a  fair  and  forthright  manner,” 
she  added. 

“The  FTC  wisely  focused  its  regula¬ 
tory  effort  on  unscrupulous  operators 
who  seek  to  gain  from  fraudulent  activ¬ 
ity,”  Rush  stated.  “In  the  new  rules,  the 
FTC  clearly  defines  the  difference  be¬ 
tween  the  shady  operator  and  the  le¬ 
gitimate  business. 

“We’re  particularly  interested  in  the 
exemption  from  the  rules  for  individu¬ 
als  who  place  a  call  in  response  to  ad¬ 
vertising  in  the  media,”  she  noted. 

“We  are  pleased  that  the  FTC  has 
not  placed  excessive,  burdensome, 
time-consuming  federal  regulations  on 
the  backs  of  local  newspapers  through 
the  rules,”  Rush  said.  “We  appreciate 
the  flexibility  of  the  record-keeping 
portion  of  the  rule,  which  will  save 
newspapers  time  and  money  when 
compared  to  the  earlier  proposed  re¬ 
quirements.” 

Newspaper  Association  of  America 
senior  vice  president/public  policy  and 
general  counsel  John  Sturm  called  the 


“It  will  have  a  negligible  effect  on  the 
telemarketing  efforts  of  newspapers.  That  is  very 
good  news,  and  it’s  not  the  way  it  started  out”  — 
NAA  counsel  John  Sturm. 
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rules  “a  substantial  victory  for  the 
newspaper  industry.” 

Sturm  said  his  reading  “suggests 
nothing  in  these  rules  that  will  cause 
the  industry  to  abandon  anything  that 
it’s  doing  now.” 

“In  other  words,”  he  said,  “it  will 
have  a  negligible  effect  on  the  telemar¬ 
keting  efforts  of  newspapers.  That  is 
very  good  news,  and  it’s  not  the  way  it 
started  out. 

“There  will  have  to  be  a  little  educa¬ 
tion,  and  newspapers  will  have  to  make 
some  adjustments  in  their  scripts  and 
their  record-keeping,  but  there’s  noth¬ 
ing  there  that  they  are  not  already  do¬ 
ing  or  can  do  with  minor  adjustments,” 
he  added,  calling  the  rules  “a  small 
price  to  pay  for  the  government  having 
some  ability  to  put  the  kibosh  on  truly 
illegitimate  business  operations.  That’s 
probably  good  for  those  of  us  who  do  it 
right.” 

Gay  ad  spending 
expected  to  grow 

ADVERTISING  SPENDING  IN  the 
gay  and  lesbian  print  market  will  grow 
16.2%  this  year,  according  to  a  new 
study  by  Mulryan/Nash  Advertising 
Inc.,  a  New  York  advertising  agency 
that  specializes  in  reaching  gay  con¬ 
sumers. 

The  agency  compiled  all  media 
spending  for  75  gay-oriented  news¬ 
papers  and  magazines  during  April 
1995.  Additionally,  21  publications  re¬ 
ported  their  own  ad  revenue.  The 
agency  estimated  spending  for  32  more 
newspapers,  and  then  projected  the 
number  to  estimate  annual  spending. 

According  to  the  study,  total  ad 
spending  in  gay-oriented  print  vehicles 
will  reach  $61.6  million  this  year,  com¬ 
pared  to  $53  million  last  year. 

The  two  largest  ad  categories  are  bars 
and  clubs  at  15.7%,  and  phone  services 
at  14.2%.  Classified  ads,  tracked  for  the 
first  time  this  year,  rank  third,  account¬ 
ing  for  11.8%. 

The  survey  reported  that  60%  of  the 
participating  publications  said  they  do 
not  accept  sexually  explicit  display  ads. 
Of  those  who  do  accept  such  ads,  13% 
said  they  place  them  in  a  separate  pull¬ 
out  section. 

This  year  major  automotive  compa¬ 
nies  such  as  Saturn  and  Saab  purchased 
ads  in  the  gay  press  for  the  first  time,  as 
did  Dial-A-Mattress,  which  ran  an  ad 
with  the  line  “Who  you  sleep  with  is 
your  business.  How  you  sleep  is  ours.” 
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^ONGRATGIATONS 

to  our  Mewspaper  Partners  who  won  the 

Valassis  Original,  Inventive,  Ingenious, 
Creative  Coupon  Tearsheet  Contest! 


Tearsheet  Contest  Winners: 

The  Ponca  City  News  -  Ponca  City,  OK 
Rochester  Post-Bulletin  -  Rochester,  MN 
The  Tampa  Tribune  -  Tampa,  FL 

Honorable  Mention: 

The  Janesville  Gazette  -  Janesville,  W1 
The  State  -  Columbia,  SC 
The  Victoria  Advocate  -  Victoria,  TX 

And  special  thanks  to  all  of  the  contest  participants: 


Oceanside,  CA  . North  County  Blade-Citizen 

Tampa,  FL . The  Tampa  Tribune 

Twin  Falls,  ID . The  Times-News 

Peoria,  IL  . Journal  Star 

Westminster,  MD _ Carroll  County  Times 

Worcester,  MA . Worcester  Telegram  & 

Gazette 

Redwood  Falls,  MN  ,  .Redwood  Gazette 

Rochester,  MN  . Post-Bulletin 

Dover,  NFI . Foster's  Daily  Democrat 

Willingboro,  NJ  . Burlington  County  Times 

Santa  Fe,  NM  . The  New  Mexican 

Dickinson,  ND  . Dickinson  Press 

Lorain,  OH  . The  Morning  Journal 


Bethany,  OK . The  Tribune 

El  Reno,  OK  . The  El  Reno  Tribune 

Ponca  City,  OK . The  Ponca  City  News 

Shawnee,  OK  . The  Shawnee  News-Star 

Stillwater,  OK  . The  News/Press 

Doylestown,  PA  . The  Intelligencer  Record 

Johnstown,  PA . The  Tribune-Democrat 

Wilkes-Barre,  PA  . . .  .The  Times  Leader 

Providence,  Rl  . The  Providence  Journal- 

Bulletin 

Columbia,  SC . The  State 

Victoria,  TX . The  Victoria  Advocate 

Janesville,  Wl . The  Janesville  Gazette 


“Vbur  creativity  in  coupon  promotion 
is  greatly  appreciated.  ” 

'WYALASSiS 

▼  COMMUNICATIONS.  INC. 
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News  Tech 


Earth'friendlier 
soy-based  inks 

They  break  down  faster  and  emit  fewer  VOCs, 
government  researchers  say 


by  Jim  Rosenberg 

TRYING  TO  MAKE  a  good  thing  bet¬ 
ter,  government  chemists’  research  has 
led  to  development  of  a  more  fully 
biodegradable  soybean  oil-based  ink. 
Other  than  its  pigments,  which  use  pe¬ 
troleum-derived  organic  compounds, 
all  components  of  the  new  formula  are 
made  from  soybean  oil. 

And  as  biodegradability  increases 
with  soy-based  content,  the  percentage 
of  highly  regulated  volatile  organic 
compounds  (VOCs)  decreases. 

According  to  a  report  in  Agricultural 
Research,  published  by  the  U.S.  De¬ 
partment  of  Agriculture,  tests  last  year 
on  the  ink  showed  degradability  five 
times  higher  than  that  of  petroleum- 
based  inks  with  the  same  type  and 
amount  of  pigment.  It  also  proved  su¬ 
perior  to  a  lower-soy  formula:  80%  of 
the  all-soy  vehicle  degraded  in  25  days, 
while  only  30%  of  a  67%  soy-based  ve¬ 
hicle  degraded  in  the  same  time. 

Part  of  a  larger  group  researching 
uses  of  soybeans  —  ranging  from  foods 
to  fuels  to  additives  that  reduce  the  re¬ 
quired  concentrations  of  herbicides  — 
chemists  Sevim  Erhan  and  Marvin  O. 
Bagby  also  have  patents  pending  on 
heatset  and  sheetfed  lithographic  inks 
(the  latter  already  tested  successfully 
in  two  commercial  printing  jobs),  and 
are  at  work  on  a  flexographic  ink  for¬ 
mulated  with  components  derived 
from  soybeans. 

Bagby,  chief  oil  chemical  researcher 
at  the  department’s  Agricultural  Re¬ 
search  Service  at  the  National  Center 
for  Agricultural  Utilization  Research, 
in  Peoria,  Ill.,  said  the  new  litho  ink 
uses  modified  soybean  oil  and  newspa¬ 
per  industry  pigments. 

In  a  telephone  interview,  Bagby  said 


he  and  Erhan  had  accomplished  the 
complete  replacement  “of  the  petrole¬ 
um  resins  that  would  be  used  normally 
in  a  lithographic  news  ink.” 

The  entire  vehicle,  he  added,  is 
based  on  soy  or  some  other  vegetable 
oil,  yielding  a  product  containing  ap¬ 
proximately  80%  soybean  oil  and  20% 
pigment.  To  use  the  American  Soy¬ 
bean  Association’s  logo,  he  noted. 


black  news  ink  must  have  at  least  40% 
soy  content,  and  color  must  have 
at  least  30%. 

Erhan  and  Bagby  obtained  domestic 
and  foreign  rights  to  their  patented 
web  offset  formulation.  Bagby  said  he 
believes  the  first  licensee,  an  Okla¬ 
homa  City  company,  has  yet  to  manu¬ 
facture  ink  with  the  all-soy  vehicle.  He 
said  the  USDA  is  negotiating  with  an 
Illinois  oil  seed  processing  company, 
Quincy  Soybean,  for  exclusive  domes¬ 
tic  and  foreign  rights  to  make  the  vehi¬ 
cle  and  market  it  to  ink  manufacturers. 

Quincy  is  believed  to  be  working 
with  news  ink  suppliers.  The  compa¬ 
ny’s  representative  to  the  National  As¬ 
sociation  of  Printing  Ink  Manufactur¬ 
ers  did  not  return  telephone  calls. 

Bagby  said  he  and  Erhan  will  pre¬ 
sent  their  work  at  conferences  this  fall 
in  Europe,  where  they  are  also  to  meet 
with  a  large  Belgian  ink  company. 

Bagby  and  Erhan  have  not  limited 
their  research  to  traditionally  oil-based 
inks.  They  have  been  working  on  flexo 
inks  almost  from  the  time  they  started 


on  litho  formulas,  said  Bagby. 

Acknowledging  differences  in  news¬ 
paper  and  commercial  flexo  printing, 
Bagby  said  that  “water-based  flexos 
typically  can  contain  as  much  as  20% 
VOCs  —  organic  solvents  —  in  addi¬ 
tion  to  water.  But  they  still  call  those 
water-based.” 

His  goal  is  a  flexo  ink  “that  would 
truly  be  water-based  —  no  volatile  or¬ 
ganic  compounds,”  he  said,  describing 
it  as  a  water-emulsion-type  ink  similar 
to  existing  formulas  but  without  VOC 
additives,  typically  alcohols  or  com¬ 
pounds  like  acetone. 

Like  the  work  on  litho  inks,  he  said, 
the  flexo  research  aims  for  a  “complete 
absence”  of  VOCs  and,  apart  from  the 
pigments,  improved  vehicle  biodegrad¬ 
ability. 

The  two  researchers  are  currently 
working  on  problems  that  turned  up  in 
some  small-scale  print  tests  at  Western 
Michigan  University.  Having  made 


some  progress  with  a  newer  formu¬ 
lation  that  looked  promising  in  the 
lab,  Erhan  and  Bagby  scheduled  an¬ 
other  print  test  on  the  university’s 
commercial-type  press. 

Intending  to  patent  the  flexo  formu¬ 
la  as  well,  Bagby  said  he  could  not  yet 
be  more  specific  about  the  research. 

Dayton  builds 

DAYTON  NEWSPAPERS  INC.,  pub¬ 
lisher  of  the  Dayton  Daily  News,  will 
spend  $3  million  to  build  an  advertising 
packaging  and  distribution  center  in  its 
downtown  warehouse. 

The  center  is  scheduled  for  comple¬ 
tion  this  fall,  according  to  the  company. 
It  caps  more  than  $12  million  in  reno¬ 
vation  and  new  technology  the  compa¬ 
ny  has  invested  in  its  downtown  plant 
in  recent  months. 

Other  investments  include  an  elec¬ 
tronic  page  assembly  system,  circulation 
information  system  and  newspaper 
building  renovation.  —  AP 


Like  the  work  on  litho  inks,  flexo  research  aims 
for  a  ‘‘complete  absence”  of  VOCs  and,  apart  from 
the  pigments,  improved  vehicle  biodegradability. 
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Orders  and 
installations 


Ko*iiig  tk  Bauer-Albert 

Wurzburg,  Germany 

KBA  Comet  press  for  El  Progreso, 
Lugo,  Spain.  The  new,  60,000'cph  sin¬ 
gle-width  press,  designed  for  smaller 
newspapers  and  semi-commercial 


Side  view  of  KBA  Comet  shows  electron- 
ically  synchronized  AC  servo  motors. 


printing,  uses  no  mechanical  connec¬ 
tion  of  various  rotating  components. 
Printing  units  and  folders  are  driven  by 
electronically  synchronized  AC  servo 
motors  —  an  “electronic”  shaft  that  re¬ 
places  main  and  vertical  shafts  and  al¬ 
lows  more  flexible  configuration,  ac¬ 
cording  to  KBA. 

The  order  from  Lugo  calls  for  four 
arch-type  printing  units  with  Amal 
reelstands,  an  expandable  five-couple 
four-high  tower  (4/1),  freestanding 
reelstand  and  2:3:2  KF  64  folder  for 
tabloids  of  up  to  80  pages.  The  press 
will  be  fitted  with  a  special  inserting 
deck  to  allow  variable  positioning  of  a 
half-width  web  while  the  web  running 
straight  through  forms  the  outside 
pages.  Presetting,  control  and  produc¬ 
tion  monitoring  will  be  managed  from 
two  KBA  Ergotronk  consoles. 


GMA 

Bethlehem,  Pa. 

Orders  for  inserters  from:  the  Miami 
Herald  (two  28-into-2  SLS-IOOO-A  sys¬ 
tems,  PC-based  Inserter  Management 
System,  online  ink  jet  labeling.  Inte¬ 
grated  PrePrint  Control  System  and  20 
AF-100  hopper  loaders);  Tacoma  News 
Tribune  (two  SLS-lOOO-As,  IPCS,  PC- 
IMS,  Missed  Insert  Repair  System,  ink 
jet  labeling,  hopper  loaders);  Lakeland, 
Fla.,  Ledger  (four  14-into-l  SLS-2000s, 
News-Grip  single  gripper  conveyor,  five 
Muller  Martini  PrintRoll  buffer  sys¬ 
tems  and  storage  interface  units);  Dal¬ 
las  Morning  News  (28-into-2  and  8- 
into-2  SLS-lOOO-As  with  inserter  man¬ 
agement);  Mansfield,  Ohio,  News 
Journal  (two  12-into-l  SLS-lOOOs  and 
control  software);  California  Commu¬ 
nity  News  Corp.,  Glendale  (24'into-l 
SLS-IOOO-A);  Palm  Beach  Post  (addi¬ 
tional  16-into-2  SLS-1000,  PC-IMS, 
MIRS);  Lima  (Ohio)  News  (10-into-l 
SLS-1000);  Hutchinson  (Kan.)  News, 
Fort  Collins  Coloradoan  and  Yakima 
(Wash.)  Herald' Republic  (12-into-l 
SLS-IOOO-A). 

Remanufactured  SLS-1000  units 
were  ordered  by  the  Daily  Sentinel, 
Grand  Junction,  Colo.,  Press-Enter¬ 
prise,  Bloomsburg,  Pa.,  Temple  (Texas) 
Daily  Telegram,  and  Tucson  News¬ 
papers  Inc. 

Also,  News-Grip  conveyor  and  asso¬ 
ciated  products  and  controls  for  El 
Nuevo  Dia,  San  Juan,  Puerto  Rico. 

Sh*ridan  Syst«iHS 

Dayton,  Ohio 

For  its  Rockaway  plant,  the  Record, 
Hackensack,  N.J.,  ordered  an  NP2299 
inserter  and  a  30-station  NP630  insert¬ 
er,  both  with  ICON  inserter  control 
software  and  equipped  for  dual  delivery 
with  two  lines  each  of  NPlOO  delivery 
gripper  conveyor.  Both  include  MSLT 
quick  makeready  hoppers  with  toolless 
adjustment.  The  paper  also  ordered 
Prima  Warehouse  Assistant  software  to 
receive,  identify  and  track  skids  of 
product  between  the  Hackensack  and 
Rockaway  plants. 

Another  NP630  with  ICON  and 


NPlOO  conveyor  was  sold  to  the  Boston 
Herald,  where  it  will  have  24  MSLT 
hoppers  and  two  MSLP  light  section 
hoppers.  The  paper  also  ordered  13 
NP225  hopper  loaders,  two  Sheridan 
stackers  and  two  Sheridan  bot- 
tomwrappers  with  three-quarter  wrap 
and  an  ink  jet  system. 

Denver’s  Rocky  Mountain  News 
bought  two  26-station  NP630  insert¬ 
ers,  one  14-station  NP630  with  ICON 
and  NPlOO  delivery  conveyor,  12 
NP225  hopper  loaders  and  two  NP410 
direct-pocket  transfer  systems,  which 
deliver  product  directly  from  the  press 
gripper  to  the  inserter  pocket,  elimi¬ 
nating  the  need  for  a  jacket  hopper. 

B«llatrix  Systomt 

Bend,  Ore. 

Single-Trak  data-acquisition  and 
management  system  for  Pacific  Stars  & 
Stripes  single-copy  sales  in  Japan,  Ko¬ 
rea,  Okinawa  and  Guam  — the  first  in¬ 
stallations  outside  North  America. 

KBA-Molter  Corp* 

York,  Pa. 

KBA  FX4  three-color  flexo  unit  for 
the  Evansville  (Ind.)  Courier  Co., 
which  prints  the  Evansville  Courier 
and  Evansville  Press  on  a  Motter  press 
consisting  of  12  units  with  six 
halfdecks  and  two  three-color  units. 
The  agreement  calls  for  the  relocation 
of  an  existing  halfdeck,  as  well  as  in¬ 
stallation  and  support  services  related 
to  the  new  three-color  unit.  Installa¬ 
tion  is  expected  in  July  1996. 

T/Ono  Inc. 

Quincy,  Mass. 

Merlin  image  archive  at  the  Wash¬ 
ington  Post  includes  dual-Pentium 
server  with  upgraded  redundant  disk 
array  and  functions  with  the  paper’s 
National  Digital  Corp.  NewsEvent 
photo  management  system  and  its 
Windows-based  PC  networks.  The  pa¬ 
per  expected  to  move  about  100  local 
and  wire  photos  per  day  into  Merlin. 
Licensed  for  10  concurrent  clients,  the 
Post  plans  to  expand  client  access  to  as 
many  as  50  locations. 

Trax  photo  assignment  tracking  ap¬ 
plication  at  the  New  York  Times  and 
Norfolk  Virginian-Pilot  is  an  extension 
of  Merlin  designed  to  help  control  the 
flow  of  assignments,  images  and  relat¬ 
ed  text  information  from  concept 
through  archiving. 

Developed  in  conjunction  with  the 
Times,  where  it  has  been  benchmarked 
against  40,000  photo  assignments  as  a 
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replacement  for  the  paper’s  in-house 
applications,  Trax  allows  assignment 
origination  on  any  Macintosh  or  Win¬ 
dow  PC,  from  which  the  request  moves 
to  the  photo  editor’s  daybook  view, 
which  can  be  sorted  in  several  ways, 
before  being  assigned  to  a  photograph¬ 
er  along  with  a  detailed  worksheet. 

When  the  assignment  is  completed, 
the  photographer  enters  caption  infor¬ 
mation  into  Trax,  from  which  it  may 
be  appended  to  a  scanned  file.  Infor¬ 
mation  from  the  original  assignment 
follows  the  image  into  the  archive, 
linking  the  assignment  database  to  the 
archive  for  future  reference  using  Trax 
searching  tools. 

Based  on  the  same  Microsoft  FoxPro 
database  engine  used  in  Merlin,  Trax 
also  includes  staff  and  freelance  pho¬ 
tographer  databases,  scheduling  func¬ 
tion,  preloaded  desk,  and  editor  and 
photographer  lists. 

Associated  Press 

New  York 

Four  NC  2000  digital  cameras  at  the 
Calgary  Herald  have  enabled  staff  to 
produce  filmless  local  photography,  to 
include  later  sports  pictures,  and  to 
gather  images  from  such  faraway  events 
as  the  Canadian  peacekeeping  mission 
in  Croatia.  Annual  saving  on  consum¬ 
ables  was  put  at  more  that  $100,000. 

AP  Preserver  digital  archiving  sys¬ 
tems,  now  incorporating  text  and  im¬ 
age  retrieval  software  from  Personal  Li¬ 
brary  Software  Inc.,  were  ordered  by 
the  Tribune  Co.  and  two  Hong  Kong 
dailies.  Preserver  will  provide  the 
Chicago  Tribune,  Fort  Lauderdale  Sun- 
Sentinel,  Orlando  Sentinel  and  New¬ 
port  News,  Va.,  Daily  Press  with  local 
archiving  and  sharing  of  photos.  Each 
paper’s  system  is  designed  for  its  own 
requirements. 

Hong  Kong’s  South  China  Morning 
Post  selected  the  IBM  RS/6000-based 
Preserver,  in  part  for  the  proximity  of 
support,  with  an  AP  bureau  just  min¬ 
utes  away.  It  also  bought  a  Hewlett- 
Packard  megneto-optical  drive,  juke¬ 
box  and  redundant  disk  array  for  back¬ 
up  and  security  of  the  1,400  photos  it 
expects  to  archive  monthly. 

Sing  Tao  Ltd.’s  Preserver  will  handle 
about  half  that  number  of  photos  on  a 
network  that  serves  the  Sing  Tao  Daily 
and  Evening  News  and  Hong  Kong 
Standard. 

Softwar*  Construction  Co. 

Atlanta 

The  Los  Angeles  Times  obtained  an 
24 


enterprise-wide  license  for  SCC’s  Plug 
In  Kit  for  Macintosh  PowerPC,  a  com¬ 
pound  Adobe  Photoshop  plug-in  mod¬ 
ule  enabling  multiple-file  type  I/O  with 
IPTC  caption  data  attached. 

The  Times  and  Atlanta  Journal  and 
Constitution  upgraded  their  SCC  SQL 
Inserter  utility  for  Macintosh  batch 
processing  that  automates  SQL  image 
insertion  into  Digital  Technology  In¬ 
ternational’s  version  4.0  Graphics 
Database. 

The  Miami  Herald  bought  SCC  Off¬ 
line,  a  set  of  utilities  and  procedures 
that  integrates  a  Kodak  Professional 
Jukebox  100  with  an  Apple  Search 
graphics  database,  enabling  storage 
and  searching  of  at  least  800%  more 
images  with  existing  hardware  by  using 
low-resolution  image  proxy  files. 

Kodak  Eloctronlc  Printing 
Systems 

Billerica,  Mass. 

Eight  Kodak  PCS  100  newspaper  kits 
were  installed  in  the  photo  lab  and 
color  prepress  department  at  the  Min¬ 
neapolis  Star  Tribune,  where  the  Mac¬ 
intosh-Photoshop  enhancement  de¬ 
signed  for  monitor-to-press  color  fideli¬ 
ty  is  used  by  color  technicians  and 
editorial  personnel  to  achieve  color 
consensus  at  the  outset  of  production. 

The  kit  consists  of  the  Color  Trans¬ 
form  Engine  graphics  accelerator 
board,  monitor  calibrator,  KEPS  color 
separation  algorithms.  Precision  Color 
Management  System  software,  Adobe 
Photoshop  plug-in  software  and  a  De¬ 
vice  Color  Profile  for  NAA  AdLitho 
ink  standards  to  allow  personnel  to 
calibrate  presses  to  colors  displayed  on 
their  Macs. 

The  paper  invested  in  a  KEPS  pro¬ 
gram  allowing  users  to  optimize  results 
by  verifying  and  validating  monitor-to- 
press  color  on  the  presses,  training  on 
site,  calibrating  systems  and  defining 
workflow.  The  Star  Tribune  also  paid 
for  extra  on-site  training  by  KEPS. 

ICG  North  America 

Hackettstown,  N.J. 

ICG  350i  color  drum  scanners  at 
Gannett  Suburban  Newspapers  Inc., 
White  Plains,  N.Y.,  the  Pittsburgh 
Post'Gazette  and  the  Record,  Hacken¬ 
sack,  N.J.  (two  scanners). 

Agfa 

Ridgefield  Park,  N.J. 

Twenty  SelectSet  Avantra  44  wide- 
format  imagesetters  valued  at  $5.5  mil¬ 
lion  for  China  Times  Group’s  plants  in 


Taipei,  Taichung  and  Kaoshiung,  Tai¬ 
wan.  The  company  produces  more 
than  1,400  film  broadsheets  daily  to 
print  the  22  editions  of  its  China 
Times,  Commercial  Times  and  China 
Times  Express.  The  choice  was  based 
on  Avantra’s  format  size,  ±0.2  mil  accu¬ 
racy  over  eight  color  separations,  and 
local  technical  support. 

Each  system  is  to  include  an  on-line 
processor.  China  Times  also  will  buy  its 
imagesetting  films,  paper  and 
chemistries  from  Agfa. 

Graphic  Enlurprises  of  Ohio  Inc. 

North  Canton,  Ohio 

ProSetter  1000  18"x24"  1000-dpi 
plain-paper  imagesetter  at  the  South' 
west  Daily  News,  Sulphur,  La.  The  ma¬ 
chine  makes  a  3M  Co.  Pyrofax  rubber 
mat  transfer  from  the  paginated  broad¬ 
sheet  output  for  platemaking  without 
film.  The  paper  planned  to  replace  Py¬ 
rofax  platemaking  with  a  NegSetter 
1000,  which  outputs  page  negatives  on 
Geo-film,  which  requires  no  chemical 
processing.  Two  ProSetters  also  were 
installed  by  the  Daily  Star,  Oneonta, 
N.Y.,  where  output  efficiencies  enabled 
the  addition  of  a  weekly  newspaper 
and  more  outside  printing  jobs. 

Another  paginated  daily,  the  News 
Enterprise,  Elizabethtown,  Ky.,  uses 
Graphic  Enterprises’  Windows  NT- 
based  G.U.S.S.  print  spooler,  multi¬ 
plexer  and  OPI  server  software. 

Foley,  Terregiani  A 
Associates  lac. 

Londonderry,  N.H. 

Two  Bidco  FP-108  18"-wide, 
36'7inin.  imagesetters  with  PC  software 
RIPs  at  New  Jersey’s  Trentonian; 
Northwood  Publishing  Systems* 
Universal  Translation  Interface  to  con¬ 
vert  Atex-into-Autologic  ICL  code  to 
PostScript,  along  with  Northwood’s 
Clip+  logo  insertion,  at  the  Austin 
American  Statesman;  UTI,  Clip+  and 
NewsWire  Manager  at  El  Dia,  San 
Juan,  P.R.;  UTI  (with  Clip+)  to  trans¬ 
late  ICL  from  SII  and  Hastech  front 
ends  at  the  Poughkeepsie  (N.Y.)  Jour¬ 
nal,  outputting  via  Hyphen  Spec- 
traserver  OPI  to  a  Sun  Sparc  RIP  and 
Agfa  Accuser  1500;  UTI  and  Clip+  to 
translate  Camex  SPDL  paginated  out¬ 
put  from  CSI  input  at  the  Canton, 
Ohio,  Repository;  DEC  Pentium-based 
Graphic  Enterprises  of  Ohio 
G.U.S.S.  OPI  system  at  the  Wilming¬ 
ton,  Del.,  News  Journal;  and  an  Ultre 
imagesetter  with  software  RIP  at  the 
Torrington  (Conn.)  Register. 
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1995  Editor  &  Pubusher  Market  Guide® 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets.  (Publislied  Nov. 
One  to  four  copies:  $100  per  copy. 

Bulk  orders  of  5  or  more:  $92  per  copy. 

Inlemotionol  orders  (ouhide  U.S.  or  Canada):  $1 25  per  copy. 

Market  Guide  and  CD-ROM:  $395. 

1995  Editor  &  Pubusher  Internationai  Year  Book® 

Tlie  encyclopedia  of  tfie  newspaper  industry.  (Publislied  April  1995) 

One  to  four  copies:  $100  per  copy. 

Bulk  orders  of  5  or  more:  $92  per  copy. 

International  orders  (outside  U.S.  or  Canoda):  $1 25  per  copy. 


1994) 


Network  versions  of 
both  the  Morket 
Guide  and  Year 
Book  CD-ROMs  ore 
avoiloble,  please  rail 
(212)  675-4380 
Ext.  333  for  pricing. 
For  technical  infor¬ 
mation  call  Ext.  444 
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Interactive  Communications 


Electronic  newsletter 
sues  Disney 
over  copyright 

Multimedia  giant  accused  of  avoiding 
subscription  fees  by  photocopying; 
tipster  decries  ‘double  standard’ 


by  Debra  Qersh  Hernandez 

AN  ELECTRONIC  NEWSLETTER 
publisher,  in  a  $2  million  lawsuit,  ac¬ 
cuses  the  Walt  Disney  Co.  with  violat¬ 
ing  copyright  law  by  making  photo¬ 
copies. 

ProActive  Media  Inc.,  which  pub¬ 
lishes  Multimedia  Wire  (MMW),  a 
Maryland-based,  five-day  business  ser¬ 
vice  distributed  via  fax  and  e-mail, 
charged  that  executives  at  Disney  In¬ 


teractive  Software  illegally  photo¬ 
copied  and  distributed  each  day’s  edi¬ 
tion  of  the  newsletter. 

Christopher  V.  Sherman,  MMW 
publisher,  first  learned  of  the  matter  in 
June,  when  an  anonymous  tipster  from 
Disney  called  to  alert  him. 

According  to  the  court  suit,  the 
caller  said  she  was  “sick”  of  the  alleged 
“double  standard”  at  Disney,  a  multi- 
media  company  that  aggressively  pro¬ 
tects  its  copyrights. 

The  caller  provided  Sherman  with  a 
distribution  list  of  35  people  who  re¬ 
portedly  were  receiving  photocopies 
daily  at  the  direction  of  senior  execu¬ 
tive  David  Rech,  one  of  four  paid  sub¬ 
scribers  at  the  Disney  unit. 

Subscriptions  cost  about  $500  a 
year. 


Sherman  looked  at  the  physical  evi¬ 
dence  and  made  some  telephone  calls, 
which  convinced  him  the  caller  was  le¬ 
gitimate. 

After  six  weeks  of  unsuccessfully  at¬ 
tempting  to  reach  a  settlement  with 
Disney,  Sherman  sued  for  copyright  in¬ 
fringement  and  breach  of  the  subscrip¬ 
tion  contract.  He  seeks  $2  million  in 
punitive  and  exemplary  damages. 

According  to  MMW  attorney  James 
A.  Powers  of  Shulman,  Rogers,  Gan- 


dal,  Pordy  &  Ecker,  during  settlement 
talks,  Disney  officials  offered  to  pur¬ 
chase  first  four,  then  10,  additional 
subscriptions. 

MMW  wanted  Disney  to  pay  a  li¬ 
censing  fee  for  use  of  the  material,  an 
amount  said  by  Powers  to  be  only  a 
small  percentage  of  what  it  would  cost 
to  purchase  subscriptions  for  all  35 
people  allegedly  receiving  copies. 

“The  irony  is  that  we  couldn’t  get  a 
company,  as  sophisticated  as  any,  to  re¬ 
spect  the  copyright  of  a  small  publish¬ 
er,”  Powers  said  during  a  news  confer¬ 
ence  announcing  the  lawsuit.  “The 
saddest  part  of  this  is,  perhaps,  that 
Disney  thought  it  was  above  the  law.” 

A  Disney  spokeswoman  said  the 
company  never  comments  on  lawsuits. 

Since  the  filing,  Powers  said  settle¬ 


ment  talks  have  reopened. 

“I  guess  they  never  thought  we’d  file 
suit,”  he  told  E&P,  noting  that  the 
highest  monetary  offer  from  Disney  in 
earlier  settlement  talks  has  “increased 
1000%”  since  the  lawsuit  was  filed. 

In  addition,  MMW  has  activated  a 
World  Wide  Web  site  that  includes  in¬ 
formation  about  the  case  and  is  slated 
to  continue  as  an  online  copyright  fo¬ 
rum  in  the  future.  Powers  will  discuss 
legal  issues  involving  electronic  copy¬ 
right,  and  readers  will  be  invited  to 
post  queries  for  discussion.  The  site 
can  be  accessed  at  http://www.mm 
wire.com/lawsuit.html. 

“We’re  going  to  make  a  positive  out 
of  this,  no  matter  what  Disney  does,” 
Powers  said  of  the  online  forum. 

Reuters  on  MSN 

REUTERS  NEWMEDIA  INC.  an¬ 
nounced  last  week  a  two-year  agree¬ 
ment  to  supply  news,  photos  and  graph¬ 
ics  to  Microsoft  Corp.  for  a  daily  news 
package  on  Microsoft  Network  (MSN). 

The  subscription-supported  online 
service  that  debuted  in  August  with 
Microsoft’s  Windows  95  operating  sys¬ 
tem,  includes  world,  national,  business, 
sports,  weather,  arts  and  lifestyle  infor¬ 
mation  from  various  sources.  Reuters  is 
providing  its  World  Service  general 
newswire;  American,  European  and 
Asian  versions  of  its  Business  Report; 
the  News  Pictures  Service’s  worldwide 
daily  general,  sports  and  entertainment 
photo  coverage;  the  News  Graphics 
Service,  produced  in  London;  and  the 
Washington  Report  professional  day¬ 
book  of  the  capital’s  newsworthy  events. 

Though  the  deal  resembles  other 
agreements  by  which  Reuters  supplies 
news  to  publishers,  Andrew  Nibley, 
Reuters  NewMedia  editor  and  executive 
vice  president,  said  that  “in  this  partic¬ 
ular  context,  Reuters  has  the  possibility 
over  time  of  reaching  a  larger  customer 
base  than  a  newspaper  can  offer.” 

Reuters  NewMedia,  a  U.S.  subsidiary 
of  U.K. -based  Reuters  Holdings,  devel¬ 
ops  applications  for  Reuters  informa¬ 
tion  and  transactional  services  in  busi¬ 
nesses  and  online  services.  Its  news  ser¬ 
vices  in  text,  photo  and  video  formats 
also  are  used  by  America  Online,  Com¬ 
puServe  and  Apple’s  eWorld  consumer 
online  services,  among  others. 


“WeVe  going  to  make  a  positive  out  of  this,  no 
matter  what  Disney  does,”  Powers  said  of  the 
online  forum. 
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Armstrong  is  a  hit 
with  festival  crowd 

The  ‘Jump  Start'  creator  discusses  his  United 
comic  strip  and  his  life  at  Ohio  State  gathering 


by  David  Astor 

SEVEN  COMIC  STRIP  creators  gave 
speeches  at  Ohio  State  University’s 
Festival  of  Cartoon  Art,  and  all  were 
received  warmly  by  the  sell-out  crowd. 

But  one  cartoonist  clearly  elicited 
the  most  applause  after  finishing,  even 
though  he  is  not  as  famous  as  several  of 
the  other  speakers.  That  artist  was 
“jump  Start”  creator  Robb  Armstrong 
of  United  Feature  Syndicate. 

Armstrong,  who  spoke  Aug.  25,  was 
both  humorous  and  poignant  as  he  dis¬ 
cussed  his  comic  and  life. 

Like  many  other  cartoonists  who 
create  365  comics  a  year,  Armstrong 
often  works  close  to  deadline.  He  told 
the  audience  that  he  had  just  inked  his 
latest  batch  of  “jump  Start”  strips  that 
morning,  and  held  up  an  envelope 
containing  the  finished  product. 

Then,  in  perhaps  the  most  public 
delivery  in  the  history  of  syndication, 
Armstrong  announced  with  a  smile 
that  he  would  be  handing  the  envelope 
to  United  managing  editor  of  comic  art 
Amy  Lago  —  who  was  sitting  in  the 
auditorium  —  right  after  his  speech. 

Armstrong  didn’t  have  to  worry 
about  inking  any  “jump  Start”  art 
when  he  once  received  a  letter  in  the 
mail  stating,  “I  don’t  know  you.  I  don’t 
know  your  cartoon.  Can  you  draw  the 
Little  Mermaid?” 

During  his  Ohio  State  appearance, 
Armstrong  did  sketch  some  non-“jump 
Start”  characters  —  including  Fred 
Flintstone  and  Charlie  Brown  —  that 
he  loved  as  a  kid. 

He  said  “Peanuts”  creator  Charles 
Schulz  (of  United)  had  a  “great  imagi¬ 
nation”  when  it  came  to  such  things  as 
Snoopy’s  battles  with  the  Red  Baron. 
Armstrong  noted  that  ‘“Calvin  and 
Hobbes’  didn’t  invent”  fantasy  scenar¬ 


Robb  Armstrong 


ios  of  that  nature. 

Armstrong,  referring  to  the  reclusive 
nature  of  the  “Calvin  and  Hobbes” 
creator,  added,  “I’ve  never  talked  to 
Bill  Watterson.  In  fact,  no  one  has 
ever  talked  to  Bill  Watterson!” 

The  speaker  did  talk  to  another 
Universal  cartoonist,  Canadian  Lynn 
johnston  of  “For  Better  or  For  Worse” 
fame,  after  mentioning  that  a  Toronto 
paper  had  dropped  “jump  Start.” 

“Lynn,”  he  joked  to  the  audience 
member,  “talk  some  sense  to  them.” 

Actually,  a  lot  more  papers  buy  than 
drop  “jump  Start,”  and  Armstrong  said 
johnston  has  had  something  to  do  with 
that. 

“Lynn  was  a  big  influence  on  me 
with  the  way  she  shows  a  positive  fami¬ 
ly,”  stated  the  speaker,  who  was  also  in¬ 
fluenced  by  Bil  Keane’s  “Family  Cir¬ 
cus”  of  King  Features  Syndicate, 
“‘jump  Start’  is  about  a  couple  who 
love  each  other.” 

Armstrong  added  that  he,  like  john¬ 
ston,  strives  to  be  “relevant”  in  his 


comic.  This  can  sometimes  mean  al¬ 
luding  to  current  events,  like  the  O.j. 
Simpson  trial,  but  it  mostly  means  try¬ 
ing  to  offer  characters  and  situations 
that  seem  real  to  readers. 

Some  aspects  of  “jump  Start”  are  au¬ 
tobiographical.  “I  use  my  life,”  he  said. 
“I  use  my  experiences.  But  I  don’t  talk 
about  everything.” 

Other  aspects  aren’t  so  autobio¬ 
graphical.  While  Robb  (who  has  also 
been  an  ad  exec)  and  Sherry  Arm¬ 
strong  (a  fashion  designer)  both  work 
as  hard  as  their  cartoon  counterparts, 
they  do  so  in  different  professions,  joe 
and  Marcy  Cobb  are  a  police  officer 
and  nurse,  respectively,  in  the  comic. 

Also,  joe  and  his  father  have  a  good 
relationship  in  “jump  Start,”  while 
Armstrong  barely  knew  his  father. 

But  the  cartoonist  (profiled  in  E&P, 
Dec.  9,  1989,  p.  44)  had  nothing  but 
kind  words  for  his  mother.  He  told  the 
Ohio  State  audience  that  Dorothy 
Armstrong  —  who  died  of  cancer 
when  Robb  was  a  freshman  at  Syracuse 
University  —  always  encouraged  his 
cartoon  efforts,  and  brought  his  art  to 
her  office  to  show  it  off. 

Armstrong  also  recalled  his  older 
brother,  who,  at  the  age  of  13,  was 
caught  in  the  door  of  a  train  and 
dragged  to  his  death. 

The  younger  Armstrong  was  a 
straight-A  student  in  Philadelphia’s 
public  schools.  Then  his  mother  en¬ 
rolled  him  in  a  private  school,  but 
Armstrong’s  grades  suffered  as  he  grap¬ 
pled  with  an  all-white  environment. 

Meanwhile,  “my  friends  back  in 
Philly  kicked  me  out  of  the  black  race,” 
he  recalled. 

Because  the  six-year-old  “jump 
Start”  was  and  is  one  of  the  few  syndi¬ 
cated  comics  by  an  African  American, 
Armstrong  made  a  conscious  effort  to 
give  the  strip  a  so-called  black  orienta¬ 
tion  during  its  first  few  months.  He 
used  black  slang,  had  his  characters 
play  basketball,  and  so  on.  Then  Arm¬ 
strong  stopped  doing  this. 

“I  don’t  talk  in  slang,”  he  said.  “I 
don’t  even  play  basketball.  I  fed  into 
that  stereotype.” 

While  it  is  obvious  that  “jump 
Start”  is  an  African-American-created 
comic  with  African-American  charac¬ 
ters,  said  Armstrong,  it  is  basically  a 
strip  about  a  family  dealing  with  life 
like  any  other  family. 
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Tribune  syndicating 
‘Ghost’  comic  strip 

A  COMIC  CALLED  “Ghost  Story 
Club”  is  being  syndicated  by  Tribune 
Media  Services. 

Allan  Zullo’s  and  Dick  Kulpa’s  strip 
features  a  storyline  that  begins  each 
Monday  and  ends  each  Sunday. 

“We  hope  ‘Ghost  Story  Club’  will 
breath  new  life  into  the  long-lost  ad¬ 
venture  strip,  which  has  all  but  van¬ 
ished  from  the  comics  pages,”  said  Kul- 
pa,  an  illustrator  who  has  drawn  the 
“Star  Trek”  and  “Bruce  Lee”  strips. 

Zullo  is  the  author  of  the  bestselling 
Haunted  Kids  series  of  books  for  chil¬ 
dren.  He  also  co-created  and  wrote  the 
syndicated  comic  panel  and  bestselling 
paperback  series  called  The  Sports  Hall 
of  Shame,  as  well  as  the  column  by  the 
same  name  for  Scholastic  News. 

Readers  of  the  new  comic  can  be¬ 
come  members  of  the  Ghost  Story 
Club  and  receive  bimonthly  newslet¬ 
ters,  share  scary  stories  with  other 
members,  play  games,  enter  contests 
and  write  their  own  ghost  stories  for 
possible  newspaper  use. 

Kids  can  also  access  a  Ghost  Story 
Club  site  on  the  World  Wide  Web. 

Universal  is  testing 
electronic  delivery 

UNIVERSAL  PRESS  SYNDICATE 
has  launched  a  test  of  an  in-house 
electronic  bulletin  board  for  the  deliv¬ 
ery  of  features  to  newspapers. 

The  syndicate  began  posting  mater¬ 
ial  on  June  12,  and  will  continue  to  do 
so  through  the  end  of  1995.  After  this 
six-month  period,  the  test  will  be  eval¬ 
uated  and  a  decision  made  about 
whether  to  expand  to  a  full-scale  bul¬ 
letin  board  operation. 

Twenty-five  newspapers  are  partici¬ 
pating  in  the  test,  which  involves  Uni¬ 
versal  columns,  comics,  editorial  car¬ 
toons  and  other  features. 

Universal’s  color  features  continue 
to  be  available  on  the  Wieck  Photo 
Database  electronic  delivery  system. 

‘Nancy’  to  be  done 
in  Bushmiller  style 

UNITED  FEATURE  SYNDICATE  is 
returning  “Nancy”  to  the  style  of  the 
comic’s  creator,  Ernie  Bushmiller, 
starting  Sept.  3. 


Many  people  have  a  car  phone,  but  Nancy  prefers  a  car  cone. 


The  new/old  version  of  the  strip  is 
being  handled  by  brothers  Guy  and 
Brad  Gilchrist,  who  formerly  did  the 
“Muppets”  newspaper  comic. 

“There  has  been  a  resurgence  of  in¬ 
terest  in  Bushmiller’s  ‘Nancy’  in  recent 
years  .  .  .  ,”  said  United  senior  vice 
president/general  manager  Sid  Gold¬ 
berg.  “It  is  part  of  this  century’s  culture, 
and  we  want  to  maintain  and  rebuild 
its  old-time  appeal.  Bushmiller  drew 
the  strip  so  it  could  be  read  ‘in  one 
gulp,’  and  that’s  what  we  want  to  recap¬ 
ture.” 

The  title  character  in  “Nancy”  — 
one  of  20  comics  honored  on  new  U.S. 
postage  stamps  that  will  be  issued  next 
month  —  first  appeared  in  the  early 
1930s  in  Bushmiller’s  “Fritzi  Ritz”  strip. 
The  little  girl  became  so  popular  with 
readers  that  the  comic  was  renamed 
“Nancy”  in  1938. 

Bushmiller’s  “Nancy”  —  the  first 
comic  that  many  kids  read  —  was 
known  for  its  uncluttered  drawing, 
gentle  humor  and  surreal  sight  gags. 
While  some  people  disliked  the  unso¬ 
phisticated  nature  of  the  strip,  it  ended 
up  building  quite  a  large  following. 

Born  in  1905,  Bushmiller  died  in 
1982.  A  year  later,  jerry  Scott  was  as¬ 
signed  to  take  over  the  comic,  and  he 
subsequently  began  changing  and 
modernizing  it.  Meanwhile,  Scott  and 
Rick  Kirkman  started  doing  “Baby 
Blues”  in  1990  for  Creators  Syndicate. 

Scott  and  Kirkman  switched  “Baby 
Blues”  to  King  Features  Syndicate  this 
January  after  reportedly  receiving  a 
large  signing  bonus.  One  of  the  other 
syndicates  they  reportedly  considered 
bringing  the  comic  to  was  United,  and 
there  was  speculation  that  United 
pulled  Scott  off  “Nancy”  this  year  in 
retaliation  for  not  getting  “Baby  Blues.” 

Scott,  when  contacted  last  week  by 
E&P,  said  this  was  not  true.  The  car¬ 
toonist  stated  that  he  left  “Nancy”  vol¬ 
untarily  after  deciding  that  doing  the 
comic  in  Bushmiller’s  style  rather  than 
his  own  “wasn’t  right  for  me.” 

He  added  that  the  separation  with 


United  was  “amicable.” 

According  to  United,  the  Bush- 
miller-style  “Nancy”  will  not  only  fea¬ 
ture  Nancy  and  her  pal  Sluggo,  but 
also  “focus  renewed  attention”  on 
Aunt  Fritzi,  Rollo  the  rich  kid.  Spike 
the  bully  and  Nancy’s  friend  Irma.  And 
the  Gilchrists  plan  to  add  new  charac¬ 
ters  such  as  a  brainy  African-American 
kid  named  Homer. 

Guy  Gilchrist,  38,  has  written  more 
than  50  children’s  books  as  well  as 
hundreds  of  songs  and  poems.  His  stu¬ 
dio  represents  clients  such  as  Ted  Turn¬ 
er,  the  Binghamton  Mets  and  singer 
Dion  DiMucci  on  licensed  products. 

Brad  Gilchrist,  35,  is  the  creator  of  a 
direct-mail  activity  club  called 
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“Together  Time!”  that  reaches  40,000 
parents  a  month.  He  also  does  a  car¬ 
toon  called  “CT  Fan”  that  appears  in 
every  game-night  magazine  for  hock¬ 
ey’s  Hartford  Whalers. 

In  addition,  the  Connecticut-based 
Brad  and  Guy  worked  with  Greg 
Walker  (who  now  co-writes  “Hi  and 
Lois”  for  King)  on  the  “Rock  Channel” 
comic  about  a  decade  ago. 

The  Gilchrists’  agent  is  former  Unit¬ 
ed  executive  David  Hendin. 


An  index  of  comics 

A  REFERENCE  BOOK  on  comics  list¬ 
ed  in  the  annual  Editor  &  Publisher 
Syrulicate  Directory  has  been  compiled. 

Syndicated  Comic  Strips  and  Artists, 
J  924- 1 995:  The  Complete  Index  is  by 
librarian/indexer  Dave  Strickler. 

He  found  that  more  than  4,700  com¬ 
ic  strips  and  panels  have  been  syndicat¬ 
ed  in  the  United  States  since  1924,  and 
at  least  3,300  people  have  worked  to 
create  them. 


"...  the  newspaper  feature  people" 

"...  the  newspaper  feature  super  channel” 

“The  Vast  Wasteland"  by  Brent  Browi\ 

(senior-life  comicstrip) 

“Reform  Review”  by  Washington 
insider  Greg  Kubiak 
(inner-city  cartoon  feature) 

Christopher  B.  Doyle 
(editorial  cartoons/caricatures) 

“Half-Baked"  by  Andrew  Zettler 
(daily  comic  panels)  ■/vfni 

“Ask  Mr.  Solar”  by  Charles  Collins 
(energy-efficiency  how-to  column) 

“Insight  Straight”  by  Jim  Tuck 
(general  commentary/human  interest) 

“Home  Business  Mania" 
by  business-newspaper  publisher  Kathy  Mathews 
“Hip  and  Chip”  by  Howard  Jackson 
(children's  or  kid-at-heart  comics) 

“Tomorrow’s  Business”  by  Frank  Sadowski 
“Magnetic  Missionaries”  by  Dick  Lancaster 
(space-adventure  comicstrip) 

G.C.  Kehmeier 

(travel  feature/travel-trivla  quizzes) 

“Great  Moments”  by  Dick  Leahy 
(historical  cartoon  humor) 

Security  consultant  Gerard  Keenan 
(news-beat  commentary/analysis) 

“Buttercup  &  Suctioncup”  by  James  Rehder,  Jr. 
(family-life  comicstrip) 

“Quick  Vocabuiary  Buiider” 
by  Charles  Hendrick,  Jr. 

NOW !  50  text  and  cartoon  features  in  all! 

AND,  Editors  note: 

CONriNENTAL  NEWSTIME,  your  mid-week 
newsmagazine  supplement  -  your  vehicle  tor 
building  advertising  and  subscription  revenue. 

CONTINENTAL  FEATURES 
CONTINENTAL  NEWS  SERVICE 

341  W.  Broadway.  Suite  265 
San  Diego,  CA  92101 
(619)492-8696 


Brad  and  Quy  Qilchrist 


The  book  is  published  by  Comics 
Access,  1071  Main  St.,  Box  X-9,  Cam¬ 
bria,  Calif.  93428;  805-927-2668. 

O.J.  cartoon  slip-up 

MIKE  PETERS’  “MOTHER  Goose  & 
Grimm”  cartoon  depicting  Johnnie 
Cochran  as  the  attorney  who  turned 
“Willy  the  Killer  Whale”  into  “Free 
Willy”  slipped  past  court  workers  who 
censor  the  newspapers  passed  on  to 
members  of  the  O.J.  Simpson  jury. 

During  the  Aug.  25  court  session. 
Judge  Lance  Ito  reported  that  the 
problem  had  been  addressed  and  all  ju¬ 
rors  interviewed  about  the  slip-up.  He 
also  noted  that  Cochran  should  have 
been  flattered  by  his  depiction  in  the 
Aug.  23  comic. 

Peters,  who  is  syndicated  by  Tribune 
Media  Services,  said  he  was  “flabber¬ 
gasted”  to  hear  his  name  mentioned 
during  the  court  session. 

‘Computer’  ending 

AN  EARLY  COMPUTER  column  is 
ending  this  month  after  more  than  12 
years. 

“The  Business  Computer”  was  by 
Franklynn  Peterson  and  Judi  K-Turkel, 
who  discussed  their  reasons  for  leaving 
in  their  last  piece.  They  stated,  among 
other  things,  that  column  revenues 
could  no  longer  support  the  costs  in¬ 
volved  in  testing  the  products  they  dis¬ 
cuss. 

Peterson  and  K-Turkel  also  decried 
the  fact  that  a  number  of  newspapers 
run  computer  articles  that  are  basically 
1  manufacturers’  press  releases. 


And  they  wrote,  “Watch  out  for 
Windows  95  and  the  World  Wide  Web. 
They’re  today’s  biggest  technology  de¬ 
ceptions.  Windows  95  is  an  operating 
system  with  enormous  potential.  But 
it’s  like  most  computer  products,  even 
from  Microsoft.  It  went  on  sale  before 
being  finished  .... 

“Then  there’s  the  World  Wide  Web. 
When  sellers  tout  it  as  ‘tomorrow’s 
technology,’  you  should  be  hearing,  ‘It’s 
not  useful  today.’  Even  using  our  hefty 
28.8K  modems  connected  to  super-fast 
Pentium  PCs  with  accelerated  graphics 
display  cards,  some  World  Wide  Web 
pages  take  minutes  to  paint  the  screen.” 

“The  Business  Computer,”  which 
ran  in  about  50  papers  at  its  peak,  was 
syndicated  by  P/K  Associates  of  Madi¬ 
son,  Wise. 

‘Loonies’  gathering 

CARTOONIST  ROBERT  CRUMB’S 
first  wife  will  appear  at  a  gathering  of 
“The  Loonies,”  a  17-year-old  “salon  for 
funny  folks.” 

The  Sept.  8  event  featuring  Dana 
Crumb  is  at  the  San  Francisco  Press 
Club,  555  Post  St.  at  Mason,  starting  at 
6  p.m. 

For  more  information,  call  Barry 
Gantt  at  510-451-6248. 

Pett  receives  award 

JOEL  PETT  HAS  won  the  “Best  Car¬ 
toonist”  category  of  the  1995  Popula¬ 
tion  Institute  Global  Media  Awards. 

The  awards  will  be  presented  this 
month  at  the  conclusion  of  the  United 
Nations  Fourth  World  Conference  on 
Women  in  Beijing,  China. 

Pett  is  a  political  cartoonist  for  the 
Lexington  (Ky.)  Herald-Leader  and 
North  America  Syndicate. 


A  winning  entry 
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Theft 

Continued  from  page  3 
commented. 

He  said  he  hoped  the  recent  arrest 
and  prosecution  of  a  suspected  Berke¬ 
ley  paper  thief,  who  had  a  recycler’s  re¬ 
ceipts  in  his  pocket  when  apprehend¬ 
ed,  will  press  Los  Angeles  authorities 
to  take  a  tough  stand  against  the  red 
Mazda’s  owner. 

Meanwhile,  Ponton  is  taking  steps 
to  reduce  the  number  of  pilferings. 

“For  one  thing,  we’ve  cut  back  on 
the  amount  of  papers  we  leave  outside, 
putting  most  of  them  inside  the  out¬ 
let,”  he  explained. 

In  addition,  he  continued,  his  deliv¬ 
erers  are  dropping  off  only  25  or  30  pa¬ 
pers  at  particular  locations  instead  of 
bundles  in  the  hundreds. 

“Then,”  he  said,  “we  go  back  two  or 
three  times  and  replenish  the  stock 
with  25  more.” 

Ponton,  most  of  whose  customers 
are  free-distribution  weeklies,  said  he 
also  is  working  with  a  local  vending 
machine  company  to  develop  a  rack 
that  would  prevent  anyone  from  taking 
more  than  one  or  two  papers  at  a  time. 

Ponton,  whose  company  also  ser¬ 
vices  the  Los  Angeles  Daily  News  on 
the  West  Side,  said  dailies  also  are  sub¬ 
ject  to  theft,  but  not  nearly  to  the  ex¬ 
tent  of  the  free  weeklies  and  month¬ 
lies. 

“But,”  he  added,  “if  recycling  profits 
keep  going  up,  it  will  he  worthwhile  for 
the  thieves  to  put  quarters  in  the  ma¬ 
chine  and  grab  a  bunch  of  papers.” 

The  L.A.  Weekly  said,  in  a  July  20 
story,  that  scavengers  in  pickup  trucks, 
vans  or  even  pushing  supermarket 
carts  are  costing  the  city  of  Los  Ange¬ 
les  $2.1  million  a  year  in  stolen  news¬ 
papers  that  the  city  normally  sells  to 
recyclers. 

The  big  jump  in  the  filching  is  part¬ 
ly  due  to  the  amount  paid  by  recyclers 
—  up  to  $150  per  ton,  the  Weekly  ob¬ 
served.  The  price  reflects  the  zooming 
costs  newspapers  are  paying  for 
newsprint. 

The  Weekly  told  of  one  Los  Angeles 
program  that  has  partly  eased  the  scav¬ 
enging  problem,  which  hits  city  recy¬ 
cling  bins.  Some  $64,000  was  trans¬ 
ferred  last  March  from  the  Bureau  of 
Sanitation  to  the  LAPD  to  crack  down 
on  recycling  theft. 

The  paper  said  there  have  been  five 
arrests  for  such  crime,  but  none  had 
gone  to  court.  All  five  previously  had 
received  warning  letters  for  similar  of¬ 


fenses.  However,  it  was  reported,  since 
the  crackdown,  the  amount  received 
by  the  city  for  recycling  has  gone  up  by 
$8,000  per  month  and  collected  ton¬ 
nage  went  up  24%. 

Cases  of  rack  theft  also  are  turning 
up  in  Orange  County,  Calif.,  with 
Spanish-language  newspapers  being 
the  hardest  hit. 

The  Orange  County  Register  report¬ 
ed  that  scavengers  have  been  rifling 
stacks  of  Hispanic  papers  from  racks  in 
Santa  Ana  and  nearby  cities. 

According  to  the  Register,  publishers 
of  the  weeklies  are  so  alarmed  by  the 
piracy  that  they  asked  for  a  meeting 
with  police  officials,  but  got  little  en¬ 
couragement.  They  were  told  by  offi¬ 
cers  there  was  little  they  could  do 
about  people  grabbing  multiple  copies 
of  a  free  product. 

Referring  to  the  high  prices  paid  by 
recyclers,  jerry  Duarte,  circulation 
manager  of  Excelsior,  largest  of  the 
Spanish  papers,  said:  “It  doesn’t  take 
long  for  them  to  figure  out  it’s  pretty 
fast  money.” 

Excelsior,  which  distributes  60,000 
copies  at  1,200  locations,  is  owned  by 
Freedom  Communications  Inc.,  the 
Register’s  parent  company. 

Future  journalists 
good  at  math 

IN  MOST  CASES,  high  school  stu¬ 
dents  who  say  they  want  to  be  journal¬ 
ists  score  about  average  in  math  and 
better  than  average  in  verbal  skills,  as 
measured  by  a  widely  used  college  ad¬ 
missions  test,  a  study  has  shown. 

“They  can  read  and  understand 
Chaucer  and  Updike.  They  can  balance 
their  checkbooks  or  understand  bud¬ 
gets.  They  may  prefer  reading  novels  to 
calculus,  but  they  are  as  able  as  their  fel¬ 
low  students  to  handle  both,”  says 
“Myths  and  Trends,”  funded  by  the 
Freedom  Forum  of  Arlington,  Va.,  and 
written  by  Ohio  State  University  pro¬ 
fessor  Lee  B.  Becker  and  Joseph  D.  Graf 
of  Stanford  University. 

The  study,  which  takes  into  account 
Scholastic  Assessment  Test  scores,  at¬ 
tempts  to  debunk  the  perception  that 
journalists  are  mathematically  inept, 
among  other  myths. 

For  example,  the  professors  found  no 
empirical  evidence  that  Watergate 
played  a  role  in  increasing  enrollments 
at  journalism  schools.  Instead,  re¬ 
searchers  said,  it  was  the  increased  ap¬ 
peal  of  the  field  to  women  that  caused 


the  number  of  mass  communications 
students  to  increase  15-fold  over  the 
past  26  years. 

The  study  reports  that  enrollment  in 
journalism  and  communications  schools 
declined  in  recent  years,  and  that  jour¬ 
nalism  ranks  near  the  bottom  of  fields 
attracting  minorities. 

It  also  found  that  among  would-be 
journalists,  unemployment  rates  were 
higher  and  starting  salaries  did  not  keep 
pace  with  inflation  over  the  past  10 
years.  Becker  and  Graf  say  nothing  in¬ 
dicates  that  these  trends  will  change. 

Two  papers  to 
fund  research 

TWO  NEWSPAPERS  WILL  fund  a 
project  to  study  methods  of  improving 
syndicated  audience  research. 

USA  Today  and  the  Wall  Street  Jour¬ 
nal  will  fund  Pure  Print,  the  project  by 
Audits  &  Surveys  Worldwide. 

The  initial  pilot  survey  has  been 
completed,  and  results  will  be  released 
in  about  four  weeks,  USA  Today  re¬ 
ported. 


1994  Accu-Weathr 
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Continued  from  page  9 

with  computer-assisted  reporting,  and 
the  schools  can  make  a  huge  contribu¬ 
tion.” 

At  the  Northwestern,  he  added, 
training  for  computer-assisted  report¬ 
ing  is  required  for  all  reporters. 
“They’ve  been  told  to  get  on  the  train,” 
he  said.  “That’s  the  way  this  newsroom 
is  going.” 

The  course  was  part  of  a  summer 
program  sponsored  by  the  American 
Society  of  Newspaper  Editors. 

“I’ve  been  teaching  this  for  S'/i  years 
now,  and  this  is  one  of  those  things 
that  increases  my  faith  in  its  benefits,” 
said  Sylvester,  who  teaches  computer- 
assisted  reporting  at  ASU. 

“You  can  never  assume  that  because 
it  came  out  of  a  computer  that  the  data 
must  be  right,”  he  added.  “But  I  never 
expected  to  have  such  a  vivid  illustra¬ 
tion  of  that.” 

Book  Reviews 

Continued  from  page  1 7 

that  the  audience  is  at  any  given  point 
finite,  and  that  it  is  difficult  to  see  how 
the  present  seven-hour  television  day 
can  be  significantly  enlarged,  the  end¬ 
less  addition  of  channels  can  only  lead 
to  an  endless  subdivision  of  viewing,  in 
which  more  and  more  offerings  fight 
over  fewer  and  fewer  users.  Here  it  is 
not  the  technology  but  the  economics 
that  become  decisive.” 

Jankowski,  chairman  of  Jankowski 
Communications  System,  is  a  former 
president  and  chairman  of  CBS  Broad¬ 
cast  Group,  where  Fuchs,  now  retired, 
was  senior  vice  president  for  corporate 
and  broadcast  affairs. 

Telling  II  All:  A  Legal  Guide  to 
the  Exercise  of  Free  Speech. 

Harold  W.  Fuson  Jr.  (Andrews  and 
McMeel,  4900  Main  St.,  Kansas  City, 
Mo.  64112),  118  pages,  $8.95. 

A  small,  breezy,  easy-to-read  sum¬ 
mary  of  matters  related  to  freedom  of 
speech  and  of  the  press,  this  book  by  a 
media  attorney  is  meant  for  the  lay¬ 
man,  and  not  necessarily  professional 
journalists.  It  is  for  all  who  speak  and 
write  for  an  audience. 

The  reader  will  not  find  anything 
particularly  new  here.  The  debates 
over  libel  and  privacy  in  regard  to  what 
can  be  said  or  “published”  over  com¬ 


puter  networks  is  not  pursued,  for  in¬ 
stance. 

Chapters  deal  with  basic  libel  prin¬ 
ciples,  “practical  responses  to  subpoe¬ 
nas,”  “rules  for  testifying”  and  how  to 
choose  “competent  counsel.” 

An  interesting  short  chapter, 
“News-Gathering  Fouls,”  takes  up  what 
happens  and  what  to  expect  when 
journalists  —  sometimes  with  good 
reasons  —  cross  conventional  lines, 
from  “trespassing,”  to  crossing  yellow- 
taped  police  lines,  to  electronic  eaves¬ 
dropping  and  working  undercover. 

There  is  no  problem,  he  says,  in 
overhearing  and  making  note  of  pri¬ 
vate  conversations,  only  in  using  elec¬ 
tronic  surveillance  devices. 

Also,  he  is  supportive  of  the  “snoop” 
on  occasion.  “Misrepresentation  by  a 
journalist  or  other  citizen  in  search  of 
information  is  not  necessarily  illegal,” 
he  says,  “and  sometimes  may  be  the 
only  way  to  get  the  job  done.” 

“Restaurant  reviewers,  for  example, 
do  their  work  best  when  the  maitre  d’ 
is  deceived  about  their  status.  Much 
consumer  reporting  can  only  succeed  if 
auto  mechanics  or  other  service 
providers  are  blithely  ignorant  that  an 
apparently  hapless  customer  is  a  re¬ 
porter.” 

He  does  suggest,  as  others  do,  there 
must  be  good  reason  for  resorting  to 
extraordinary  measures  such  as  partic¬ 
ipatory  journalism. 

Shop  Talk 

Continued  from  page  40 

and  focus  groups  and  sophisticated  sur¬ 
vey  techniques  to  find  out  what  most 
people  say  they  want  —  and  the  result 
sounds  suspiciously  like  the  flash  and 
crash  of  TV  news. 

Gene  Roberts,  who  achieved  success 
remaking  a  somnolent  Philadelphia  In¬ 
quirer  into  a  prize-winning  institution, 
sounded  the  alarm  in  an  article  in 
American  Journalism  Review:  “Formu¬ 
la  and  slickness  cannot  substitute  for 
substantive  news  coverage.” 

Newspapers  must  concentrate  on 
doing  what  they  do  best:  giving  people 
a  lot  of  information  on  interesting  sub¬ 
jects  —  information  they  can’t  get  as 
easily  or  conveniently  anywhere  else. 

Radio  isn’t  even  in  the  game  of 
news.  It’s  rip-and-read,  plug  in  the  net¬ 
work,  or  steal  from  the  local  rag. 

Electronic  news  retrieval  is  for  so¬ 
phisticates  and  techno-nerds  who  don’t 
mind  spending  lots  of  time  plinking  at 
their  computer  keyboards. 


TV  news  is  basically  show  business, 
focusing  on  visual  events  like  car 
wrecks  and  tornadoes  and  aping  the 
sensational  tabloid  shows  in  its  hunger 
for  the  gory  and  the  weird. 

And  yet,  TV  is  where  most  people 
say  they  get  their  news. 

For  newspapers,  the  name  of  the 
game  is  survival,  not  growth.  Many  of 
our  readers  have  found  easier  ways  to 
get  the  limited  amount  of  news  they 
need.  The  downward  circulation  trend 
is  not  going  to  be  reversed. 

But  there’s  a  bright  future  out  there 
for  newspapers  that  do  a  good  job  at 
what  they  do  best,  and  concentrate  on 
the  narrower  audience  that  will  always 
choose  print  over  show  business. 

Hawaii  papers 
seek  to  overturn 
disclosure  law 

HONOLULU’S  TWO  MAJOR  daily 
newspapers  have  asked  a  federal  court 
to  overturn  a  new  state  newspaper  fi¬ 
nancial  disclosure  law. 

The  Honolulu  Advertiser  and  Hon- 
olulu  Star-Bulletin  and  the  Hawaii 
Newspaper  Agency,  which  oversees  the 
non-editorial  functions  of  the  two 
newspapers,  filed  suit  August  3,  con¬ 
tending  that  the  law  violates  the  Con¬ 
stitution’s  guarantee  of  a  free  press. 

The  new  law  was  approved  by  the 
Legislature  and  went  into  effect  without 
the  signature  of  Gov.  Ben  Cayetano, 
who  expressed  doubts  about  its  consti¬ 
tutionality. 

Attorney  General  Margery  Bronster 
said  her  office  believes  the  new  law  is 
constitutional. 

The  law  requires  the  two  newspapers 
to  submit  their  income  tax  returns  to 
the  state  attorney  general. 

The  law  also  gives  the  attorney  gen¬ 
eral  the  authority  to  obtain  from  the 
newspapers  “special  or  supplemental  re¬ 
ports”  related  to  information  contained 
in  the  returns. 

The  suit  contends  that  the  federal 
Newspaper  Preservation  Act,  adopted 
in  1970,  overrides  any  regulation  by  the 
state  questioning  the  qualification  of 
newspapers  to  participate  in  joint  oper¬ 
ating  agreements. 

It  also  contends  that  the  law  gives 
the  state  “unbridled  power”  in  requiring 
the  tax  return  and  related  information 
and  would  allow  the  state  to  punish  the 
newspapers  for  their  editorial  views  and 
opinions.  —  AP 
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Contract  Rates. 
CaU  (212)  675-4380 


THE  NEWSEUM,  the  world's  first 
museum  dedicated  to  the  past,  present 
and  future  of  news,  is  looking  to 
acquire  a  wide  assortment  of  historic 
print  and  broadcast  material  -  lino¬ 
types,  cameras  and  much,  much  more. 
Please  write/send  photos  to  B.  Reed, 
The  Freedom  Forum  Newseum,  1101 
Wilson  Bfvd.,  Adington,  VA  22209. 


NEWSPAPER  APPRAISERS 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
1 23  NW  13th  St.,  Suite  21 4-8 
Boca  Raton.  FL  33432 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established  rea- 
sonabb  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
P.O.  Box  1088,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)  566-0170 

KEVIN  BRIAN  KAMEN  &  CO. 
Accurate  Appraisals/Negotiations 
Comprehensive  evaluations  woddwide 
(516)  379-2797/(813)  786-5930 

If... you  can't  be  a  good  example,  then 
you'll  just  have  to  be  a  horrible  warning. 

Catherine  Aird 


NEWSPAPER  APPRAISERS 


SOUTHERN  NEWSPAPERS,  INC. 
Experience  in  confidentiality  and 
accuracy  in  detail  for  very  reasonable 
prices.  Contact  Dick  Smith,  president, 
108  Jane  Cove,  Clarksaale,  MS 
38614,  phone  (601)  627-7906,  Fax 
(601)627-79063*. 


NEWSPAPER  BROKERS 


625  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Lorry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton-N.Engbnd-(61 7)  545-61 75 
D.  Claussen-MWest-(913)  395-3694 
Wren  Bamett-South-(704)  698-0021 . 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)  566-0170. 


MEL  HODEa,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(909)  626-6440  Fax  (909)  624-8852 


NEWSPAPER  BROKERS 


Please  call  to 
discuss  your 
options  in  a  sale 

Appraisal  for 
estate,  ESOP, 
partners,  bank, 
tax,  stock,  assets 


Appraisal 

& 

Brokerage 

BOLITHO-CRIBB 
&  Associates 


John  T.  Cribb  1  Annette  Park  Drive,  Bozeman,  MT  59715  406-586-M21 


NEWSPAPER  BROKERS 


KEVIN  BRIAN  KAMEN  &  CO 
2355  Pershing  Blvd.-Suite  301 , 
Baldwin,  NY  1 1 51 0.  New  York  (51 6) 
379-2797/Tampa  (813)  786-5930. 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consuibng 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  233-2318 
Lon  W.  Williams 


MICHAEL  D.  UNDSEY 
1 221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  813-9344 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-lnvestments 
Management-  Brokers 
P.O.  Box  3308 
Merrifield,  VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


SOUTHERN  NEWSPAPERS,  INC. 
Dick  Smith,  President 
1 08  Jane  Cove-Cbrks^le,  MS  3861 4 
(601 )  627-7906  Fax  601  -627-79063* 
W.C.  Shoemaker -Jerry  Mooney 
P.O.  Box  457,  Kosciusko,  MS  39090 
(601 )  289-2004  or  (800)  890-4706 
Fax  (601)  289-3254 
1 1 7  years  experience 

Imitation  is  a  necessity  of  human  nature. 

Oliver  Wendell  Holmes,  Jr. 
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ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


NEWSPAPERS  FOR  SALE 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fox  (214)  520-6951 

Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-7196 
Box  4487,  Vancouver,  WA  98662 

NEWSPAPERS  FOR  SALE 

FLORIDA:  Shopper,  two  small  weeklies, 
$750,000,  terms;  Small  island  weekly, 
$75,000,  terms.  Beckerman  Assoc., 

(813)971-2061. _ 

OPPORTUNITY  KNOCKS:  Newspapers 
(or  sale,  weeklies  large  and  small.  Bill 
Berger,  Associated  Texas  Newspapers, 
Inc.,  1801  Exposition,  Austin,  TX 
78703.  (512)476-3950. 


JEWISH  WEEKLY  -  long  established 
prominent  paper  serving  dynamic  east 
ccxistal  market. 

W.B.  Grimes,  (301 )  540-0636. 

MIDWEST  -  Ideal  package  for  know¬ 
ledgeable,  successful  operator  of  small 
paid  weeklies.  $500,000.  Confiden¬ 
tiality  Agreement  required.  Jim  Hall 
Media  Services,  Box  1088,  Troy,  AL 
36081,(334)  566-7198. 

MONTANA  PIONEER.  Monthly  tab  in 
fly  fishing  country.  Ten  days,  1-2  staff. 
Net  $32K,  Ask  $30K.  (406)  222-0875. 
PROFITABLE,  award-winning  weekly 
newspaper  in  north  Florida  for 
$275,000,  ($50,000  below  appraisal); 
owners  retiring.  $226K  gross  in  '94. 

Reply  to  Box  07505,  Editor  &  Publisher. 


NEWSPAPERS  FOR  SALE 

UNIQUE  Montana  Bi-Weekly,  190K 
gross,  very  profitable,  building,  nice 
town,  $1 75K  with  $50K  dovm. 

Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-7196 
Box  4487,  Vancouver,  WA  98662 

NEWSPAPERS  WANTED 


AMERICAN  PUBUSHING  COMPANY  is 
aggressively  seeking  newspaper  acquisi¬ 
tions  with  circulations  of  5,000  or 
greater.  APC  is  owner/operator  of  373 
publications,  including  96  daily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 


Life  was  a  funny  thing  that  occurred  on 
the  way  to  the  grave. 

Quentin  Crisp 


NEWSPAPERS  WANTED 

AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers  to 
its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial. 

Reply  to  Box  071 48 
Editor  &  Publisher 

NEWSPRINT  FOR  SALE 

ROLLS  Aa  SIZES  30#-28# 
BEHRENS  INTERNATIONAL,  CAUF. 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 

REAL  ESTATE 

GOV'T  FORECLOSED  HOMES  FOR 
pennies  on  $1.  Delinquent  Tax,  Repo's, 
REO's.  Your  Area.  Toll  free  1  (800) 
898-9778  Ext.  H-5189  for  current  list¬ 


ings. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Carlbom 
CKOptical  (310)  372-0372. 

EQUIPMENT  FOR  SALE 

COMPUGRAPHIC  Editwriter  7700  and 
CompuKwik  2  processor.  Good  condi¬ 
tion  with  manual.  Supply  of  fonts  and 
cartridges  available.  Best  offer 
accepted.  Call  Orechio  Publications 
(201)667-0077. 

MAILROOM 

•  24-P,  48-P,  and  72-P  HARRIS 
INSERTERS.  Reconditioned-Guaranteed 
Production-Training  Program  Provided. 
JIA4MY  R.  FOX,  MAIL  ROOM 
CONSULTANT  (713)  468-5827. 


FOR  SALE  Circa  1987  Kansa  320 
inserter,  two-into-one.  Lightly  used, 
ood  condition.  Comes  with  delivery 
elt  and  air  compressor.  Good  for 
weekly  or  as  add-on  pockets.  Serial 
No.  124-247R.  Best  offer.  Call  Rip 
Woodin  at  (919)  752-6166. 


GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1668  or  (214)  869-2844. 


PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 

RECONDITIONED  or  remanufactured 
48-P  and  72-P  Graphics  inserting 
machines.  Immediate  availability.  Con¬ 
tact  AM  Graphics  (513)  278-2651  and 

ask  for  David  Slauter. _ 

Refurbished  odd  on  pockets 
MUaER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


Few  men  think;  yet  all  will  have  opinions. 

George  Berkeley 


_ MAILROOM _ 

USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 

(407)  273-5218  Fax  (407)  273-901 1 

PRESSES 

5  Unit  GOSS  Community  SC  Upper 
Former,  22-3/4,  40HP  1979 

6  Units  Plus  1  Tricolor  GOSS  Com¬ 
munity  SC  Upper  Former,  22-3/4, 
50HP  1979-80-89 

5  Unit  ( 1  stacked)  Newsking 

KJ6  Folder,  22-3/4,  40HP,  5  Pos. 

Rollst. 


PRESSES 


FOR  SALE 

4- 10  Unit  Harris  V-15D  w/2  JF4  com¬ 
mercial  folders, 

AVAILABLE  IMMEDIATELY!! 

6-Unit  Harris  V- 1 5A,  w/ JF7  folder 
1976/1978 

2  3-Unit  News  King  presses 

5- Unit  Harris  V-22  w/JF4  folder 

1  Rebuilt  Community  floor  unit  1 976, 
IMMEDIATE  DELIVERY!! 

4  Pocket  McCain  Speedbinder 
1  "  1 05"  Count-o-veyor 
WE  WANT  TO  BUY  YOUR  EXCESS 
PRESS  EQUiPMENT! 

GLOBAL  GRAPHICS,  INC. 

(91 3)  541  -8886  Fax  (91 3)  541  -8960 

METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


_ PRESSES _ 

PRESS  EQUIPMENT 

1  Goss  Urbanite  unit  -  22  3/4",  avail¬ 
able  immediately. 

Goss  Magnum,  like  new,  21 ",  w/4-high, 
Enkel,  &  much  more.  Excellent  condi¬ 
tion. 

8-unit  Goss  Community  with  SC  folder 
&  u.f. 

5- unit  Goss  Community  with  SC  folder 
&  upper  former,  1980/81  -  22  3/4". 
4-unit  Goss  Community,  grease 
lubricated. 

Two  4-unit  Goss  Communities,  22  3/4". 
Two  2-unit  Goss  Communities,  22  3/4", 
1 980  &  1 975  vintage. 

Add-on  Goss  Community  units  -  floor 
position  or  converted  to  stacked  posi¬ 
tion,  folders  &  upper  formers. 

4-unit  Goss  Suburban  press,  22  3/4". 
Three  SOLNA  D-30A  presses,  1988-89 
vintage,  6  &  7  unit  presses  with  both 
2-t-l  and  1+1  units;  F36-A  and  BAF36 
folders,  22"  cut-off. 

7-unit  Harris  VI 5D  with  JF25  -  1988 
vintage. 

Web  leader  mono  unit  &  Web  Leader 
folders. 

4- unit  Web  Leoder  press  -  available 
immediately. 

6- unit  News  King,  1987  vintage. 

5- unit  News  King,  1 977  vintage. 

4-unit  News  King,  1 965/73  w/KJ6. 
Add-on  News  King  units  &  folders. 
2-unit  Cottrell  Vanguard  -  22  1/2"  cut¬ 
off. 

Model  300  Custom-Bilt  3-knife  trimmer. 
DOUBLE-WIDTH 

New  10-unit  TKS  press  with  3  half 
decks,  double  3:2  folder  and  ten  42" 
RTP's  -  22  3/4". 

6- unit  Goss  Cosmo,  1 976  -  available 
immediately. 

3  "Vision"  (Cosmo-style)  GAM  offset 
units. 

2  Goss  double  3:2  folders  (one  160- 
page  &  one  144-page),  22  3/4"  w/ 
double  upper  formers. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(91 3)  492-9050,  Fax  (91 3)  492-621 7 


Call  ProGraf 
(305)  443-2814 


MAILROOM 


MAILROOM 


FOR  SALE  I 


Sheridan  Systems  has  recently  sold  and  is  now 
installing  a  state  of  the  art  inserting  system  for  the 
Rocky  Mountain  News  in  Denver,  Colorado.  As  a 
result,  the  following  equipment  is  to  be  taken  in  trade 
and  will  be  available  for  purchase: 


•One  GMA  SLS  1000  14:1  Inserter 
(Five  years  old) 

•One  jacket  hopper 
•Delivery  Gripper  Conveyor 
•MIRS  (Miss^  Insert  Repair  System) 
•PMS  (Package  Monitoring  System  - 
Not  operational) 

•Centralized  lubrication 
•Limited  spare  parts  kit 
•Immediate  Availability 


For  further  information  contact  David  Slauter 
Tel:  513-278-2651  Fax:  513-274-5719 

Sheridan  Systems" 
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EQUIPMENT 

CLASSIFIEDS 
ON  THE 
EOT  WEB  SITE? 
GET  STUCK!! 

CALL  US 
FOR  DETAILS 
(212)  675-4380 


&  SUPPLIES 


PRESSES 


NEED  AN  ADD-ON  FOR  YOUR 
COMMUNITY  PRESS? 

See  VENTURA,  a  high-quality,  low  price 
solution.  We  provide  floor  and  stacked 
units,  3-high,  and  4-high  arrangenients. 

INTERCONTINENTAL  WEB,  INC. 
(913)  438-5800 


Passion,  though  a  bad  regulator,  is  a 
powerful  spring. 

Ralph  Waldo  Emerson 


PRESSES 


PUBLIC  AUCTION 


NEWSPAPER  A 
COMMERCIAL  WEB 
OFFSET  PLANT 

IN  WILMINGTON,  DELAWARE 
ON  SEPT.  19, 1995 

PLANT  CONTAINS:  1988  COLOR- 
KING.  2-UNIT.  2-WEB.  22-3/4"  X  36" 
WITH  TWO  (2)  MARTIN  FESTOON- 
TYPE  AUTOMATIC  FLYING  SPLIC- 
ERSff>ASTERS  &  MODEL  KJ6A  JAW 
FOLDER  PLUS  NEWSPAPER  BIND¬ 
ERY  &  PRE-PRESS  EQUIPT. 

FREE  CIRCULAR  ON  REQUEST 
FROM  AUCTIONEERS.  DIAMOND  & 
CASPERT  AT  (908)  851-2727  OR 
FAX:  (908)  851-8683. _ 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 

LIsed  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 

ALTA  GRAPHICS,  INC. 

(770)  428-5817  Fox  (770)  590-7267 

IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 

Coll  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


Able  to  leap  capital  T  in  a  single  bound. 

LeHerman 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 

KEVIN  BRIAN  KAMEN  &  CO. 

Our  firm  develops  solutions  worldwide 
(516)  379-2797/(813)  786-5930 

CIRCULATION  SERVICES 

ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
_ (800)  247-2338 _ 

LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEWSPAPER" 
TELEMARKETING 
(800)  929-1845 
Our  27th  Year 

CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Notionwide.  (800)  844-3581 


CIRCULATION  SERVICES 


VERIFICATION 

ALTERNATIVES 

•No  Extra  Phone  Charge 
•40^  per  contact  Basic  Service 
•FREE  Weekly  Analysis 

CIRCULATION 
MARKETING  SERVICES 
(800)  569-4666 


CIRCULATION  SERVICES 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkarn  (616)  458-6611 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  /WkRKETING 

(800)  776-6397 


SPEQRUM  MARKETING  SERVICES 
NIE  FUNDRAISING/CREW/ 
TELEMARKETING  PROGRAMS 

CALL  DOUG  REESE  (800)  972-6778 


TELESERVICE  TECHNOLOGIES,  INC. 
"The  Future  of  Sales" 
Experienced,  professional 
predictive  dialing 

Call  Bob  Bobber  (770)  41 4-4445 


CONSULTANTS 


Advertising,  Circulation  &  Financial 
Systems  our  Specialty.  We  provide 
experts  to  develop  enhancements  or 
new  applications.  GreenRose  Systems 
(813)969-3388 


Self-knowledge  is  a  dangerous  thing, 
tending  to  make  a  man  shallow  or  insane. 

Karl  Shapiro 


CONSULTANTS 


American  Newspaper  Consultants,  Ltd., 
including  Ronald  A.  Hawthorn. 
(800)  554-3091 . 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBLICATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (Notionol) 

LAPTOP  SERVICES 

TANDY  LAPTOP  COMPUTERS 
Models  100/102/200  (only). 
Reconditioned  systems  &  accessories. 
Free  catalog.  Fax:  510-937-5039, 
Internet:  richard.hanson@pcld.com 


MARKET  RESEARCH 


AD  Audit  -  Accurate  analysis  of  media 
spending  by  category  in  over  250 
metro  markets.  As  seen  in  Advertising 
Age,  Inside  Media,  American  Demo¬ 
graphics  and  others.  Client  references 
available.  For  detailed  information  call 
(800)  597-9956  or 

Internet:  75152.706@compuserve.com. 


CIRCULATION  SERVICES 


CHURN  MANAGEMENT 
SPECIALISTS 

1-800-327-8463 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Mastheod  alsa 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and  mod- 


MASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1357 
24-Hour  Line  P.O.  tex  1 952 
Albuquerque,  NM  87103 


GOT  A  PRESS  DRIVE  PROBLEM?  J&K 
can  provide  permanent  solutions  to 
chronic  drive  and  control  problems. 
Fast,  economical  service.  J&K  Power 
Supply  (313)  953-0780. 


HARD  TO  FIND  PRESS  PARTS? 
Largest  Press  Plumbing  Parts  Stock  in 
Country-Overnight.  GREAT  PRICES!! 
Filters,  Regulators,  Hoses,  Gauges. 
PACIFIC  NEWSPAPER  SERVICES,  INC. 
A/X  (800)201-7500  M/C 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CAa  TOLL  FREE  (800)  657-21 10 


HEIP  WANTED 


ADMINISTRATIVE 


PUBLISHER  WANTED  for  Zone  5  daily 
community  newspaper.  Successful  can¬ 
didate  will  be  personally  involved  in 
each  department  of  this  group-owned 
7-10,000  paid  publication.  P&L 
responsibilities.  Marketing  background 
helpful,  strong  manogement  skills  a 
necessity.  Send  resume  in  confidence 
along  with  salary  history  and  letter  of 
qualifications  to:  Box  07491,  Editor  & 
Publisher. 

Does  love  ever  end?  When  two  hearts  are 
tom  away? 

Kim  Diehl 


ART/EDITORIAL 


CREATIVE/ART  DIREQOR 
The  Prague  Post,  Czech  Republic's 
English-language  weekly,  seeks 
versatile,  experienced  newspaper 
designer  to  head  up  creative  depart¬ 
ment.  Art  direct  and  manage  editorial 
production,  ad  production  and  market¬ 
ing  materials.  We  offer  a  responsible 
position  in  a  vibrant  atmosphere  in  the 
heart  of  Europe.  The  salary  is  Czech 
level.  Must  be  willing  to  relocate 
immediately.  Send  samples  with  resume 
to  Lisa  Frankenberg,  publisher.  The 
Prague  Post,  Na  Ponci  12,  115  30 
Praha  1,  Czech  Republic.  Fax  01  1 
(422)  2487  5050. 


ART/GRAPHICS 


DESIGNER/iaUSTRATOR 
Senior  design  position  at  the  San  Fran¬ 
cisco  Examiner.  Must  hove  strong  back¬ 
ground  in  typography  and  design.  Illus¬ 
tration  skills  also  a  must.  Knowledge  of 
QuarkXPress,  Adobe  Illustrator  and 
Adobe  Photoshop  required.  In  the  past  five 
years.  The  Examiner  has  been  one  of  the 
top  award-winning  newspapers  for 
design  in  the  world.  We  are  looking  for 
someone  who  can  bring  energy  and 
creativity  to  an  already  talented  art 
deportment.  Send  sample  of  work  and 
resume  to:  Kelly  Frankeny 

Assistant  Managing  Eaitor,  Design 
San  Francisco  Examiner 
1 1 0  Fifth  Street 
San  Francisco,  CA  94103 
The  Examiner  is  an  equal  opportunity 
empbyer. 


ART/GRAPHICS 


GRAPHIC  ARTIST/PAGE  DESIGNER 

Needed  for  fully  paginated  New 
Jersey/New  York  area  daily.  Must  have 
solid  newspaper  experience,  creativity 
and  news  judgment.  Copy  editing/ 
reporting  background  a  plus.  Send 
tearsheets  and  resumes  to  Box  07494, 
Editor  &  Publisher. 


SEND  E&P  BOX  REPUES  TO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

1 1  West  19th  St. 
New  York,  NY  1001 1 
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HELP  WANTED 


_ ACADEMIC _ 

THE  COLLEGE  OF  CHARLESTON'S 
Departmenf  of  English  and  Communica¬ 
tion  invites  opplications  for  a  tenure- 
trock  ossistant  professor  position  in 
media  studies,  beginning  January 
1996. 

Teaching  and  media  experience  pre¬ 
ferred.  Ph.D.  and  scholarly  potential 
required.  Four-course  semester  teaching 
load,  consisting  mainly  of  courses  in 
media  writing,  with  summer  teaching 
opportunities.  Send  letter  of  applica¬ 
tion,  resume,  transcripts,  and  three 
recommendation  letters  by  Oct.  1  to  Dr. 
Nan  Morrison,  Chair,  Department  of 
English  and  Communication,  College  of 
Charleston,  66  George  Street., 
Charleston,  SC  29424.  Equal  Opportuni¬ 
ty/ Affirmative  Action  Employer. 

ADVERTISING 

CLASSIFIED  ADVERTISING 
TELEMARKETING  TRAINING 

COORDINATOR 

Employee-owned  Journal  Sentinel  Inc., 
publisher  of  the  Milwaukee  Journal  Sen¬ 
tinel,  is  seeking  an  experienced  sales  pro¬ 
fessional  for  the  Training  Coordinator 
position  located  in  our  fast-paced 
Classified  Advertising  department. 
Responsibilities  include  the  manage¬ 
ment  of  all  aspects  of  sales  ond  systems 
training  for  the  telemarketing  sales 
team.  Qualified  applicants  possess  a  col¬ 
lege  degree  or  equivalent  experience 
and  at  l^st  3  years  previous  experi¬ 
ence  in  telephone  sales,  sales  training 
and/or  sales  management.  Knowledge 
of  Coll  Management  Systems  and 
Classified  computer  front-end  systems 
reouired.  Send  cover  letter  and  resume 
with  salary  history  to:  Journal  Sentinel 
Inc.,  Human  Resources/ Attn:  Ann,  333 
West  State  Street,  Milwaukee,  Wl 
53203,  or  Fax  (41 4)  224-2897. 

An  Equal  Opportunity  Employer 


ACCOUNT  EXECUTIVE 
Self-starter,  motivated,  trained  and 
responsible.  Weekly  newspaper  group 
in  Pacific  Northwest.  Salary,  incentive 
and  benefits.  Cover  letter  and  resume  to 
Advertising  Director,  P.O.  Box  98801, 
Tacoma,  WA  98498. 

RETAIL  AD  MANAGER  needed  for 
50,000  daily.  Must  hove  major  account 
background  and  staff  development 
skills.  We  offer  competitive  salary/ 
benefits  and  excellent  quality  of  life  for 
you  and  your  family.  Send  resume  to: 
Ad  Director,  Times-News,  P.O.  Box 
479,  Kingsport,  TN  37662. 

ADVERTISING  DIREQOR 

Award-winning  central  Indiana  36,000 
daily,  47,000  Sunday  circulation 
newspaper  seeks  an  experienced 
advertising  director  to  lead  its  quality 
sales  staff  of  32.  Immediate  opening  for 
candidate  qualified  to  develop  promo¬ 
tional  strategies  and  provide  overall 
leadership  and  guidance  for  the  entire 
marketing  effort  of  the  newspaper.  Com¬ 
petitive  compensation  and  benefits 
package. 

Resume  and  salary  history  to: 
Publisher,  Tribune- Star,  P.O.  Box  149, 
Terre  Flaute,  IN  47808. 


ADVERTISING 


UFE'S  A  BEACH 
AT  THE  DAILY  WHALE 
Come  sell  with  us.  Advertising  consul¬ 
tant  sought  for  Delaware  beach  daily 
and  other  Independent  publications  in 
the  Delmarva  region.  Send  resume, 
salary  history  to  Andrew  West,  Daily 
Whale,  P.O.  Box  37,  Lewes,  DE 
19958. 

CLASSIFIED  ADVERTISING 
SALES  MANAGER 

We  are  seeking  an  experienced  news¬ 
paper  advertising  executive  with  a  suc¬ 
cessful  record  in  classified  and 
telemarketing  sales.  Here  is  your 
chance  to  become  a  key  member  of  the 
management  team  for  an  indepen¬ 
dently  owned  mid-size  daily  locate  in 
one  of  the  most  attractive  and  com¬ 
petitive  markets  on  the  Pacific  coast. 
This  leadership  position  requires 
someone  who  is  ambitious,  innovative 
and  ready  for  new  challenges  and 
responsibilities.  Please  send  resume,  con¬ 
fidential  salary  history  and  cover  letter 
to: 

Robert  Miller 
Advertising  Director 
The  Times 

1 080  South  Amphlett  Boulevard 
San  Mateo,  CA  94402-1802 
(415)  340-4157 


ACADEMIC 


_ ADVERTISING _ 

RETAIL  ADVERTISING  MANAGER 
Opportunity  (or  RAM  with  The  Gazette, 
a  72,000  morning  and  85,000  Sunday 
independent  paper  in  the  Midwest. 
Direct  goal-achieving  staff  to  implement 
exciting  ad  campaigns,  new  business 
programs  and  integrated  marketing 
efforts.  Administer  budget  and  training 
for  department.  Requires  overall 
understanding  of  advertising,  proven 
record  in  meeting  revenue  targets  and 
solid  management  skills.  Must  hove  at 
least  five  years'  experience  in  advertis¬ 
ing  management.  Competitive  salary 
and  incentives.  Send  resume  to  Mary 
Collins,  The  Gazette  Company,  P.O. 
Box  51 1 ,  Cedar  Rapids,  lA  52406. 

_ EOE _ 

CLASSIFIED  SALES  MANAGER 
We  are  a  successful  50,000  circulation 
daily  and  three  weekly  operation  with 
tremendous  growth  potential  in  our 
classified  department.  The  ideal  candi¬ 
date  would  have  an  equally  strong 
background  in  telemarketing/inside 
sales  and  outside  display  sales.  If  you 
are  ready  to  accept  the  challenge  of 
taking  a  good  department  and  making 
it  great  we  should  talk.  We're  prepared 
to  offer  o  competitive  salary  and  gen¬ 
erous  bonus  bosed  on  results.  Please 
fax  a  letter  of  interest  immediately  to: 
Ernie  Reed,  director  of  advertising,  The 
Express-Times,  Easton,  PA  (610)  258- 
6794. 


ACADEMIC 


_ ADVERTISING _ 

JON  SOME  OF  THE  BEST  IN  THE 
INDUSTRY!! 

Would  you  like  to  be  part  of  a  dynamic 
sales  and  marketing  organization?  The 
Newspaper  Network  is  looking  for  an 
advertising  manager  that  has  a  good 
understanding  of  the  newspaper  and 
retail  industry  in  the  Northeast. 
Responsibilities  include  direct  selling, 
planning  and  implementation  of 
customized  sales  presentations.  A 
strong  background  in  direct  selling, 
marketing,  time  management, 
interpersonal  and  organizational  skills 
are  equally  important  to  be  successful  in 
this  position.  You  would  be  responsible 
for  the  final  piece  in  the  nationwide 
puzzle  (or  our  successful  national 
newspaper  network.  Bring  your  busi¬ 
ness  related  degree  and/or  4  to  10 
years  of  mix-medio  advertising  experi¬ 
ence  to  begin  the  most  creative  and 
challenging  career  opportunity  avail¬ 
able  in  todays  marketplace.  We  offer  a 
competitive  compensation  and  benefits 
package.  Please  send  cover  letter, 
resume  and  salary  history  to  McClatchy 
Human  Resources,  2100  Q  Street, 
Sacramento,  CA  95816.  EOE. 

INSIDE  SALES  SUPERVISOR 

We  ore  seeking  a  qualified  individual 
looking  for  a  career  in  newspaper 
advertising  management  and  sales  (or 
a  daily  newspaper  in  Northwestern 
Pennsylvania,  Crawford  County.  We 
are  a  notional  newspaper  company 
who  wants  people  looking  for  an 
opportunity  to  grow.  Our  compensation 
pockages  are  based  on  your  ability  and 
experience  and  carry  excellent  benefits, 
including  hospitalization,  life  insurance, 
paid  vacations,  pension,  401  (k)  and 
plenty  of  room  for  advancement.  Your 
potential  is  virtually  unlimited.  The 
successful  candidate  should  hove  a 
college  degree  in  advertising,  marketing 
or  related  field,  or  related  experience.  Our 
training  programs  are  second  to  none  but 
experience  in  media  advertising  is  a 
plus.  If  you  want  an  exciting  career  in 
management  with  plenty  of  upside 
potential,  send  your  resume,  cover  letter 
and  salary  history  to: 

Marcia  Martsolf-Miller 
Advertising  Director 
The  Meodville  Tribune 
947  Federal  Court 
Meodville,  PA  1 6335 

. _ EOE _ 

SHOPPER  ENTREPRENEUR  to  head  up 
the  Shopper  division  (or  a  new  market¬ 
ing  group  in  West  Virginia.  The  indi¬ 
vidual  selected  will  manage  current 
Shoppers  and  start  up  new  publications 
in  the  state.  The  person  must  possess 
excellent  management  skills  in  addition 
to  outstanding  sales  techniques.  The 
Position  will  report  directly  to  the  CEO 
and  President  of  the  group.  Excellent  com¬ 
pensation  package  will  include  an 
executive  bonus  plan  along  with  a  total 
benefit  package. 

Send  resume  in  confidence  to: 

Don  Miller 
CEO  and  President 
Thomson  Newspapers 
West  Virginia 
Strategic  Marketing  Group 
1001  Virginia  Street,  East 
Charleston,  WV  25301 


- ,, 
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ADVERTISING 


THE  SAN  FRANCISCO  NEWSPAPER 
AGENCY,  agent  of  the  San  Francisco 
Chronicle  and  San  Francisco  Examiner 
is  seeking  a  talented  individual  to  join 
our  Advertising  department  staff  for  six 
months.  Reporting  to  the  Classified 
Systems  Coordinator,  this  position  will 
act  as  a  bridge  between  the  Classified 
Advertising  department  and  the 
Electronic  Information  Services  division 
and  will  be  responsible  for  assisting  in 
the  development  of  an  on-line  Real 
Estate  Home  Page  and  an  on-line 
Classified  Index;  Developing  and  imple¬ 
menting  revenue  sources  for  on-line 
classified  advertisements;  Formulating 
policies  and  procedures  for  enhancing 
the  electronic  advertising  functions. 
Requirements  include:  Basic  operating 
knowledge  of  PC  or  Mac;  Some  work¬ 
ing  experience  with  the  Internet  as  a 
user;  knowledge  of  basic  graphics 
design  concepts;  Experience  with 
Classified  Advertising;  Degree  in 
Marketing,  Advertising  or  related  field 
desired;  knowledge  of  HTML  and 
Netscape  is  preferable.  If  you  are  a 
vrell  organized,  creative  and  innovative 
individual  who  would  like  the 
opportunity  to  work  with  new 
technology,  please  apply  ta 

San  Francisco  Newspaper  Agency 
925  Mission  Street 
Son  Francisco,  CA  94103 
_ EOE  M/F/H _ 

NATIONAL  AD  SALES  DIREQOR 
National  biweekly  science  newspaper 
(50K  circulation)  seeks  experienced 
ad  sales  pro  to  direct  display, 
classified,  electronic,  list  rental,  and  col¬ 
lateral  sales,  strategy,  budget  and  staff. 
Minimum  requirements  are  5-t-  years 
newspaper/ periodical  ad  sales  experi¬ 
ence;  5  years  management/planning 
experience;  and  progressive  track 
record.  Competitive  base  salary  and  com¬ 
mission  structure.  Only  the  aggressive, 
creative,  dedicated  need  apply.  Fax  or 
ntKiil  resume  to: 

Associate  Publisher 
THE  SCIENTIST 
3600  Market  Street,  Suite  450 
Philadelphia,  PA  19104-2645 
_ FAX  (215)  387-7542 _ 

CIRCULATION 


SUBSCRIPTION  SALES  MANAGER 
$30K  PLUS.. .CREWING.. .EXPERIENCE 
NECESSARY,  WORKING  FIELD  POSI¬ 
TION  WITH  NATIONAL  SUBSCRIP¬ 
TION  SALES  FIRM.  SUPERVISE  4-6 
CREW  MANAGERS.  VAN  REQUIRED. 

NE  METRO  REGION 
1  (800)  569-4666 

CIRCULATION  DIRECTOR  needed  for 
small  daily  with  big  plans  for  the  future. 
Located  in  California's  historic  gold 
country.  Candidates  must  have  a  pro¬ 
ven  track  record  in  circulation  soles  and 
promotion.  We're  looking  for  a 
strategic  thinker  with  the  skills  to  gener¬ 
ate  record-breaking  numbers  through 
team-building,  goal  setting,  planning 
and  implenientation.  Send  resume  with 
cover  letter  selling  yourself  as  a 
member  of  our  high-energy,  'just  do  it" 
management  team.  Incluae  salary  his¬ 
tory.  Scott  Little,  publisher.  The  Auburn 
Journal,  P.O.  Box  5910,  Auburn,  CA 
95604.  Fax  (916)  885-4902. 


_ CIRCULATION _ 

CIRCULATION  MANAGER 
Great  opportunity  for  career  minded 
individual.  Rapidly  expanding  and 
highly  successful  group  of  weeklies  is 
seeking  on  experienced  circulator  to 
join  our  dynamic  team.  Must  be 
knowledgable  in  both  hand  and  mail 
delivery  systems.  Salary  $26K  with  an 
excellent  benefits  package.  Box  07504, 
Editor  &  Publisher. 

CIRCULATION  MARKETING  MAN¬ 
AGER  for  Charleston  Newspapers,  the 
100,000  circulation  JOA  publishing 
The  Charleston  Gazette  and  the 
Charleston  Daily  Mail  in  Charleston, 
WV.  Responsible  for  all  marketing  pro¬ 
grams  for  entire  circulation,  including 
crew  sales,  NIE,  and  general  promo¬ 
tion,  state  home  delivery  operation  with 
circulation  of  over  37,000  and  single 
copy  sales  of  more  than  1 1 ,000  for 
metro  and  state  areas.  Position  reports 
to  the  Circulation  Director.  Charleston 
Newspapers  offers  a  professional  staff, 
good  work  environment  and  excellent 
benefits.  We  hove  an  expanding  home 
delivery  circulation  with  strong  growth 
opportunities  in  single  copy.  Charleston 
is  the  charming  state  capital  located  on 
the  Kanawha  River,  surrounded  by  roll¬ 
ing  hills  and  mountains.  It  features  low 
cost  of  living,  low  crime,  easy 
accessibility,  a  fine  work  ethic  and 
numerous  cultural  and  community  ser¬ 
vice  opportunities.  Candidates  must 
possess  a  proven  record  of  significant 
accomplishment  in  a  daily  newspaper, 
including  experience  related  to  the  prin¬ 
ciple  duties  of  this  position.  Degree  in 
Marketing  or  related  business  areas  is 
required.  Resume,  earnings  history  and 
cover  letter  to  John  Bowyer,  director, 
human  resources.  Charleston  News¬ 
papers,  1001  Virginia  Street  East, 
Charleston,  WV  25301.  We  are  an 

Equol  Opportunity  Employer. _ 

CIRCULATION  SALES  MANAGER 
We  need  an  energetic,  organized 
management  team  member  to  direct 
our  circulation  growth  of  a  six  day 
newspaper  with  several  weekly  pub¬ 
lications.  The  successful  candidate  will 
possess  strong  people  skills,  be  able  to 
build  external  and  internal  service,  and 
provide  leadership  by  example.  This 
person  must  be  able  to  analyze  market 
conditions,  develop  and  carry  out  a 
variety  of  sales  programs.  As  part  of  an 
aggressive  group,  there  is  room  for 
rapid  advancement.  Send  resume  com¬ 
plete  with  salary  requirements  to  Box 

07509,  Editor  &  Publisher. _ 

COMPUTER  TECHNOLOGY 

QEXT  NETWORK  TECHNICIAN 

Individual  with  3-5  years  experience 
needed  to  troubleshoot  CText  AFM  & 
CText  EPAG;  Macs  and  IBM  hardware, 
Windows  applications;  Experience  with 
Image  setting  technology,  Novell  3.11, 
QuarkXPress.  Successful  candidate  will 
be  responsible  for  training  staff  on 
CText.  Competitive  salary  with  excellent 
benefit  package.  Submit  salary  require¬ 
ments  and  resume  to  Susie  Lester,  Cor¬ 
pus  Christi  Caller-Times,  P.O.  Box 
91 36,  Corpus  Christi,  TX  78469. 


COMPUTER  TECHNOLOGY 

ANALYST/PROGRAMMER 
Employee-owned  Journal  Sentinel  Inc., 
publisher  of  the  Milwaukee  Journal  Sen¬ 
tinel,  is  seeking  an  individual  who  has 
experience  in  Tandem-Systems  Inte¬ 
grator,  Inc.  (Sll)  environment  tor  our  Ana- 
[yst/Programmer  position.  The  suc¬ 
cessful  candidate  will  be  responsible  for 
analyzing,  designing,  programming 
and  testing  projects  for  new  or  existing 
software  programs  related  to  the 
classified  advertising  segment  of  our 
business.  Qualifications  include  BA/BS 
or  equivalent  knowledge  acquired 
through  experience,  3-5  years  experi¬ 
ence  with  processing,  concepts  and 
programming  tools,  particularly  in  an 
Sll  environment  including  the  languages 
of  CPL  and  RGEN.  Understanding  of 
COBOL  desired. 

Send  cover  letter  and  resume  with 
salary  history  to:  Journal  Sentinel  Inc., 
Human  Resources/ Attn:  Ann,  333  W. 
State  St.,  Milwaukee,  Wl  53203;  or 
FAX  (414)  224-2897. 

EDITORIAL 

ADVENTURES  IN  PARADISE 
Hawaii's  largest  newspaper  is  looking 
for  an  experienced,  veteran  reporter 
who  can  juggle  both  breaking  news 
and  enterprise  reporting.  Intimate 
knowledge  of  Hawaii  a  plus.  Minimum 
of  five  years  solid  daily  newspaper 
experience  required. 

If  you  think  you're  right  for  this  job, 
contact: 

John  Hollon 
Executive  Editor 
The  Honolulu  Advertiser 
P.O.  Box  31 10 
Honolulu,  HI  96802 

The  Honolulu  Advertiser  is  a  Gannett 
newspaper  and  an  Equal  Opportunity 
Employer  committed  to  diversity  in  the 

woncplqce. _ 

BUSINESS  REPORTER 

Enterprising  weekly  seeks  hard-working 
reporter  with  excellent  writing  skills  who 
loves  digging  for  news  and  developing 
meaty  stories.  Good  at  finding  the 
angle  nobody  else  thought  of,  cultivat¬ 
ing  sources,  organizing  complex  stories 
and  knocking  out  hard  news? 

Send  your  best  stuff  to  Editor,  New 
Orleans  CityBusiness  Newspaper,  P.O. 
Box  19308,  New  Orleans,  LA  70179. 

Apply  only  if  you're  experienced  (3-5 
years  on  a  business  desk)  and  highly 
productive. 

ASSISTANT  MANAGING  EDITOR 

Wyoming's  fastest  growing  daily 
newspaper,  nestled  between  the  Black 
Hills  and  the  Big  Horn  Mountains,  is 
looking  for  a  skilled  newsroom  man¬ 
ager  to  keep  us  on  the  cutting  edge. 
Supervisory  and  desk  experience  a 
must;  design  experience  preferred. 
We're  ready  to  pay  for  a  top-notch  pro¬ 
fessional  who  wants  to  lead  an  award¬ 
winning  staff  at  7,000-circulation  daily. 
Send  resume  to: 

Ron  Franscell 
The  News- Record 
P.O.  Box  3006 
Gillette  WY  82717. 

(307)  682-9306 


_ EDITORIAL _ 

ASSIGNING  EDITOR  -  The  Southeast's 
fastest  growing  newspaper  needs  an 
experienced  editor  who  can  guide  our 
police  and  court  coverage  past  the 
routine.  Knowledge  of  graphics  and 
rock-solid  editing  skills  a  must.  Send 
resume  and  samples  of  your  work  by 
Sept.  22  to  John  Burr,  news  editor,  c/o 
The  Florida  Times-Union,  1  Riverside 
Avenue,  Jacksonville,  FL  32202. 

We  are  a  DRUG-FREE  WORKPLACE 

_ EOE _ 

ASSISTANT  NEWS  EDITOR 

The  Commercial-News,  one  of  the  best 
small  dailies  in  Illinois,  seeks  a  profi¬ 
cient  wordsmith,  designer  and  leader  to 
help  guide  the  newspaper  to  greater 
heights.  We  are  a  progressive  after¬ 
noon  Gannett  newspaper  (daily, 
20,000;  Sunday,  22,500)  dedicated  to 
enterprising  community  coverage.  We 
offer  competitive  pay  and  an  excellent 
benefits  package. 

Please  send  your  resume,  a  cover  letter 
outlining  your  journalistic  philosophy  and 
three  samples  of  your  work  to  Richard 
Farrant,  managing  editor,  1 7  W.  North 
St.,  Danville,  IL61832. 

The  Commercial-News  promotes  a  drug- 
free  workplace  through  pre-employment 
drug  testing  and  is  an  equal  opportunity 
employer. 

BUSINESS  REPORTER 

Northern  California  daily  seeks  prod¬ 
uctive,  enterprising  business  writer. 
Looking  for  someone  well-grounded  in 
financial  news  who  can  react  to  break¬ 
ing  news  like  a  wire  reporter,  and 
develop  investigative  and  feature 
stories. 

Three  years  hard-news  experi¬ 
ence  required. 

Send  resume  and  clips  to: 

K.T.  Rabin 
Business  Editor 
San  Francisco  Examiner 
1 1 0  Fifth  Street 
San  Francisco,  CA  94103 

The  Examiner  is  an  equal  opportunity 
employer. 


EDITORIAL 


EXPERIENCED 
ENERGETIC  EDITOR 

for  guy  mens  national  lifestyle 
monthly  (with  circulation  of 
45,000-t-).  Must  have  extensive 
entertainment,  writer  and  photo¬ 
grapher  contacts.  Must  he  a 
strong  writer/wordsmith.  Must 
pt)s,sess  strong  vision  and  lead¬ 
ership  ability.  Relocate  to  Los 
Angeles.  Salary  and  bonuses 
negotiable.  Fax  resume,  samples 
and  references  to: 

Attn:  Publisher;  (213)  467-8365 
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EDITORIAL  PAGE  EDITOR 


EDITORIAL 


_ EDITORIAL _ 

BUSINESS  EDITOR:  Zone  2  daily, 
55,000  AM  Tab,  in  highly  competitive 
Philodelphio  regional  nKirket  is  seeking 
a  Business  Editor  who  can  do  it  all  right 
out  of  the  blocks.  This  creative  and 
enterprising  self-starter  must  have  a 
minimum  of  five  years  daily  copy  desk 
experience.  He/ she  must  not  only  be 
Mac,  QuarkXPress  and  Leaf 
supeHiterate,  but  also  a  proven  whiz  at 
designing  compelling  layouts,  crafting 
snappy,  accurate  headlines  and  output¬ 
ting  tight,  error-free  text.  We're  looking 
for  a  team  player  to  take  our  Business 
Section  to  the  next  level  and  put  it  in 
direct  competition  with  the  metros.  If 
you  know  you  have  what  it  takes  and 
can  prove  it,  let  us  know  ASAP.  To 
apply  send  cover  letter  and  resume  to 
Box  07508,  Editor  &  Publisher. 

BUSINESS  REPORTER 

Major  midwestern  daily  newspaper 
with  265,000  doily  circulotion  is  seek¬ 
ing  a  reporter  to  prepare  news  stories 
and  features  for  the  Business  section  of 
THE  COLUMBUS  DISPATCH.  We  are 
located  in  a  fast  growing,  ever  chang¬ 
ing  metro  area.  A  minimum  three  years 
journalistic  experience  required.  Col¬ 
lege  degree  preferred.  Atex  experience 
preferred.  Qualified  applicants  please 
send  resume  to: 


_ EDITORIAL _ 

COPY  EDITOR,  STAFF  WRITER.  9,000 
PM  daily  in  heart  of  Delta  blues  country 
has  openings  lor  two  self-starters  ready 
to  make  on  award-winning  publication 
better.  Fax  resume,  work  samples  to 
Steve  Stewart,  managing  editor,  (601) 
453-2908  or  moil  to  Greenwood  Com¬ 
monwealth,  P.O.Box  8050,  Greenwood, 
MS  38935. 

COPY  EDITOR.  Strong  wordsmith  and 
page  design  skills  needed  for  60,000 
AM  daily.  Prefer  Ohioan.  Send  resume 
and  layout  samples  to  Glenn  Gilbert, 
managing  editor.  The  News-Herald, 
7085  Mentor  Avenue,  Willoughby,  OH 
44094. 

COPY  EDITOR/REPORTER 
West  Central  Florida  daily  seeking 
skilled  community-minded  journalists. 
Send  resume,  samples  and  references 
to:  Citrus  County  Chronicle,  1624  N. 
Meadowcrest  Blvd.,  Crystal  River,  FL 
34429,  Attn:  Charlie  Brennan.  No 
calls. 

COPY  EDITOR:  Sound  Publishing  needs 
accomplished  page  designer  to  lead 
copy  desk  for  3  award-winning  weekly 
and  semi-weekly  newspapers  on  scenic 
Whidbey  Island.  Minimum  2  years 
experience.  Competitive  salary  and 
benefits.  Resume  and  tearsheets  to:  D. 
Fisher,  P.O.  Box  10,  Oak  Harbor,  WA 
98277. 


The  Anderson  (SC)  Independent-Mail,  a 
43,000  daily,  49,000  Sunday  news¬ 
paper  seeks  an  Editorial  Page  Editor  to 
write  editorials  and  produce  a  daily 
po^.  We're  a  progressive,  aggressive, 
independent  voice  in  the  new  South. 
We  value  quality,  integrity,  fairness 
and  decency.  We  need  a  fine  writer 
and  thinker  to  join  a  three-member 
editorial  board  (editor,  publisher, 
editorial  page  editor)  that  doesn't  need 
a  wind  sock  to  form  an  opinion. 
Anderson,  midway  between  Atlanta 
and  Charlotte,  is  a  growing  manufactur¬ 
ing  community  on  the  Interstate  85  busi¬ 
ness  corridor.  The  city  is  on  a  large  lake 
near  the  Blue  Ridge  Mountains,  main¬ 
tains  excellent  schools,  offers  many  arts 
activities  and  has  a  major  university 
nearby.  You  need  intellect,  common 
sense,  a  college  degree  and  some 
editorial  writing  experience.  Interested? 
Send  your  resume  and  clips  to  T. 
Wayne  Mitchell,  vice  president  and 
editor,  at  Box  2507,  Anderson,  SC 
29621. 

EDITORIAL  WRITER 

for  a  170,000  daily  in  growing 
Southern  California  county.  Must  be 
experienced  writer  comfortable  with 
centrist  views  of  newspaper.  Must  have 
make-up,  page  design  skills  to  help  on 
Op-Ed  page.  Send  cover  letter,  resume, 
samples  of  writing  to  Joel  Blain,  The  Press- 
Enterprise,  Box  792,  Riverside,  CA 
92502. 


LIFE'S  A  BEACH 
AT  THE  DAILY  WHALE 
Aggressive  reporters,  sports  and  news, 
sought  for  Delaware  b^ch  daily.  Send 
resume,  clips  to  Andrew  West,  Doily 
Whale,  P.O.  Box  37,  Lewes,  DE 
19958. 

NATIONAL  SPORTS  JOBS  WEEKLY 
PO  Box  5725  Glendale  AZ  8531 2 
(800)  339-4345  $39-4  Issues 

NEWS  EDITOR 

Strong  news  judgment  and  manage¬ 
ment  skills  will  help  you  run  our  ei^t- 
person  pagination/copy  desk.  We're  a 
26,000-circulation,  seven-day  AM  in  o 
university  city.  PROMPTLY  send 
tearsheets,  references  and  a  letter  on 
how  you  motivate  copy  editors  to 
Stewart  Rieckman,  managing  editor, 
Oshkosh  Northwestern,  224  State 
Street,  Oshkosh,  Wl  54901 . 

NEWS  EDITOR 

The  Times,  an  83,000  (104,000  Sun¬ 
day)  Gannett  AM  in  Shreveport,  LA, 
has  immediate  opening  for  news  editor 
overseeing  1 7-person  universal  desk 
and  nighttime  production  of  newspa¬ 
per.  Experience  in  editing  and  page 
design  needed.  But  a  strong  track 
record  in  management  is  most  impor¬ 
tant.  If  newsroom  leadership  is  your 
strong  suit,  talk  to  us.  We  are  100  per¬ 
cent  paginated.  Come  join  a  prog¬ 
ressive  newspaper  devoted  to  getting 
even  better. 


THE  COLUMBUS  DISPATCH 
Human  Resources  Department 
34  S.  Third  Street 
Columbus,  OH  43215 
An  Equal  Opportunity  Employer 

CAN  YOU  FIND  A  STORY  and  then 
write  it  so  our  readers  won't  put  down 
the  paper  until  they  finish?  Can  you 
find  out  why  milk  prices  are  down  and 
life  expectancy  is  up?  Let  us  see  what 
you  can  do.  Send  resume,  cover  letter 
and  no  more  than  six  clips  to:  Ken  Hall, 
editor.  The  Doily  Star,  Box  250, 
Oneonta,  NY  1 3820. 

COPY  EDITOR  -  Language  skills  a  must, 
layout  skills  a  plus  on  this  45,000  AM 
in  the  heart  of  mountains,  lakes  and 
NASCAR  country.  If  you  hove  a  year  or 
so  of  experience  and  want  to  move  up 
we  offer  a  chance  to  learn  and  grow 
with  the  best.  Resumes,  non-returnable 
clips  and  an  idea  of  your  salary  goals 
to  John  Molley,  executive  editor,  Bristol 
Herald  Courier,  320  Morrison  Blvd., 
Bristol,  VA  24201.  (No  phone  calls, 
please.) 

COPY  EDITOR:  The  Sun  of  Lowell,  MA 
has  an  opening  for  a  full  time  copy 
editor.  Candidates  should  have 
excellent  grammar  and  spelling  skills. 
Previous  experience  required.  Candi¬ 
dates  with  wire  management,  page 
design  and  pagination  experience  pre¬ 
ferred.  This  position  is  available 
immediately. 

Applicants  should  send  a  cover  letter  and 
resume  to  Malcolm  Gibson,  managing 
editor.  The  Sun,  P.O.  Box  1 477,  Lowell, 
MA01853. 

No  phone  inquiries,  please. 


EDITOR  FOR  WEEKLY  Upstate  New 
York  newspaper  group.  Manoge  15- 
plus  news  staff.  Papers  are  NNA,  SNA, 
NYPA  winners.  Lead  papers  into 
redesign/full  pagination/imagesetter. 
Best  to  have  we«ly  and  daily  experi¬ 
ence.  Great  opportunity  to  join  a  fast 
growing  company.  Respond  to:  Richard 
Keene,  general  manager.  Eagle  News¬ 
papers,  P.O.  Box  270,  BalcJwinsville, 
NY  1 3027,  or  call  (315)  635-3921 . 

EDITOR/REPORTERS 
A  growing  six  day  daily  needs  a  fresh 
approach  to  our  product.  If  you  have 
what  It  takes  to  be  innovative  and  pro¬ 
vide  a  reader  friendly,  tightly  edited 
product,  you  could  be  one  of  our  suc¬ 
cessful  candidates.  Our  readers 
demand  quality  reporting,  excellent  edit¬ 
ing,  and  dynamic  page  layout  in  their 
product.  Editors  must  have  a  proven 
trock  record.  We  have  a  place  for  entry 
level  reporters  and  experienced  writers. 
Send  resume,  salary  history,  and  clips 
to  Box  07510,  Editor  &  Publisher. 

EDITOR 

The  Minot  Daily  News  is  seeking  a 
creative,  fair  and  dynamic  editor  to 
lead  a  news  staff  of  30  individuals  com¬ 
mitted  to  excellence.  The  Minot  Daily 
News  is  a  growing  newspoper  in  an 
ALL-AMERICAN  city  in  North  Dakota. 
Candidate  must  have  strong  design 
skills,  copy  editing  skills  ond  knowledge 
of  QuarkXPress  a  plus.  This  position 
requires  someone  who  loves  to  write 
and  enjoys  watching  their  staff  succeed 
through  hands  on  monogement. 

Write  David  Fritsch,  general  manager, 
,  Minot  Daily  News,  P.O.  Box  1 1 50,  Minot, 
I  ND  58702-1 150. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-h  current  open¬ 
ings  nationwide  Entry/early  career. 
Writer-Editor-EP,  P.O.  Box  40550, 
5136  MacArthur,  Washington,  DC 
20016;  (703)  506-4400. 

ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
tree  newsletter  call  (310)  792-1313. 

FRANKFURT,  GERAAANY 

BLOOMBERG  BUSINESS  NEWS,  one 
of  the  world's  biggest  business  news 
organizations  with  350  journalists  in 
50  bureaus  worldwide,  is  looking  for 
experienced  reporters  to  expand  its 
Frankfurt  bureau.  Applicants  should 
speak  German  fluently  and  have  two  to 
five  years'  experience  in  business  report¬ 
ing  at  a  daily  newspaper  or  news 
agency.  The  newly  created  positions 
will  entail  covering  economic,  company 
and  market  news  in  Europe's  biggest 
economy.  BBN  reporters  also  contribute 
to  Bloomberg's  radio  and  television 
programs  and  business  magazines. 

Please  send  resume  and  clips  to: 

Darrell  Delamaide 
Frankfurt  Bureau  Chief 
Bloomberg  Business  News 
Neue  Mainzer  Str.  75 
6031 1  Frankfurt/Main 
GERMANY 

Most  of  one's  life...  is  one  prolonged  effort 
to  prevent  oneself  thinking. 

Aldous  Huxley 


Send  letter,  resume,  references  and 
salary  history  to  Editor  Judy  Christie, 
The  Times,  222  Lake  Street,  Shreveport, 
IA71130. 

We  value  diversity  in  the  workplace 
and  encourage  those  who  share  that 
vision  to  apply.  EEO  M/F/V/H 
NEWSROOM  ARTIST 

Fluent  in  QuarkXPress  and  Freehand? 
Top-notch  Illustrator?  Looking  for  lots  of 
freedom  in  exchange  for  lots  of  talent? 
Harried  design  editor  in  hotly  com¬ 
petitive  market  seeks  assistant  on 
award-winning,  35,000  daily.  Resume 
samples  to  Patti  Ewald,  design  editor, 
The  Chronicle  Telegram,  P.Q.  Box 

4010,  Elyria,  OH  44036. _ 

PAGE  DESIGNER 

The  Times,  an  83,000  (104,000  Sun¬ 
day)  Gannett  AM  in  Shreveport,  LA, 
has  an  immediate  opening  for  a  page 
designer  to  work  on  1  7-member 
universal  desk.  Better  presentation  is  a 
priority  for  us  and  we  need  someone 
with  capability  to  design  eye-catching 
pages.  Basic  copy  editing  skills  essen¬ 
tial.  We  are  100  percent  paginated  on 
Mac-based  system  so  pagination  expe¬ 
rience,  skills  wi  ih  QuarkXPress 
necessary. 

Please  send  letter,  resume 
and  work  samples  to  Editor  Judy 
Christie,  The  Times,  222  Lake  Street, 
Shreveport,  LA  71 1 30. 

We  value  diversity  in  the  workplace 
and  encourage  those  who  share  that 
vision  to  apply.  EEO 
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EDITORIAL 

SPORTS  EDITOR 


PAID  AND  UNPAID  INTERNSHIPS 
available  in  Editor  &  Publisher's 
Research  Department.  Zone  2  appli¬ 
cants  only.  Please  send  resumes  to  Box 
6089,  Editor  &  Publisher.  No  phone 
calls,  please. 


POLITICAL  NEWSLETTER  EDITOR 

Georgia  Times,  an  Atlanta-based 
weekly  newsletter  on  government  and 
politics,  needs  an  editor.  Must  have 
superb  writing  skills,  a  background  in 
political  reporting,  lots  of  energy  and  at 
least  five  years  full-time  experience  as  a 
reporter  or  editor.  Reply  to  Ed  Bean, 
Williams  Communications,  1770  Indian 
Trail  Road,  Suite  400,  Norcross,  GA 
30093,  or  ebean@mindspring.com. 


REPORTER  -  Entry  level  and  willing  to 
work  hard  for  a  year  or  two  while  you 
learn;  or  long  on  experience  and  ready 
for  some  productive  late  career  years 
on  a  small  rural  daily  that  is  90  percent 
local  news.  The  pace  is  fast,  the  staff 
small,  the  pay  modest,  the  benefits 
good.  College  degree  or  daily  experi¬ 
ence  required.  Camera  knawledge 
helpful.  Send  resume,  clips  ta:  Cliff 
Larimer,  managing  editar.  Lake  Caunty 
Record-Bee,  P.O.  Box  849,  Lakeport, 
CA  95453.  Western  states  applicants 
preferred. 


REPORTER.  City  News  Service  af  Las 
Angeles  will  soon  be  covering  San 
Diega.  If  yau're  a  bright,  energetic  cal- 
lege  graduate,  know  San  Diego  and 
have  at  least  two  years  daily  newspa¬ 
per  experience,  FAX  yaur  resume  to 
(213)465-3635. 

REPORTER/SPORTS  WRITER 
Allan  Evans,  Russell  (Kansas  Daily 
News)  67665,  (913)  483-2118. 
REPORTER 

Aggressive?  Curious?  Good  with 
words?  If  you  ore,  and  hove  at  least  2 
years  of  reporting  experience,  we 
would  like  to  hear  from  you. 

Send  resume,  clips  and  salary 
requirements  to: 

Randy  Bergmann 
The  Princeton  Packet 
P.O.  Box  350 
Princeton,  NJ  08542. 

EOE/M/F/D/V 


New  York  City  daily  natianal  newspa¬ 
per  af  public  finance  seeks  aggressive 
reparters  wha  can  break  news  and 
write  features  on  finance- related  topics. 
Experience  covering  finance  helpful,  but 
not  necessary.  Send/fax  resume  (No 
Phone  Calls,  Please)  and  not  more  than 
3  clips  to: 

K.  Beer 

THE  BOND  BUYER 
1  State  Street  Plaza 
New  York,  NY  10004 
FAX:  (212)  843-9615 
EOE  M/F/D/V 
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ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  ta  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas  and  Houston. 
We  publish  in-depth,  well-crafted 
staries  that  explore  the  issues,  events 
and  personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily  papers, 
if  your  copy  is  as  much  a  pleasure  to 
read  as  it  is  well  researched,  we  want 
to  hear  from  you.  There  are  immediate 
openings  for  serious,  issue-oriented 
news  writers  in  Denver,  Houston  and 
San  Francisco.  We  also  need  another 
Spanish-speaking  reparter  (news  or 
feature)  in  Miami. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknawledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  persp^ive  and 
tell  a  good  story. 

Send  all  applications  (no  phone  calls, 
please)  to: 

Christine  Fleming, 

Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-develaped, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


SMALL  SOUTHWESTERN  Kentucky  PM 
is  seeking  an  experienced  general 
assignment  reporter  with  nose  lor  news 
who  can  hit  the  ground  running.  Good 
fit  for  weekly  or  smaller  daily  staffer 
wanting  to  move  to  next  level.  Send 
resume  and  salary  histary  ta:  ME  Mike 
Herndon,  Kentucky  New  Era,  P.O.  Box 
729,  Hopkinsville,  KY  42241 . 


REPORTING  TO  THE  EXTREMES: 
Writers  from  the  Homer  News,  an 
award-winning  4,000-circulation 
weekly  in  Alaska's  banana  belt,  have 
gone  on  to  the  Anchorage  Daily  News, 
Washington  Post,  Wall  Street  Journal, 
even  to  write  for  The  New  Yorker. 
We're  looking  for  someone  with  similar 
ambition  for  a  two-year  job  in  beautiful 
bay-side  Homer.  The  ideal  candidate 
has  a  growing  ability  to  think  critically, 
handle  deadlines  and  write  stellar 

f)rose.  This  reporter  will  hone  skills, 
earn  QuarkXPress,  do  some  copy¬ 
editing,  prepare  well  for  the  next  job. 
Decent  pay,  benefits,  departure  bonus. 
Need  car.  Send  resume,  clips, 
references,  to  Homer  News,  Attn:  EP, 
3482  Landings  St.,  Homer,  AK  99603. 
No  calls. 


SHARPEN  YOUR  CAREER 
MARKSMANSHIP 

Aim  high  and  join  the  NRA  team.  As 
the  undisputed  leader  in  promoting 
firearm  safety,  education  and  hunting 
and  conservation  programs,  we  can 
offer  y  ou  an  exciting  opportunity 
loaded  with  growth  and  advancement 
potential.  We  are  currently  seeking  a 
creative  individual  with  excellent  spell¬ 
ing,  grammar  and  organizational  skills 
for  the  following  position: 

ASSISTANT  EDITOR 

You  will  be  responsible  for  copywriting, 
editing  InSights  and  Shooting  Sports 
USA,  and  article  and  photo  research 
for  two  of  our  monthly  shooting  sports 
publications.  This  will  include  conduct¬ 
ing  interviews,  writing  feature  articles, 
assisting  in  manuscript  evaluation,  and 
coordinating  with  printers.  Some  travel 
required. 

Ideal  candidate  will  possess  a  college 
degree  in  Journalism  or  English  and  3 
years  of  editing,  rewriting  and  pub¬ 
lication  production  experience,  pre¬ 
ferably  with  a  youth  educational  pub¬ 
lication.  Experience  with  and/or  know¬ 
ledge  of  the  shooting  sports  and  ability 
ta  write  original  material,  coordinate 
several  projects  at  once,  and  edit  and 
rewrite  material  generated  by  others 
are  necessary.  Photography  experience 
preferred. 

We  affer  a  campetitive  salary,  benefits 
package  and  a  professianal  enviran- 
ment  conducive  to  growth.  Please  send 
resume  and  cover  letter,  to: 

NATIONAL  RIFLE  ASSOCIATION 
HUMAN  RESOURCES,  DEPT.  AE-EP 
1 1 250  WAPLES  Mia  ROAD,  FAIRFAX, 

VA  22030;  FAX:  (703)  267-3938. 

Equal  Opportunity  Employer 

SPORTS  COPY  EDITOR 
The  Palm  Beach  Post  is  seeking  a  sports 
copy  editor  who  has  strang  news  judg¬ 
ment,  can  edit  far  content  and  detail, 
write  read-me  headlines  and  has  an 
eye  for  page  design.  Send  resume  to 
Tim  Burke,  executive  sports  editor.  The 
Palm  Beach  Post,  2751  S.  Dixie 
Highway,  West  Palm  Beach,  FL  33405. 

SPORTS  EDITOR 

Small  Delmarva  daily  needs  motivated 
sports  guru  who  understands  the  phrase 
"intensely  local."  Beat  includes  two  high 
schools  and  a  heavy  community  pro¬ 
gram.  Take  photos,  write  and  design 
pages.  Mac  and  layout  literacy  helpful. 
Send  resume  and  samples  to:  Debra 
Bierbaum,  editor.  The  Daily  Banner, 
P.O.  Box  580,  Cambridge,  MD  21613. 

SPORTS  EDITOR  --  Need  energetic 
person  with  2  or  more  years  experience 
to  manage  sports  department  of  1  full- 
timer  and  2  stringers.  Page  layout, 
Macintosh  experience  preferred. 
Excellent  grammar  skills  a  must.  Salary 
ronge:  $375-$450/wk.  Resumes  to 
Alan  Blanchard,  editor.  The  Daily 
News,  P.O.  Box  340,  Greenville,  Ml 
48838.  (Good  training  grounds.  Our 
present  sports  editor  is  moving  on  to 
The  Times  Herald,  Port  Huron,  Ml.) 


EDITOR  6f  PUBLISHER'S  1995  Year  Book  is  available 
through  our  Circulation  Department  at  (212)  675-4380. 


30,000  upstate  New  York  AM  with 
heavy  emphasis  on  high  school  and 
local  sports  and  wire  coverage  of  big- 
leogue  teams  needs  a  hands-on  sports 
editor  with  pagination  experience 
(QuarkXPress  preferred).  Please  send 
resume  to  Charles  DeLaFuente,  editor. 
The  Record,  501  Broadway,  Troy,  NY 
12181. 


SPORTS  WRITER 

The  Coming  Leader,  a  16,000  daily  in 
central  New  York  that  looks  and  thinks 
a  lot  bigger,  is  seeking  a  sports  writer 
who  loves  to  write,  thrives  on  hustle, 
and  likes  to  dabble  in  page  design  (we 
use  QuarkXPress).  Send  resume,  clips 
and  cover  letter  to  Sports  Editor,  34  W. 
Pulteney  St.,  Coming,  NY  1 4830.  Daily 
experience  a  plus. 


THE  AA4ARILLO  GLOBE-NEWS  has  an 
opening  for  an  editorial  writer. 
Responsibilities  include  page  layout, 
writing  editorials,  editing  letters  to  the 
editor  as  well  as  selecting  columns  for 
editorial  and  op-ed  pages.  Applicant 
should  hove  conservative  outlook. 
Please  submit  resume  and  writing  sam¬ 
ples  to  Editorial  Page  Editor  John 
Kanelis,  P.O.  Box  2091,  Amarillo, 
Texas  791 66-0001. 


THE  NASHVILLE  BANNER  has  an 
immediate  opening  for  a  national/wire 
editor.  Applicants  should  have  a  mini¬ 
mum  of  four  years  of  journalism  expe¬ 
rience  including  some  layout  and 
supervisory  experience.  Job  require¬ 
ments  include  good  management,  plan¬ 
ning  and  leadership  skills  as  well  as  the 
ability  to  begin  work  at  3:30  a.m.  Send 
resumes/ work  samples  to  Tony  Kessler, 
news  editor,  Nashville  Banner,  1100 
Broadway,  Nashville,  TN  37203. 


WRITER/EDITOR 

Publisher  of  World's  most  widely  read 
Astrological  Publication  seeks  highly 
motivated,  talented,  full-time  Writer- 
Editor  for  its  Monthly  Publication,  a  Suc¬ 
cess  Magazine.  Must  be  a  positive 
thinker  and  "Wordsmith"  who  can  write, 
re-write  and  polish  information-pocked 
copy.  The  genius  we  are  looking  for  will 
be  groomed  for  our  Editor-in-Chief  posi¬ 
tion.  Pleasant  westside  Los  Angeles 
Office  with  great  people.  Salary  com¬ 
mensurate  with  experience  and 
abilities,  plus  excellent  benefits  and 
potential  profit-sharing. 

Send  resume  and  writing  samples, 
particularly  any  short  articles  or  stories, 
to: 

International  Publisher 
Box  A 

Beverly  Hills,  CA 
90213 

EMPLOYMENT  OPPORTUNmES 

$35,000/YR.  INCOME  POTENTIAL. 
Reading  books.  Toll  Free  1  (800)  898- 
9778  Ext.  R-51 89  (or  details. 
$40,000/YR.  INCOME  POTENTIAL.” 
Home  Typists/PC  users. 

Toll  Free  1  (800)  898-9778 
Ext.  T-51 89  for  listings. 
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HELP  WANTED 


INFORMATION  SYSTEMS 

TRAINER  &  IMPLEMENTATION 
SPECIAUST 

GMTI,  a  developer  and  marketeer  of 
electronic  systems  for  the  newspaper 
industry,  is  seeking  an  aggressive,  peo¬ 
ple  oriented  individual  ta  perform 
system  installations. 

The  ideal  candidate  will  have  two  to 
three  years  of  experience  with  newspa¬ 
per  software  and  hardware  installa¬ 
tions;  DOS,  Windows  and  Macintosh 
experience.  A  BS  in  Computer  Science 
or  Information  Systems  is  required.  50% 
or  more  travel  will  be  necessary. 

Please  send  resume  and  cover  letter 
with  salary  requirements/history  to: 
Duane  Hughes,  Director  of  Operations 
Gannett  Media 
Technologies  International 


151  W.  Fourth  Street,  Suite  201 

Cincinnati,  OH  45202 
(513)  665-3777 

(513)  241-7219  (Fox) 

_ MAILROOM _ 

MAILROOM/BINDERY  SUPERVISOR 
Daily  Michigan  paper  needs  a 
mailroom/bindery  supervisor.  Must 
have  both  the  mechanical  ability  to  lead 
a  crew  on  AM  Graphics  NP-630  or 
McCain  stitcher/ trimmer,  and  the  man¬ 
agement  skills  to  deal  with  mailroom 
staff  of  over  fifty.  Will  report  to 
mailroom  manager  with  growth 
opportunities  available.  Send  a  resume 
with  requirements  to  Box  07503,  Editor 
&  Publisher. 

_ MARKETING _ 

DIREQOR 

SALES  &  MARKETING 

We're  looking  for  a  special  person  to 
take  on  a  new  responsibility  as  our 
sales  and  marketing  director.  You  will 
become  o  key  player  in  aur  newly 
structured  (five  newspaper)  strategic 
marketing  group  located  in  Northeast 
Ohio  and  Northwest  Pennsylvania. 

In  addition  to  overseeing  all  ad  sales, 
marketing,  promotian  and  research 
efforts  at  our  headquarters  newspaper, 
you  will  assist  our  group  publisher  in 
developing  marketing  and  sales 
strategies  for  the  other  four  newspapers 
in  our  group. 

The  right  candidate  will  be  a  seasoned 
sales  pro  and  will  be  able  to  "think  out- 
of-the-box."  You  should  have  a  track 
record  of  accomplishing  sales  goals 
and  writing  marketing  plans  that  are 
results  oriented.  You  will  also  have  a  con¬ 
temporary  view  of  how  to  manage  and 
motivate  a  sales  force.  Hands-on  news¬ 
paper  marketing  and  research  experi¬ 
ence  in  a  competitive  market  would  be 
a  big  plus. 

We  offer  a  competitive  salary,  incentive 
bonus,  excellent  benefits--including 
401  (k)  plan  and  a  great  place  to  raise 
a  family  with  a  low  cost  of  living  as  a 
bonus. 

Interested?... Write  to  Publisher,  Tribune 
Chronicle,  240  Franklin  St.  SE,  P.O. 
Box  1431 ,  Warren,  OH  44482. 


_ MARKETING _ 

MARKETING  MANAGER 
Star  Tribune,  Newspaper  of  the  Twin 
Cities  has  an  immediate  opening  for  a 
Marketing  Manager.  This  position 
shares  accountability  with  other  market 
group  management  team  members 
(sales,  finance,  operations)  for  overall 
success  of  designated  classified  advertis¬ 
ing  categories.  The  Marketing  Manager 
provides  marketing  leadership  and 
expertise,  ensures  ^ective  use  of  the 
marketing  mix  in  segment  strategies 
and  tactics,  and  leads  the  marketing 
planning  process. 

Position  requires  a  bachelor  degree  in 
marketing  or  related  field  and  5-10 
years  experience  developing  promo¬ 
tional  programs  and  associated  sales 
materials,  a  thorough  understanding  of 
the  marketing  mix  (product,  price,  pro¬ 
motion,  ploce),  demonstrated  ability  to 
integrate  marketing  and  sales  strategies 
ancl  expertise  in  defining  varying 
customer  needs.  Candidates  must  also 
possess  strong  leadership  ability,  ana¬ 
lytical  and  problem  solving  skills, 
excellent  process  and  planning  skills, 
demonstrated  customer  focus  within  a 
business  context,  and  strong  communi¬ 
cation,  team  building,  coaching  and 
mentoring  skills.  Classified  newspaper 
or  other  media  industry  experience  is 
strongly  preferred. 

If  interested,  send  your  resume  and 
cover  letter  outlining  your  qualifications 
and  salary  requirements  and  send  in  con¬ 
fidence  to  Vanessa  Wilson,  Human 
Resources  Job  #1898  C/O  Star 
Tribune,  425  Portland  Ave.,  Min¬ 
neapolis,  MN  55488. 

Affirmative  Action/Equal  Opportunity 
_ Employer 

_ PHOTOGRAPHY _ 

WATERTOWN  DAILY  TIMES,  an 
award-winning  42,000  circulation 
daily  in  upstate  New  York  seeks  photo 
position  applications  for  its'  Northern 
Bureau  in  Cantan,  NY.  Recent  gradu¬ 
ates  with  salid  newspaper  internships 
are  encouraged  to  apply.  Send  yaur 
best  work  to  Norm  Johnston, 
Watertown  Daily  Times,  260  Washing- 
ton  Street,  Watertown,  NY  1 3601 . _ 

_ PREPRESS _ 

PREPRESS  MANAGER 

We're  looking  for  a  hands-on  manager 
to  take  charge  of  our  composing, 
platemaking  and  job  shop.  Candidate 
must  have  a  strong  knowledge  of 
desktop  publishing  systems  with  good 
organization  ana  people  skills.  Must 
have  at  least  five  years  management 
experience.  We  are  a  medium  size 
newspaper  in  Zone  3.  Send  resume 
and  salary  history  to  Box  07500,  Editor 
&  Publisher. 

PRESSROOM 

SHIF  FOREMAN 

A  Columbus,  Ohio  web  printer  is  look¬ 
ing  for  a  quality  individual  to  supervise 
second  shift  operations.  Must  have 
extensive  technical  background  with 
emphasis  on  pressroom.  Excellent  bene¬ 
fits  plus  401  (k).  Salary  commensurate 
with  experience.  Send  resume  to  P.O. 
Box  251 ,  Worthington,  Ohio  43085. 

EOE 


PRODUCTION/TECH 

WHAT'aWEDO 
WITHOUT  GEORGE? 

We  already  know  we  will  never  be  able 
to  "replace"  George  t)ecause  he  is  truly 
one  of  a  kind.  Grorge  is  retiring  after 
39  years  of  dedication,  commitment 
anci  leadership  in  our  production 
division.  We  need  someone  just  as 
strong  to  build  upon  those  efforts.  Are 
YOU  the  one  we're  looking  for?  Do  you 
have  the  same  enthusiosm  to  quality 
production,  the  some  commitment  to 
serving  the  customer,  and  leadership 
strong  enough  for  a  division  of 
craftsmen  and  women  whose  dedica¬ 
tion  to  quality  work  is  as  strong  as 
George's? 

There  is  the  responsibility  George  has 
on  the  top  management  team  for  the 
company.  This  ei^t-member  team  has 
grown  into  a  strong,  challenging  group. 
Our  family  owners  trust  us  to  guide  the 
company  in  responding  to  the  com¬ 
munity.  Here  at  The  Columbian  we 
don't  use  the  word  TEAM  lightly.  We 
have  worked  diligently  over  the  past 
seven  years  to  build  a  collaborative 
management  team. 

George  has  successfully  led  a  prod¬ 
uction  team  in  a  tecnnologically 
advanced  company.  Have  you?  Have 
you  demonstrated  your  vision  for  the 
future  of  production?  Do  you  have  and 
use  excellent  business,  financial  and 
budgetary  management  skills?  Are  you 
using  computers  to  manage  and 
improve  work  processes?  Is  your  reputa¬ 
tion  one  of  a  listener  and  facilitator?  Do 
you  have  a  well-developed  network  of 
contacts  in  and  outside  the  industry?  Do 
you  have  a  track  record  of  finding  and 
developing  good  people?  Do  you  Know 
how  to  work  on  a  team? 

Interested?  Send  us  a  resume  and  a 
brief  letter  telling  us  how  you  would 
lead  The  Columbian  production  division 
and  complement  our  top  management 
team.  Responses  should  be  sent  to  Ann 
Maxwell,  VP,  human  resources.  The  Col¬ 
umbian,  P.O.  Box  180,  Vancouver, 
WA  98666.  Minorities  and  women  are 
encouraged  to  apply. 


TECHNICAL  SUPPORT 


Technical  Support  Engineer 

Monotype  Systems  Inc.,  a  lead¬ 
ing  supplier  of  PostScript  output 
systems  is  seeking  a  technical 
support  engineer  for  its  Rolling 
Meadows,  IL  office  to  specialize 
in  the  installation  and  support  of 
its  graphic  system  product  line. 
Candidate  must  have  a  strong 
background  in  Unix,  Macintosh 
and  DOS  operating  systems, 
networking,  and  knowledge  of 
the  newspaper  publishing  envi¬ 
ronment.  Travel  is  required.  We 
offer  a  competitive  salary  and 
benefits  package.  To  be  consid¬ 
ered,  send  resume  to : 


Human  Resources, 
Monotype  Systems  Inc. 
2100  Golf  Road 
Rolling  Meadows,  IL  60008 
EOE 


PROGRAMMING 

LEADING  SOFTWARE  Development 
firm  has  an  immediate  need  for  AS/ 
400  top-guns  to  join  expanding  devel¬ 
opment  team.  Requires  self-motivated, 
detail  oriented  individuals  who  can 
work  alone  and  as  part  of  a  team. 
Excellent  written  and  oral  communica¬ 
tion  skills  ore  necessary.  Should  possess 
strong  analytical  and  problem-solving 
skills.  AS/400  client  -server.  Client 
Access,  LAN  and  PC  networking  skills 
are  highly  desirable.  Some  travel 
required. 

PROGRAMMER/ ANALYST  -  4-6  years 
as  programmer/analyst  on  the  AS/400 
with  proficiency  in  RPG/ 400  and  CL. 

SYSTEMS  MANAGER  --  4  or  more 
years  as  systems  manager  on  the  AS/ 
400,  with  proficiency  in  performance 
tuning,  configuration,  and  operational 
support. 

Submit  resume  (including  salary  history 
and  requirements)  in  confidence  to: 

Integrated  Newspaper  Systems,  Inc. 
50  W.  State  Street,  Suite  1 202 
Trenton,  NJ  08608-1 298. 


SALES 


DIREaOR  OF  SALES 

GMTI,  a  developer  and  marketeer  of 
electronic  systems  for  the  newspaper 
industry,  is  looking  for  a  results- 
oriented  individual  to  develop  and  lead 
its  sales  force. 

He/She  will  plan  and  implement  major 
account  presentations;  analyze  market 
needs  and  recommend  strategic  solu¬ 
tions  for  an  expanding  product  line; 
manage  the  daily  activities  of  a  grow¬ 
ing  sales  staff,  work  with  the  President/ 
CEO  to  estabi  ish  new  revenue 
opportunities;  and  prepare  and 
manage  a  budget. 

The  successful  candidate  will  have  sales 
and  marketing  management  experience 
with  demonstrated  ability  to  manage 
others.  Strong  analytical  skills  coupled 
with  the  ability  to  analyze/ recommend 
strategic  options  and  excellent  written/ 
verbal  skills  are  essential.  Experience 
with  a  system  vendor  or  an  understand¬ 
ing  of  newspaper  publishing  and  capi¬ 
tal  decision  making  would  be  an  asset. 

Approximately  30%  travel  will  be 
required. 

Please  send  a  resume  and  cover  letter 
with  salary  requirements/history  to: 

Dan  Zito,  President  &  CEO 
Gannett  Media 
Technologies  International 
151  W.  4th  St.,  Suite  201 
Cincinnati,  OH  45202 
(513)665-3777 
(513)  241 -721 9  (Fox) 


The  obvious  choice  is  usually  the  quick 
regret. 

Max  Brand 
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CLASSIFIED  ADVERTISING  RATES 

Forelgn/Poslttons  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1995 


POSITIONS  WANTED 


LINE  ADS 

1  week-S8.20  per  line 

2  weeks-S7.25  per  line,  per  issue. 

3  weeks-S6.35  per  line,  per  issue. 

4  weeks-S5.45  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-$4.10  per  line 

2  weeks-S3.40  per  iine.  per  issue. 

3  weeks-$2.85  prer  iine.  per  issue. 

4  weeks-  S2.65  per  line,  per  issue. 


Add  S8.50  per  insertion  for  box  senrice.  Add  $4.50  per  insertion  for  box  service. 
Count  as  on  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  Issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  foilowing  rates  per  column  inch,  per  insertion:  1  time,  SlOO:  2  to  5  times,  S95 
6  to  13  times,  S90:  14  to  26  times  S85;  27  to  52  times  S80.  8  point  minimum  on 
display  text  set  up  by  EScP. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Company. 


Classification. 


Authorized  Signature. 


ADVERTISMG 


AD  DIRECTOR  -  43  year  old  with  20 
years  print  experience  (25,000  daily, 
15,000  shopper)  would  like  to  relocate 
to  the  Mid-Atlantic  or  Southeast.  Supe¬ 
rior  work  ethic  and  record  of  high 
achievement.  Great  references.  Box 
07495,  Editor  &  Publisher. 


CIRCULATION 


ACCOMPLISHED  young  circulator  in 
pursuit  of  career  opportunity  with  prog¬ 
ressive  organization  in  meciium  to  large 
market.  20  year  experience  includes: 
traffic,  fleet,  metro  single-copy,  budget¬ 
ing,  metro  and  state  distribution.  Reply 
to  tex  07506,  Editor  &  Publisher. 


CIRCULATION  MANAGEMENT  - 
Experience  in  Home  Delivery,  Single 
Copy,  Transportation  and  Customer 
Service  for  Metros.  Strong  administration 
and  people  skills.  Impressive  track  record. 
Zones  3-4-6  preferably.  Let's  talk. 

(813)  841-8585 


EDITORIAL 


A  HUSTLER  BY  NATURE,  young  writer 
by  trade;  looking  to  grow  with  Zone  2, 
3,  4,  or  5  paper.  Small  biz  background 
and  interested  in  on-line  journalism.  A 
minority  Detroit  native. 

Call  Joe  (313)  866-3694. 


ENERGETIC  young  entertainment  writer 
in  Zone  9  with  Moc  and  pagination 
skills  seeks  a  solid  newspaper  to  grow 
with.  Specialize  in  music  and  film. 
(818)  880-9452. 


HAVE  A  TRUNK  FULL  OF  Awards, 
including  a  Pulitzer.  Have  held  every 
editing  position  there  is,  supervising 
newsrooms  of  more  than  100.  But  I'm 
over  50.  Is  that  really  a  minus?  I  don't 
think  so.  Looking  for  editing  position- 
wherever  dedication,  perfectionism,  pro¬ 
fessionalism  makes  a  difference.  Box 
07507,  Editor  &  Publisher. 


REPORTER  WITH  5-t-  YEARS  experience 
and  M.A.  seeks  employment.  Back¬ 
ground  includes  state  and  local  gov¬ 
ernment,  politics,  court  and  cops.  Mike 
at  (216)  544-2460  or  e-mail  at 
mikmos@delphi.com. 


EDITORIAL 


IS  ANYBODY  OUT  THERE?  Young, 
ambitious  reporter  with  a  year's 
experierKe  working  for  a  small  daily  is 
looking  to  move  to  a  paper  of  1 5-30,000 
circulation.  Experienced  covering  local 
politics/. business,  along  with  future 
writing,  assisted  in  copy  editing.  Hove  a 
strong  sense  for  deadlines.  Wish  to 
continue  covering  local  govern¬ 
ment/economics,  along  with  g.a.  stories. 
Call  Mike  (419)  683-4744  for 
clips/resume. 


SMART,  TOUGH,  First-rate  news  editor 
at  19,000  AM  seeks  job  at  quality 
daily.  Mark  Esper  (505)  334-1 156. 


SPORTS  EDITOR  WITH  EXPERIENCE  and 
energy  seeks  positian  on  quality 
newspaper  near  Metro  area.  Box  07483, 
Editor  &  Publisher. 


WRITER  SEEKS  WORK  AS  Entertainment 
reporter  for  a  daily  newspaper  or 
magazine,  or  to  plan/edit  on 
entertainment/arts  section  for  a  weekly. 
Have  the  clips.  Hove  contacts,  too.  Willing 
to  relocate.  Call  (201 )  797-6515. 


PROVEN/LEADER  with  9  years 
production  management  experience. 
Responsible  for  all  aspects  of  commercial 
and  newspaper  production.  Consistently 
exceeding  in  areas  of  technical  ability, 
reduction  of  budgets,  development  of 
employees,  quality  improvements  and 
poginotion/DTP.  Seeks  position  in  Zone  1 
or  2.  Call  Mark  at  (91 4)  297-61 1 3. 


E&Fs  Classified 


The  newspaper 
industry's  meeting 
place. 

(2U)  6754380 


Credit  Card  # . 


No.  of  Insertions:  .  Amount  Enclosed:  $  

EditdS'Publisher 


1 1  West  19tti  Street,  NY,  NY  1001 1 .  (212)  675-4380,  FAX  (212)  929-1269. 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 


EditorfifPublisher  •  September  2,  1995 


39 


by  Charles  McCorkle  Hauser 


Shop  Talk  at  Thirty 

FORGET  HUSTLING,  CHISELING  AND  TV; 
COMMIT  TO  SERVING  CORE  READERS 


SUMMER  IS  THE  season  for  ponder¬ 
ing  all  those  issues  discussed  when 
publishers  and  editors  meet  at  conven¬ 
tions  to  examine  their  navels  and  to 
see  what  the  lint  tells  them  about  the 
health  of  their  industry. 

This  year,  everybody  seemed  to 
share  two  concerns:  the  relentless  rise 
in  the  cost  of  newsprint  and  the  equal¬ 
ly  relentless  fall  of  readership. 

Their  response  to  newsprint  prices? 
Chop,  slash,  skimp,  downsize.  Their 
response  to  readership  decline?  Well, 
that  was  a  bit  more  complicated,  and 
we’ll  deal  with  that  in  a  moment. 

Meanwhile,  all  this  begs  the  ques¬ 
tion:  Do  readers  care  about  our  prob¬ 
lems?  Do  they  give  a  damn  whether 
we’re  a  dinosaur  in  failing  health? 

The  answer  is  a  strong  yes  for  at 
least  two  significant  segments  of  the 
population. 

The  first  is  a  literate,  sophisticated 
and  intellectually  curious  group  that 
believes  the  printed  word  is  the  most 
efficient  and  most  satisfying  way  to  at¬ 
tain  lots  of  information  on  subjects  of 
importance. 

The  second  is  an  intensely  local  and 
involved  group  that  depends  on  news¬ 
papers  as  the  only  medium  providing 
detailed  coverage  of  hometown  and 
home  state  news. 

The  dominant  trend  in  the  newspa¬ 
per  business  is  toward  a  small  and  loy¬ 
al  readership  made  up  primarily  of 
these  two  groups. 

However,  most  publishers  and  edi¬ 
tors  remain  in  an  acute  stage  of  denial 
over  the  irrevocable  loss  of  readers. 
They  keep  searching  for  magic  formu¬ 
las  to  restore  newspaper  reading  to  the 
levels  of  the  good  old  days  when  peo¬ 
ple  had  longer  attention  spans  and 
fewer  demands  on  their  time. 

Are  there  really  magic  formulas? 

Hauser,  retired  executive  editor  of  the 
Providence  Joumal'Bulletin,  lives  and 
writes  in  Chapel  Hill,  N.C. 
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Some  newspaper  executives  think  so, 
and,  curiously,  they  look  to  television 
to  find  them. 

Theoretical  formula  1 :  Because  TV 
has  shortened  people’s  attention  spans, 
newspapers  should  contain  a  lot  of 
brief,  easy-to-digest  stories. 

Theoretical  formula  2:  Because  peo¬ 
ple  like  TV’s  visual  impact,  newspapers 
should  be  loaded  with  design  gim¬ 
micks,  graphics  and  charts. 

Executives  on  the  business  side  of 
newspapers  also  have  some  interesting 
ideas  about  how  to  reduce  newsprint 
consumption. 

For  example,  note  the  comments  of 
Richard  Wyckoff,  operations  director 


at  the  Johnstown,  Pa.,  Tribune-Dem¬ 
ocrat. 

As  reported  in  E6?P,  Wyckoff  told 
colleagues  at  the  America  East  News¬ 
paper  Operations  Conference  that 
they  could  save  newsprint  by  trimming 
such  items  as  stock  tables,  TV  program 
listings  and  sports  statistics. 

Exactly  the  wrong  approach,  as 
many  readers  could  tell  him.  These 
items  are  not  conveniently  available 
anywhere  else,  and  readers  depend  on 
their  newspapers  to  provide  them. 

Publishers  have  used  the  sharply  ris¬ 
ing  cost  of  newsprint  as  an  excuse  to 
chop  staff,  squeeze  wages  and  trim 
news  holes.  Yet,  A1  Neuharth,  a  former 
chief  executive  of  Gannett  Co.,  point¬ 
ed  out  recently  in  his  USA  Today  col¬ 
umn  that  newsprint  prices,  always 
cyclical,  are  lower  today  than  they 
were  in  1988. 


What’s  more,  newspaper  stockhold¬ 
ers  have  been  so  spoiled  by  high  oper¬ 
ating  margins  over  the  years  that  they 
consider  it  an  economic  disaster  when 
profits  slip  to  levels  that  would  be  con¬ 
sidered  handsome  in  most  other  indus¬ 
tries. 

Some  publishers  think  “marketing” 
is  the  panacea  for  newspaper  circula¬ 
tion  ills.  Cathleen  Black,  president  of 
the  Newspaper  Association  of  Ameri¬ 
ca,  told  her  group’s  annual  convention 
that  newspapers  should  be  marketed  as 
a  commodity  —  “like  a  car,  a  comput¬ 
er  or  a  basketball  shoe.” 

Well,  maybe  that’s  just  what’s  wrong 
with  newspapers  today.  If  you  travel 


the  country  and  read  the  local  press, 
you  often  can’t  tell  where  you  are.  Most 
papers  are  cookie-cutter  cousins  of  one 
another:  the  same  AP  stories,  the  same 
editorial  page  columnists,  and  on  Sun¬ 
day,  the  same  Parade  magazine. 

That  doesn’t  mean  they’re  all  bad. 
Some  distinguish  themselves  by  the 
breadth  and  depth  of  their  local  news 
coverage  and  the  strength  of  their  local 
editorial  page  voices.  Those  basic  ele¬ 
ments  are  tailor  made  for  the  two  loyal 
groups,  cited  above,  that  support  news¬ 
papers. 

Unfortunately,  the  newspaper  indus¬ 
try  is  not  exactly  being  swept  by  a 
back-to-basics  movement.  Most  big  pa¬ 
pers,  and  a  lot  of  smaller  ones,  are 
parts  of  huge,  publicly  owned,  corpo¬ 
rate  chains.  They  tend  to  rely  on  polls 
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There’s  a  bright  future  out  there  for  newspapers 
that  do  a  good  job  at  what  they  do  best,  and 
concentrate  on  the  narrower  audience  that  will 
always  choose  print  over  show  business. 
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Breaking  News 


EDITOR  &  PUBLISHER  CO.  LAUNCHES  NEW  WEB  SITE, 

EDITOR  &  PUBLISHER  INTERACTIVE. 

NEW  YORK  -  AUGUST  25  -E&P  Interactive  extends  Editor  &  Publisher  Co.  services  to  the 
Internet  and  offers  a  comprehensive  source  for  interactive  newspapering.  On  seven  areas  you 


ONLINE  NEWSPAPERS 

Locate  any  online  newspaper  through  the  most  complete  worldwide  directory. 

WEBEOmON 

Read  selected  stories  from  Editor  &  Publisher  magazine  plus  Steve  Outing’s  daily  feature,  “Stop 
The  Presses,”  a  hard  hitting  column  covering  how  interactive  publishing  affects  newspapers. 

CONFERENCE  CENTER 

View  a  comprehensive  listing  of  conferences  on  interactive  publishing.  Get  details  about  E&P  co¬ 
sponsored  Europe  Interactive  Publishing  ’95  Conference  in  Zurich  and  the  Media  Alliance 
Conference  in  La  Jolla. 

RESEARCH 

Get  connected  to  the  latest  research  on  interactive  publishing. 

VENDOR  GALLERY 

Explore  the  aisles  of  our  virtual  trade  show.  Everything  publishers  need  to  go  online. 
CLASSinEDS 

Attract  talent  and  buyers  for  newspapers  and  new  media.  Introduce  products  and  services  to  a 
worldwide  audience. 

ONLINE  STORE 

Browse  through  the  newspaper  industry’s  best  products  and  purchase  them  online. 


The  Media  Info  Source 

http://www.mediainfo.com/edpub 

For  sponsorship  opportunities  send  e-mail  to  denniso@mediainfo.com  or  call  212  675-4380. 


England  newspapers  roll  out  great  getaways  every  day  of  the  year.  Invite  your 
y  best  prospects  to  purchase  goods  and  services  in  a  market  where  seasonal  change 
offers  exceptional  opportunities.  Retail  ads  run  in  these  newspapers  deliver  an  audience 
bent  on  the  big  business  of  relaxation  and  recreation. 


CONNECTICUT 

The  Advocate  (Stamford)  (AD&S) 

Connecticut  Post  (M&S) 

The  Day  (New  London)  (M&S) 
Greenwich  Time  (AD&S) 

Hartford  Courant  (M&S) 

The  Hour  (Norwalk)  (E) 
Record-Journal  (Meriden)  (M&S) 
New  Britain  Herald  (E) 

Waterbury  Republican-American  (M) 
The  Sunday  Republican  (S) 

MAINE 

Bangor  Daily  News  (M) 

Maine  Weekend 
Sun-Journal  (M) 

Sunday-Sun  Journal  (S) 

Maine  Sunday  Telegram  (S) 

Portland  Press  Herald  (M) 


MASSACHUSETTS 
Boston  Globe  (M&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 

Gardner  News  (E) 

The  Sun  (Lowell)  (E&S) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 

The  Standard  Times  (New  Bedford  )  (E&S) 
Daily  Hampshire  Gazette  (Northampton)  (E) 
The  Patriot  Ledger  (Quincy)  (E) 
Union-News  (Springfield)  (AD) 

Republican  (Springfield)  (S) 

The  News  Tribune  (Waltham)  (E) 
Community  Newspapers  (Daily  &  Weekly) 
Daily  Times  and  Chronicle  (Woburn)  (E) 
Telegram  &  Gazette  (Worcester)  (M&S) 


NEW  HAMPSHIRE 

Union  Leader  (M) 

Nashua  Telegraph  (M&S) 

New  Hampshire  Sunday  News  (S) 

RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Journal-Bulletin  (M&E) 
The  Providence  Sunday  Journal  (S) 
The  Westerly  Sun  (E) 

VERMONT 
Rutland  Herald  (M&S) 


